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LINE OF 


“GO-TOGETHER” GIFT PAKS 


Here are the highlights in a complete line of distinctive, 
fast-moving desk accessories for home and office: 
*“Go-Together” Gift Paks...a bright new merchandising idea 


designed to double your sales and profits. 








1678 Wood-grain, Formica covered memo pad in walnut, ma- 
hogany, cherry or antique white — with ball-point pen in 
matching base. Retail, $3.95 


1734 Fleur-De-Lis Set combines a tooled, leatherette memo 
pad and matching ball-point pen. Retail, $2.95 








1486 Solid brass pencil well and memo pad with 77 initials, 
for personalizing. Retail, $2.95 


1288 “Go-Together’ Memo Pad and Index in assorted leather- 
ette colors, with magnetic dialer-pencil. Retail, $2.95 


1452 Park Sherman's exclusive score pad in brass finish and 
4 solid graphite pencils, topped with gold suit symbols. 
Retail, $1.95 


E S PARK SHERMAN whe. 


465 EAGLE ROCK AVENUE, ROSELAND, NEW JERSEY 


TRADE MARK 
KM A SUBSIDIARY OF KETCHAM AND McDOUGALL INCORPORATED 
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dealers double and triple their supply sales! 


Like to move more carbons and ribbons? Take your cue from the hundreds of 
dealers already using this handsome cabinet. All report an upswing in sales, 
many report increases of several hundred per cent. The cabinet lets customers 
see your merchandise, examine it, and serve themselves. Also, it eases your 
inventory control—makes it easy to keep close tabs on your stock. 


The cabinet is a permanent floor fixture, made of steel and heavy-duty pegboard, 
with six roomy shelves . . . topped with an eye-catching fluorescent sign. Mea- 
Sures approximately 50” high, 35” wide and 16” deep. Makes an ideal counter 
header. Or place it against a wall. Or use two, back to back, as an island. 


Here's all you do: (1) order $250 worth of Burroughs-M&V supplies and specify 
that you want the cabinet; (2) you'll be invoiced $78.42 for the cabinet—but—you'll 
receive, at no cost, an additional $79.00 worth (retail) of supplies: (3) sell these 
free supplies at list and you'll recover the full cost of your cabinet! 
Order now, through your Burroughs dealer representative. Or write 
Dealer Sales Dept., Burroughs Corporation, Detroit 32, Michigan. /? 


< 
Burroughs—TM SIGN OF AN OUTSTANDING DEALER 


Burroughs 
Corporation 
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Pen Dealers: Please Note! 


During your important back-to-school pen-selling season, you’ll 
be seeing Esterbrook ads that look very much like this one in 
more top magazines than ever before. Magazines like LIFE, LOOK, 
SATURDAY EVENING POST and LADIES’ HOME JOURNAL. 
They’ll be good ads. Hard-selling ads. We sincerely believe they 
will help you Sell a lot of Esterbrook pens. 

They will feature the Esterbrook ‘101’ and the Esterbrook 
Classic Fountain Pens. The ‘‘101,”’ priced right for back-to-school 
at $1.95 comes in squeeze-fill or cartridge-fill. The $2.95 Ester- 
brook Classic, the pen more teachers recommend to their students 
than any other, comes in convenient squeeze-fill. Both pens ac- 
cept Esterbrook’s famous 32 replaceable points. 


May we suggest that you check inventory? While you’re look- 


ing: How do you stand on other Esterbrook products? 


=e lc i OL 
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DEAR 
READER 


One of our features this month 
takes the form of a “position des- 
cription” for outside salesmen of 
office supplies. The subject was 
discussed and this model job des- 
cription presented at this spring’s 
series of NSOEA regional meet- 
ings. It was also one of the panel 
topics at the annual convention 
of office machine dealers in June. 

Any listing of salesman’s duties 
will vary from store to store, but 
there seems to be more uniformity 
of roles among outside salesmen 
than there is for inside store per- 
sonnel. There are such a variety of 
nonselling duties inside the store 
that no compact job description 
could possibly cover them all. 

This also makes for more dif- 
ficult evaluation of performance 
where in-store personnel are in- 
volved. 

For outside salesmen, the ratio 
of salary to sales is a logical and 
most common form of measure- 
ment. But a store salesclerk’s 
salary expressed as a percent of 
his total sales is not always a 
meaningful gauge. The inside per- 
son has to smile through many 
nickel and dime _ transactions, 
handle exchanges and returns, take 
part in general housekeeping and 
stock work, and possibly run er- 
rands for the boss. A department 
store survey by the Journal of Re- 
tailing indicates that about half of 
even the largest stores make no 
attempt to evaluate performance 
of these non-selling duties. Those 
who do consider these factors as 
well as total sales or number of 
transactions, generally rely on 
supervisory observation to measure 
employee effectiveness. 

It all makes a good argument for 
“seat of your pants” management 
and close personal observation of 
store personnel — even though 
sales figures look more scientific 
and can certainly be of some use in 
judging employees. 
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“The product which has no other meaning except its functional uses is dull g 
uninteresting. Advertising which conveys only the functional uses — that ff 
product supposedly does only what it is supposed to do — is restrictive ag 
static . . . What are product benefits? Who said that the concept of prod 
benefits has to be restricted to physical factors and functional uses? Aren't th 
psychological meanings included in product benefits if that’s what | want frq 
the product?” — Pierre Martineau, pages 50-51, Motivation in Advertisi 
McGraw-Hill. 


“You would be surprised at the number of major companies which pride themselyg 
on their ability to run duplicated work at 6,000 to 9,000 impressions an hour @ 
their duplicators and completely overlook their collating bottleneck of 1,800 shegg 
per hour. Or, they may well be the ones who pour out the duplicated materi 

then send it to the requesting department uncollated. These departments then p 

their high-priced talents to work at hand collating.”” — Overheard at Office Systeg 

Workshop. 


“Previously, all bases and pens in the industry were sold together as part of 
integral package at one set price. Sales have been lost when customers could 4 
find the right combination of base and writing instruments to fit their own ta 
or price limitations. The possibility of this occuring with the new line is extremely 
remote.” — Parker Pen announcement of flexible desk set line ranging in prigg 
from $10 to $90. 4 
“Stopped in a bank in Rochelle, Ill, and in the lobby found an old but services 
adding machine. It was installed there just for the use of customers, who add 


; 
their deposit slips and other accounts. A lot of women come in and use it to chedk 
their purchases around town. A nice touch of service, I'd say.” — “Reportif 
at Large” column, Minneapolis Star. 


“If the office designer derives his income from the furniture he sells, then he isi 
the office furniture business! If he wants to be entitled to the same profit as tit 
dealers, let him assume the same responsibilities: showroom, warehouse, inventory 
delivery truck, servicemen, all the other overhead expenses that a dealer has to beai 
... There is no more need for a skilled office designer to rely on the sale of furnitumt 
for his income than there is for the physician to forego his fees and rely on 
sale of aspirin and laxatives.”” — David E. Linn, sales manager, Blank, Inc., Miami 
in Office Furniture, NOFA publication. 


“After returning a large number of school machines under contract for summer 
cleaning, lubricating and so on, we found the plastic bags that cleaners use to b8 
a terrific covering to protect the machines for the remainder of the summer from 
the dust and debris of carpenters and painters. The bags cost one to three cenl§ 
each.” — Don Hedges, Hedges Typewriter Co., Huntington, Ind., quoted ® 
NOMDA Spokesman. ‘ 


& 
“In the earlier days of computer marketing, companies that could afford computem® 
were largely centered in big metropolitan areas. Now small and medium siaj 
companies are prospective customers. Their top executives are busy men Whe 
cannot be expected to make special trips to metropolitan centers to view NeW 
equipment. Consequently, Royal McBee is instituting ‘door-to-door salesmansht 
as it will be required in the electronic age. It is taking the electronic compute 
demonstration to the business doorstep of the customer.”” — Announcement of foul 
50-foot long Computerama units to be tractor-pulled around the United States. 


“It’s not enough merely to put an item on the rack and hope the shopper will pict 
it up. For maximum turnover at maximum profit, you must woo the shoppet 
with every available tool and you must increase the efficiency of store facilities 
— Speaker at regional meeting of American Rack Merchandisers Institute. 
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Yes, we confess, occasionally we do. But, you can be sure, it doesn’t 
happen often. Proof? During the past 25 years, less than one out 
of every 1,000 Ace Pilot Staplers manufactured has needed re- 
pairs. This means once you sell an Ace Pilot it stays sold. Result: 
the profit’s all yours because servicing costs don’t cut into it...and 
customers return again and again to buy staples. Stock up now 
on the amazing Ace Pilot. Sold exclusively through Ace dealers. 


ACE PILOT STAPLES — the finest for all standard machines. 


FASTENER CORPORATION 


: Canadian Staples Ltd., 6705 Upper Lachine Rd., Montreal; 258 Wallace Avenue, Toronto 4100 West Victoria St., Chicago 46, ill. 
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Loose-Leaf School Binder 400 
Price Bros. Plastics Corp., 

$8 Austin St., Worcester, Mass., 

is marketing a “Hi-Skool” 

binder which eliminates — the 

retailer's problem of buying 

imprinted binders and resultant excess stock. Stock letters which 
slip into clear pockets in the vinyl cover are supplied with each 


binder so that school youngsters can make their own name and 


school name 


Plastic Rulers 

Commonwealth Plastics Corp. 
of Leominster, Mass., offers 
what it claims to be the world’s 
biggest assortment of plastic 
rulers, ranging in size from 6” 
to 18” and ranging in price from 
10 to 25 cents. Some are slotted 
for binder use; one is a com- 


pencil sharpener at one end; some contain stencils of the com- 


bination item with a_ plastic 


plete alphabet. Shown here is a new folding ruler that opens 
to 12” and folds to 6” for pocket, purse, desk or school kit 
This 10-cent retailer also has protractor graduations, according 
to the supplier. 


Color Ink Cartridges 402 

A pack of ink cartridges in five “rainbow” colors and _ the 
Big E pen will be the center of attention in the back-to-school 
program of the Eversharp Pen Co., division of Parker Pen Co 
Two new ink colors have been developed for the “rainbow” 
pack, cerise and orange. The other three colors will include 
turquoise, red and green. The set makes it easy and convenient 
to change ink colors without mess in a matter of seconds. A 
full page in Life August 30 will announce the color pack, and 
in-store display reprints of the ads will be sent to dealers along 
with other display materials. As an introductory promotional 
offer, the “rainbow” pack, a 49-cent value, will be free with 
the purchase of the Big E pen and two additional washable 
blue cartridges at the regular price of $2.98, the pen company 


announces, 


Musical Christmas Cards 403 


Here’s a Christmas card that 

is unusually practical — it has 

a medley of the six most be- 

loved Yule season carols re- 

corded on it. Recorded in high 

fidelity, the carols include Adeste 

Fidelis, The First Noel, It Came 

Upon a Midnight Clear, Oh 

Little Town of Bethlehem, Joy 

to the World, and Silent Night 

The recording is 33 1/3 LP. To play it is necessary only to 

fold the card and put on a playing machine. It’s reported that 

the pliable polyvinyl chloride records won’t scratch, break or 

otherwise become damaged in mailing. Cost of mailing the 

card-carol recordings is said to be only four cents. Single cards, 

available in eight designs, retail for 50 cents; four packs for $2; 

six packs for $3. These come in four color “impulse buying” 

packages. A starter kit, valued at $132 retail, plus a free, 

revolving counter or floor display costs the retailer $66. Half 

the cards are shipped ready-to-sell in the display, half are 
refills. 


Album Merchandise 
The C. R. Gibson Co. & 
walk, Conn., has a new, compa 
revolving display-storage 
for its memory books andj 
bums. Sixty inches high 
requiring a 22” by 22” 


space, the unit displays 16 @@ 


son products and stores threg 
four dozen products on ig 


shelves. It can be used ag 

island display or placed agaim 

: a wall. Complete with 16 9m 
easels and three inside storage shelves, it is $25 with ship 


charges prepaid. 


Vest Pocket Slide Rule 


Nobema Products Corp., manu- 
facturer, importer, and distributor 
of artist and drawing materials lo- 
cated at 141 Greene St., New York 
12, N.Y., presents a new 4” length 
Jiffy Slide Rule in commemoration 
of their 60th anniversary in the 
industry. The rule is made of harid- 
wood with white plastic facing, en- 
gine-divided engraving, and fine 
quality cursor, packed in a heavy 
durable transparent plastic snap 
button carrying case, which — is 
packed on a_ stiff cover slide rule 
instruction book making a complete point of purchase unit] 
is especially designed for the layman as well as the professigg 
user and has the standard A-B-C1-C-D-K scales. Jiffy 
Rule retails at $1.50, which price is subject to dealers dises 


with special price in dozen and gross lots. 


Lighted Memo Pad 
The novel Illuminated } 
Pad shown here has an 
purpose flashlight in the 
the manufacturer, the Hollis @ 
reports. It is described as @ 
pact enough to carry in pocket 
or purse, yet big enough @& 
by 3 inches) to write readable messages on. It can also® 
used to view transparent color photos. Made of high impatt 
grey plastic, it has a gold imprinted, white swing-out lid. @ 
comes complete with a calendar, handy pull-out automat 
pencil, extra memo paper, two standard penlite-size batter 
memo bulb and an all-purpose magnifier bulb. Packed im 
colorful gift box, it sells for $4.95 retail and carries a ‘ 
back if not delighted” guarantee 


Bookkeeping System 
A new dealer-developed, streamlined bookkeeping system 
cently is being marketed by Latta’s Inc., Waterloo, Iowa. e 
Control-O-Fax, it is a one-writing record keeping system # 
cifically designed to be used by an office that has a copyiié 
machine. The sale of Control-O-Fax forms is said to offer® 
tremendous opportunity to dealers in the office supply 
whether they sell copying machines or not. Almost every copy 
ing machine installation is a prospect, especially doctors, den- 
tists, insurance offices. Each sale means automatic repel 
business. The forms are described as easy to demonstrate, ef 
Continued on page # 
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INSTANT LABEL-MAKER 


for office and shop 


Plastie raised-letter 
labels in seconds 


This featherweight, indispensable 
TAPEWRITER* prints colorful profes- 
sional labels in seconds... Any name, 
any legend, any length —out it comes 
instantly, in crisp raised letters in 
contrasting color on sparkling plastic 
labels. Self-sticking indoors and 
out... immediately identifies doors, 
drawers, shelves, files, pipes, 
switches, equipment — anything! 
Everything in office, shop, or store, 
looks better and works better with 
TAPEWRITER labels. $24.95 


Ask your dealer or wholesaler for a dem- 








. onstration...or write for information and 
a sample. 


wet 
#f 


‘Trademark of DYMO INDUSTRIES, INC., DEPT.MS#2950 7th Street, Berkeley 10, California 
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LETE REGNA LIN 
egisters - adding machines « safe 


Don’t miss this opportunity of your lifetime! This complete De 
Line (more than 50 models) of low-priced REGNA cash regist 
and adding machines spells PROFITS, PROFITS and m 
P-R-O-F-I-T-S! 

Stream-lined, jet-age models surpass all expectations of busiz 
builders with an eye on tomorrow. Your choice of electric, hand; 
keys or full keyboard machines. 


Write today for informative literature. 


Move fast 
it’s profitable! : Fr. 
iy It’s low-priced! It’s profitable! 
. Mail the coupon—Mail it today— 


Mail it NOW! law 


safes of unusually 
unique design, are 
covering the globe 
with tremendous 
sales success. Several 
sizes and models 
available. 


REGNA CASH REGISTERS, INC. 
175 Fifth Avenue, New York 10, N. Y. 


Gentlemen: 


Please rush more information on the 

complete Line of REGNA Cash Registers, 
REGNA Adding Machines, JOELI Fire-proof 
Safes, and outline advantages of becoming an 
independent REGNA-JOELI Dealer. 


In Canada: Regna Cash Registers of Canada, Ltd. 
704 Notre Dame St. W., Montreal, Que. 


OUTSIDE CONTINENTAL U. S.: 
Jorgen S. Lien, Box 522, Bergen, Norway 
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Ea letter, rom Washington.... 


1 


STATIONER AND 
OFFICE EQUIPMENT DEALER 


July 15, 1961 


School bags are exempt from the retailer excise on luggage, briefcases, 
etc., under a new ruling by the Internal Revenue Service. To qualify for 
the exemption, however, the bags must meet certain conditions, Revenue 
Ruling 61-12) reads in part: "Bags, with or without partitions, which are 
especially designed for use by school children in carrying books, pencils, 
pens and other supplies to and from school are not subject to the tax," 








Tax-exempt school bags, the ruling continues, "are generally dis- 
tinguishable from 'briefcases' by speciai features of design and con- 
struction, such as a lunch pocket, a name plate holder, a pencil compartment 
on the outside of the case, comic or other fictional characters imprinted on 
or attached thereto, and plaid, pastel, or other colorful fabrics and 
bindings." 


The Census Bureau estimates that school enrollment in 1980 will be be- 
tween 62 million and 75 million as compared with present enrollment of a 
little over 46 million, The projection, prepared at the request of school 
authorities and school suppliers, indicates that enrollments will increase 
steadily at all age brackets, but substantially more so at the college 
level. College enrollment by 1980 may be as high as 150 percent over 1960, 
while elementary enrollment is expected to go up by 50 percent, 








For a closer look at the anticipated soaring market for school sup= 
plies, send 25 cents to the Census Bureau, Washington 25, D.C., for a copy 
of Series P=25, No. 32, Current Population Reports, Projections are given 
year by year to 1980. There are breakdowns for elementary schools, high 
schools and colleges. 


The Small Business Administration has changed its rules on the limited 
loan participation plan so as to enable small retailers and wholesalers 
with little collateral to obtain loans. The new policy provides that more 
important than collateral is a combination of a good earnings record, compe-= 
tent management and a creditable record with local banks for meeting obli- 
gations, Working through banks, SBA will put up a maximum of $25,000 or 75 
percent of the loan, whichever is less, 











Under the Eisenhower Administration, SBA interpreted the Small 
Business Act to mean that loans must be fully secured, However, the new 
agency head, John Horne, says the "plain language" of the statute "permits 
us to place less emphasis on the collateral factor." The new policy, he 
Stated, means, for example, "that applications from new businesses will 
have a more sympathetic reception and that SBA is not as interested in the 
liquidating value of collateral as it is in the ability to pay." 





Smith Corona Marchant, Inc., has agreed to stop advertising that use of 
its typewriters by students will assure higher marks or top grades, The 
Federal Trade Commission claimed that the advertising was misleading in that 
it failed to take into account the aptitude of the individual student or the 
subject matter taught. Container Stapling Corp. has accepted an FTC consent 
order ending exclusive dealing practices, 








The Justice Department's price-fixing conspiracy case against leading 
manufacturers of metal office furniture could drag on for several months at 
the present slow pace in the Buffalo federal court. The companies were in- 
dicted last December on charges that they conspired to fix prices and elimi- 
nate competition in the $210 million a year industry. The Justice Depart- 
ment contends that price fixing started as far back as 19) and involved 
at least 5 meetings attended by top company officials, 


The "truth-in-lending" bill of Sen, Paul Douglas (D., Ill.) received 
a new lease on life with an endorsement from the President's Council of 
Economic Advisers, The bill would require a retailer or a lender to dis~ 
tinguish finance charges from the cost of an article and to list the true 
annual interest rate on the unpaid balance. Businessmen, including most 
retailer organizations, oppose the bill on the ground that it is virtually 
impossible to compute true annual interest. Senate hearings on the bill 
were scheduled for mid-July, but the real drive by proponents will not 
come until next year, 








The Post Office Department is urging all business to mail non-urgent 
matter such as retail store bills and promotional pieces between 5 a.m, and 
noon. The Department says that despite all efforts some 80 to 90 percent 
of the day's mail still arrives at local post offices after 5 p.m., which 
leads to delays in getting the mail out, 








Faced with the certain defeat of the Administration's postal rate 
increase bill, Postmaster General Edward Day has agreed to accept a compro= 
mise drafted by some members of the House Post Office Committee. The 
compromise bill retains the proposal to boost regular first class mail and 
airmail by one cent, but it scales back sharply the proposed substantial 
increases in rates for second and third class mail. No postal rate 
increase of any kind is going to be enacted this year, however, and the 
odds remain against any increase next year, 


The Housing Act of 1961, recently signed into law, provides much more 
liberal treatment for displaced stores and other business concerns. The 
old relocation aid limit of $3,000 is gone. Stores which have to move be= 
cause of urban renewal projects may now receive the $3,000 or "the total 
certified actual moving expenses," whichever is larger, 








In addition, special Small Business Administration loans at low inter- 
est will be available for the first time. These loans will be made not 
only to business concerns displaced by urban renewal, but also to those 
displaced by the federal highway program "or by any other construction 
conducted by or with funds provided by the Federal Government." A compli- 
cated interest rate formula is provided in the Housing Act, which under 
present conditions would work out to 33 percent, 


Rep. William Ryan (D., N.Y.) wants still further liberalization. He 
is trying to get enacted a provision which would give displaced firms 
"priority of opportunity" to move back into an urban renewal area, once it 
is developed, 
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ment contends that price fixing started as far back as 19) and involved 
at least 5 meetings attended by top company officials. 


The "truth-in-lending" bill of Sen, Paul Douglas (D., Ill.) received 
a new lease on life with an endorsement from the President's Council of 
Economic Advisers, The bill would require a retailer or a lender to dis~ 
tinguish finance charges from the cost of an article and to list the true 
annual interest rate on the unpaid balance. Businessmen, including most 
retailer organizations, oppose the bill on the ground that it is virtually 
impossible to compute true annual interest. Senate hearings on the bill 
were scheduled for mid-July, but the real drive by proponents will not 
come until next year, 








The Post Office Department is urging all business to mail non-urgent 
matter such as retail store bills and promotional pieces between 5 a.m, and 
noon, The Department says that despite all efforts some 80 to 90 percent 
of the day's mail still arrives at local post offices after 5 p.m., which 
leads to delays in getting the mail out, 








Faced with the certain defeat of the Administration's postal rate 
increase bill, Postmaster General Edward Day has agreed to accept a compro= 
mise drafted by some members of the House Post Office Committee. The 
compromise bill retains the proposal to boost regular first class mail and 
airmail by one cent, but it scales back sharply the proposed substantial 
increases in rates for second and third class mail. No postal rate 
increase of any kind is going to be enacted this year, however, and the 
odds remain against any increase next year, 


The Housing Act of 1961, recently signed into law, provides much more 
liberal treatment for displaced stores and other business concerns. The 
old relocation aid limit of $3,000 is gone. Stores which have to move be-= 
cause of urban renewal projects may now receive the $3,000 or "the total 
certified actual moving expenses," whichever is larger, 








In addition, special Small Business Administration loans at low inter- 
est will be available for the first time. These loans will be made not 
only to business concerns displaced by urban renewal, but also to those 
displaced by the federal highway program "or by any other construction 
conducted by or with funds provided by the Federal Government." A compli- 
cated interest rate formula is provided in the Housing Act, which under 
present conditions would work out to 34 percent. 


Rep. William Ryan (D., N.Y.) wants still further liberalization. He 
is trying to get enacted a provision which would give displaced firms 
"priority of opportunity" to move back into an urban renewal area, once it 
is developed, 
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The 40th Anniversary Line of Distinctive, Name-Imprinted 


MRA STE Rp § E C Efor both Personal 


and Business Use 


The Executive Album — featuring a com- 

plete line of Christmas Cards especially 

created for use by business firms, executives 

and professional people. Helps you get big- 
Py volume sales! 


Broader price range — the completely new 
Popular-Price line features prices even 
lower than last year! And more true-luxury 
cards for those who want them. As an extra- 
lavish touch, the envelopes are lined with 
gold or silver foil. 





im 


ee The famous Masterpiece “Profit Policy” .. . 
Res No Deadlines (send in your orders right up 
until Christmas). 


No Alternate-Choice Cards Required. 


> Accurate Imprinting Always. 


Prompt Masterpiece Service 
i. Coast-to-Coast* 


GREETINGS 
This year, as in many years 
(o fo) + -s o) | Aa 


The Best Stores in Town Feature Name-Imprinted 
CHRIST S$ CARDS 
BY /°w& ASTER PIECE 


GREETINGS 
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4 just ten inches of counter 
space puts you aboard the 


PARKER 
JOTTER 
extra-profit SPECIAL 
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=) The Parker Jotter Ballpoint —the only one you can 

offer in a choice of four point sizes — is first choice 

| a PARKER with students. They will pay extra for its quality, 
choose from 4 point sizes performance and style if you give them exposure to the 

| i 1 Parker Jotter line. You make as much on the sale of 

one Parker Jotter as on four cheap pens, so make 

it easy for students and teachers to choose from the 

four points and four ink colors featured in this Parker 


Jotter ‘Back-to-School” Special Display. A: 


he is 
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te’ » JOTTER sh 












PARKER DISPLAY DEAL NO. 952 


Retail and | 
Twelve $1.98 Parker Special Jotter Pens..................... $23.76 funct 
Six $3.95 ‘‘Pardners” sets, all in gift boxes. he st 
NN ooo Ss sp acgsnnes sade neuh ad swuser ie . . 23.70 Kn 
0 LS Ri decree $47.46 sa 
eed Coenen sii caked pes knssnbbie bUTReSSSp sochoheuel $28.48 doale 
ek oi oti oan Gees pNRENAwethesssese a full 40% com} 


orato 
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full-page It 
| back-to-school ys 
PARKER ae 
JOTTER - 
ads in these et 
BIG a 
MAGAZINES | 


PLUS... a 











fune 
Six weeks of morning, noon and night radio spots, logic 
coast to coast, featuring the new ‘Parker Jotter viet 
Song." It's the newest jingle hit! - 
bett 
very 
som 
The Parker Pen Company typi 
MAKER OF THE WORLD’S MOST WANTED PENS a. 
JANESVILLE, WISCONSIN : ; tic 
---for more details circle 61 on last page 
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In my Opinion 


Sizzle and /or Steak? 


nyone selling office products 
i, lead from strength when 
he is an expert in office systems 
and when he knows all about the 
functions of office furniture. But 
he still doesn’t hold all the trumps. 

Knowing the functional uses of 
office furniture, for instance, has 
been a big selling point for those 
dealers who find themselves in 
competition with independent dec- 
orators, designers and architects. 
The point is a good one, but there 
is no logic in belaboring it to the 
exclusion of everything else. 

It is possible to sell the sizzle and 
the steak. 

One of the foremost experts on 
motivation in advertising has said 
that “the product which has no 
other meaning except its function- 
al uses is dull and uninteresting. 
Advertising which conveys only 
the functional uses—that the prod- 
uct supposedly does only what it 
is supposed to do—is_ restrictive 
and static....What are product 
benefits? Who said that the con- 
cept of product benefits has to be 
restricted to physical factors and 
functional uses? Aren’t the psycho- 
logical meanings included in prod- 
ict benefits if that’s what I want 
from the product?” 

Does a pink typewriter turn out 
better work than a black one? It 
very well may, if the color does 
something for the morale of the 
typist. 

Does a gold-plated ballpoint 
write better than one with a plas- 
tic barre!’ Possibly, if the status 
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value of gold boosts the ego and 
self-confidence of the user. 

Cold functionalism might call for 
all black typewriters, as Henry 
Ford once decreed all black auto- 
mobiles. Cold efficiency might dic- 
tate that the water cooler be placed 
in a spot that is the shortest dis- 
tance from all the desks in the area 
it serves. But then, as one designer 
has observed, where could the desk 
jockey go for a break? 

It’s clear that what we have to 
do is sell beautiful office interiors 
as well as functional file drawers, 
sell the status symbol as well as 
the smooth-writing features of the 
pen, sell the sizzle as well as the 
steak. There is no need to put all 
of our eggs in one basket—a nar- 
row version of functionalism. 


e were pleased recently to 
find a management consult- 
ant defending office costs, which 
are sometimes attacked as “too 
high” or “out of all proportion.” He 
answered the people who complain 


‘that office efficiency has failed to 


keep pace with production gains in 
plants and factories. 


hacold O Haney 






Instead of the mere recording 
operation which it once was, lhe 
said, the office has become the in- 
telligence center of many organiza- 
tions, a center with vastly expand- 
ed information output. Often it is 
this very information which makes 
possible the widely touted produc- 
tion gains. This category of infor- 
mation includes previously un- 
available data on statistical quality 
control, on inventory levels, on 
pinpoint order scheduling, on per- 
sonnel records, on markets, etc. 

This all relates to the sales story 
on many of the items you sell. The 
new product may not cut office 
costs, but it will provide faster and 
better the information upon which 
effective control of an operation 
depends. The new paperwork 
system may not replace a dozen of- 
fice girls, but it will enable the 
same number of girls to produce 
twice as much or double their 
accuracy. 

The white collar function takes 
on new importance when, as has 
been said, no physical activity goes 
on in our modern age without a 
piece of paper going along to guide 
it. 
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4 ur problem in selling more 
office furniture and office 
design,” says Neill Stewart, Jr., of 
Stewart Office Supply Co. in Dal- 
las, Texas, “has not been one of 
hostility or competition from arch- 
itects. It was rather an over- 
whelming disinterest and lack of 
knowledge among area architects. 
They just didn’t know what we 
had to offer in furniture design and 
service.” 

This spring Stewart’s worked out 
a way to approach the architects 
and educate them to the services 
available. 

That the problem should exist 
for a 50-year-old firm like the 
Stewart Office Supply Co. suggests 
that it is a common one for office 
furniture dealers elsewhere. 





Second floor furniture showroom, part of which is shown here, was the scene of a three-day 
special showing for area architects. 
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this Texas dealer to acqu@ft an 


influential group with his &fice 


furniture services 


The Dallas company has a 
choice street store location at 1523 
Commerce Street with a second 
floor furniture display. Half the 
window space at the well-traveled 
location is devoted to furniture 
settings throughout the year ex- 
cept for a few weeks during the 
holiday season. The store was re- 
modeled less than five years ago 
and is referred to by other dealers 
as “the Neiman-Marcus of the 
stationery and office equipment 
trade.” (It is only a short distance 
down the street from the fabulous 
Neiman - Marcus department 
store.) The Stewart furniture de- 
partment has top lines, a wide 
range of accessories, a three-mem- 
ber design staff, and many impres- 
sive installations to its credit. 


With all this in his favor, a deal- 
er can still have the afore-mention- 
ed problem: people see the street 
store and the window displays but 
have no realization of the extensive 
office design service and _ layout 
facilities. 

In order to educate one influen- 
tial segment of the furniture-buy- 
ing and furniture-specifying pub- 
lic, Stewart’s conducted a special 
three-day showing for architects. 

“It was an invitational affair,” 
savs Neill Stewart, Jr., immediate 
past president of the National 
Stationery and Office Equipment 
Assn. “We invited all of about 250 
A.L.A. members in the area, know- 
ing full well that many probably 
specialized in residential work and 
would have little interest in com- 





Ozzie Means, store manager, is shown in 
another portion of the furniture floor. 





MODERN STATIONER 


















mercla ' 
thoug 
come ) 
The | 
went L 
Neill St 
and gen 
tects 
a private 
dav eve) 
ply wer 
remind 
Those 
da sec 
appoint 
of the t 
“We \ 
says Mr 
three do 
our furn 
story. 7 
factory 
vate sho 
Aft r 
were SCl 
attendes 
“T fee 
says Mr 
ably opt 
mitside 
specialis 
in the a 
how we 
likely to 
furnitur 
“Our 
seems t 
not a m 
toward « 
design Ss 
lealers 
deal of 
about o 


nce, 





One sect 
this view 
than in <¢ 








AUGUST 





eal- 
ion- 
reet 
but 
sive 
‘out 


len- 
yuy- 
yub- 
cial 
ts. 
ur,” 
liate 
onal 
nent 
250 
1OW- 
ably 
and 


‘om- 



































mercia! or office installations. We 
thoug! maybe 15 or 20 would 
come to our private show.” 

The first letters of invitation 
went ut over the signature of 
Neill Stewart, Jr., vice president 
und general manager. The archi- 
tects were asked to pick a time for 
a private showing during the three- 
day event. Those who did not re- 
ply were called by telephone and 
reminded of the invitation. 

Those expressing interest receiv- 
da second letter confirming their 
appointments and reminding them 
of the time. 

“We were pleasantly surprised,” 
ays Mr. Stewart, “to have about 
three dozen architects come to see 
our furniture displays and hear our 
story. Three of our suppliers sent 
factory men to help with the pri- 
vate showings.” 

After the show, followup letters 
were sent to thank those who had 
attended. 

“I feel we accomplished a lot,” 
ays Mr. Stewart, “and we prob- 
ably opened a few doors for our 12 
outside salesmen and the design 
specialists. There are 35 architects 
in the area now who know exactly 
hw we can help them. They’re 
likely to remember us when office 
furniture problems arise. 

“Our appraisal of the situation 
seems to have been accurate. It’s 
not a matter of architect hostility 
toward office furniture dealers with 
design service. It’s just that we as 
lealers have to overcome a great 
deal of disinterest and ignorance 
about our role in serving the of- 
fice.” 





One section of street floor display of office supplies and gifts is shown in 
this view from mezzanine. No furniture is shown on the main floor, other 
than in ons window. 
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Though half the window 
space at Stewart's choice 
traffic location is devoted 
to furniture displays like 
this, there remained a prob- 
lem of educating people 
about the company’s design 
services. 


Two views show 1) main 
store location on Commerce 
Street, with 13,000 square 
feet that has been occupied 
by Stewart's since 1929, 
and 2) a warehouse dis- 
trict building a half mile 
away which houses most 
of an additional 48,000 
square feet. The warehouse 
building contains stock, 
main offices, used furniture 
and the duplicating prod- 
ucts division. 
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Wo 











Bob McLaughlin, left, assistant store manager, and Cecil Adams, 
sales manager, welcomed the help of three factory represen- 
tatives during the special showing for architects, 
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Paul McWilliams of Little Rock, left, retiring president, congratulates 
Edgar Noll of Philadelphia upon his election as president of the 
National Office Machine Dealers Association. 





Inside sales panelists are Russ Brown of Evanston, Ill.; George Stuart 
of Orlando, Fla.; Bill Katz of Cleveland; and Mario Teschion of St. 
Paul, Minn. Other workshop sessions were held on outside salesmen, 
service aareements, rentals, service departments and record keeping. 






Corner view of — 
Grossinger playhouse 
shows NOMDA ex- 
hibit area during 
busy period. 


Panel Sessions 


lose to 700 persons registered for the S6th an- 

nual convention and exhibit of the National Of- 
fice Machine Dealers Assn. at Grossinger’s New York 
resort hotel in June. 

Edger Noll of Philadelphia advanced to the 
NOMDA presidency, succeeding Paul McWilliams 
of Little Rock, Ark. Gale Mead of Detroit was elect- 
ed to NOMDA officialdom as secretary. The organi- 
zation changed its rules to add five new directors at 
large who are not members of any NOMDA local and 
it announced plans for broader regional activity, 
eventually embracing six regions including one in 
Canada. 

A half dozen well-received workshop sessions, a 
full schedule of Grossinger social and _ recreational 
activity, a variety of membership and advertising 
awards, and about 50 colorful exhibits by manufae- 
turers were other features of the annual gathering 
Disappointment over the size of the dealer delegation 
was expressed by some exhibitors. 

The 1962 NOMDA meeting will be June 24-27 at 
the Leamington Hotel in Minneapolis, Minn. A mid- 
winter board meeting next January will be held in 
Orlando, Fla. 

In a new competition for letterhead and envelop 
design, the sweepstakes prize went to Elizabeth Stemp 
of Stemp Typewriter Co., Madison, Wis. 

One of six panel sessions, a presentation on record 
keeping for dealers, was ‘conducted by James B. Ko- 
bak of the J. K. Lasser Co. who prepared NOMDA’s 
manual on the same subject. Other workshops wer 
conducted by dealers, as follows, with audience par- 
ticipation throughout. 


OUTSIDE SALES — How to build a sales foree, 
ways to train and compensate outside salesmen, and 
the cost of operating an outside sales department were 
covered in a panel session led by V. L. (Roy) Kea- 
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Top individual winners in 1961 NOMDA membership campaign are shown with their silver awards, presented # — 
annual banquet. Left to right are Steve Kantor, Ames Supply Co.; Mack Steinberg, New York City; Art Ames, division 
Ames Supply Co.; Edwin T. Feigle, Houston; James Screnci of Remington Rand, Philadelphia; and Edgar Noll of samties 
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Dominate NOMDA Meet 


nedy, Gale Mead and Mack Steinberg. At least one 
panelist stressed that dealer salesmen must learn to 
ll ideas instead of merely the mechanical features of 
4 product. 

Mr. Steinberg of Zenith Typewriter & Adding 
Machine Co. in New York listed some of the essen- 
tials in preparing an outside man for selling office 
machines: Pre-select firms for him to canvass, sup- 
ply him with a full salesbook and a stock of gim- 
micks or door openers, give him authority to buy up 
old machines, make available to him a list of active 
and inactive accounts, and provide him key names 
and a record of purchases where available. 

Typical hiring and training policies were discus- 
sed, as well as a suggested salary and commission ar- 
rangement. The proposed salary plan offered a base 
salary, plus a percentage commission on sales, plus a 
bonus schedule for monthly sales totals at various 
levels. 

Costs of operating an outside sales department 
were estimated at 32 percent of sales where a dealer 
has his own inventory and a 40 percent margin, and 
at 24 percent where a dealer has machines on con- 
signment and operates on a 30 percent margin. 


SERVICE AGREEMENTS — Three substan- 
tially different types of machine service agreements, 
including one “no exception” agreement for large 
accounts, were described by panelists Gerry Rudner 
of National Typewriter, Montreal; Ed Knecht of 
Peter Paul Mechanical Service, Cleveland; and 
George Plant of New York. Herb Blake, Hamilton, 
Untario, moderated the session. 

“You can sell this contract in three minutes,” said 
Mr, Plant of his “no exception” service agreement for 
large accounts with 50 or more machines. ‘“Purchas- 
ing agents don’t want down time on their office 
equipment and they like the one-fee, one-bill ar- 








Office machine dealers from 
the United States and Cana- 
da were exposed to a rich 
collection of business ideas 
at their annual meeting 





rangement.” Under the plan, machine users get four 
service calls per year, plus special service as required. 
Mr. Plant also commented on the wisdom of putting 
in salable demonstrators when phasing out machines 
for overhaul. 

A summary of what service contracts do for the 
dealer and the customer was presented by Mr. 
Knecht, who also showed copies of his agreement form 
for maintenance rates and coverages. For the cus- 
tomer, such agreements extend the warranty, allow 
a maintenance budget, give better looking machines, 
provide one phone number and one source of repairs, 
eliminate worry, provide better office production, and 
end extra invoices for repairs. For the dealer, service 
contracts keep out competition, open doors to new 
sales, provide a cushion of revenue, offer regular con- 
tact with customers, and provide steady work and 
income for staff members. Mr. Knecht also described 
his system of maintaining service contact records on 
punched cards. His contracts call for inspections 
every four months. 

Mr. Rudner, a founder and past president of the 
Office Machine Service Managers Assn. in Canada, 
also stressed the importance of perpetual customer 
contact through maintenance service. The Montreal 
service manager has 18,000 machines on inspection 
contracts, monthly for typewriters and every four 
months for other office machines. 

“Monthly inspection is necessary, especially on 
electric typewriters,” the Canadian panelist said. To 
make the monthly inspections, the Montreal firm has 
a separate category of maintenance men, apart from 
its regular crew of mechanics. The entire mainten- 
ance staff is kept in the shop from 8 to 9 a.m. each 
day for training, a system described as the cure for 
trouble calls after a clean-up job. 

Other service agreement suggestions included one 
for special checks on certain machine parts at each in- 


NOMDA officers elected at Grossinger’s for 1961-62 service are, left to right, Gale Mead of Detroit, secretary; W. R. Leahy of Chicago, second 


vice president, manufacturers’ division; Edgar Noll of Philadelphia, president; Herb Blake of Hamilton, Ontario, third vice president, Canadian 
division; Edwin T. Feigle, Houston, first vice president; V. L. Kennedy of San Jose, Calif., treasurer; and Harold Mann, Los Angeles, executive 


secretary. 
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spection so that by year’s end each machine will have 
been thoroughly checked out, and another on selling 
ribbons at two rates — with or without “put on” serv- 
ice. 


RENTALS — “If you rent old, rusty machines, 
you are inviting customers to go elsewhere when 
they are ready to buy,” said Charles Meyers of Mi- 
ami, one of four dealers who started the discussion 
on this subject. With him on the panel were Vern 
Booher of San Pedro, Calif., Robert Craig of Dallas, 
and Ed Knecht of Cleveland. 

“Rentals are a major part of my business as fat 
as profit is concerned,” said Mr. Meyers, who rents 


late model or new machines. “They must look new 
and be mechanically perfect,” he said. 





7 OA 
New Ladies of NOMDA officers include, left to right, Mrs. Carolyn 
Re of Cincinnati, third vice president; Mrs. Anne Stein of Ridgefield, 
N. J., second vice president; Mrs. Grace Van Dalfsen of Beverly 
Hills, president; Mrs. Lillian Blake of Hamilton, Ont., Canadian board 
member at large; and Mrs. Henrietta Knecht of Cleveland, secretary- 
treasurer. Mrs. Mildred Anderson, Pasadena, not pictured, was 
named first vice president. 


Mixing business with 
pleasure at Under- 
wood reception are 
Robert Blumberg and 
David Glassman of 
Underwood, and Roy 
W. Grant, Grant's 
business Machines, 
San Antonio, Texas. 


Vincent Re, right, 
accepts Liston Jack- 
son Trophy on be- 
half of the Cincin- 
nati OMDA. Paul 
McWilliams, retiring 
president, made the 
presentation to the 
local association with 
the highest net gain 
in new members. 





= 


= 

‘i = 
eo ws 
Members of the new 
NOMDA board of di- 
rectors who attend- 
ed the Grossinger 
convention gathered 
for this group photo 
at their first official 
session. 








Rates for the rental of different types of machines 
were compared, with at least one dealer menti ming 
a differential between straight rentals and rental! pur. 
chase plans such as $10 a month for the former and 
$12.50 for the latter. Allowing three months rental 
credit toward purchase appeared to be a common 
practice. 

Problems in this area were posed from the floor: 
How and whether to segregate rental units from 
other inventory for tax purposes to get a capital 
gains rate when units are finally sold; when to enter 
the sale on a rental purchase plan (with final pay. 
ment?): whether to convert commercial rentals t 
leases; how to collect renewal billings on rentals. 


INSIDE SALES — Russell Brown of Evanston, 
George Stuart of Orlando, Mario Teschion of St 
Paul, and Bill Katz of Cleveland opened the work. 
shop session on inside sales. 

In listing important factors for store sales, Mr, 
Teschion mentioned location, parking availability, 
store signs, displays at eye level, placement of featur. 
ed machines in front of store, cleanliness of store, 
neatness of personnel, well advertised terms, and 
daily meetings with store clerks. As for compensation 
of inside sales persons, Mr. Katz recommended 
straight salary and bonus. “There are too many 
housekeeping chores involved,” he said, “to pay thes 
people by commission.” 

Mr. Stuart described the cost of selling machines 
at his Florida store and commented that many people 
are buying typewriters after 6 p.m. and on Sundays 
in shopping centers. 


SERVICE DEPARTMENT Operating costs, 
methods of getting estimates approved, and incentive 
plans were among the facets of service department 
operation discussed by Vern Booher of San Pedro, 
Gerry Rudner of Montreal, George Plant of New 
York, and Birch Phillips of Williamsport, Pa 

Use of an inspection sheet for maintenance men 
was recommended so that they have a checklist to 
follow. The same sheet can be used in making phone 
estimates. 

In order to avoid losing jobs on price, a flexible 
system of offering double estimates for complete or 
partial overhaul was recommended. 

Mr. Phillips of Phillips Supply House, Inc., in 
Williamsport described forms he uses: a repair este 
mate form which is taken out by salesmen, a mai 
tenance contract form, an inspection contract form, 
and a serviceman’s report form. The latter has space 
to enter the amount of time spent on a job and space 
for the customer's signature to verify the time 
entered. 

Pros and cons of both individual and group i 
centive plans for servicemen were also discussed. 
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: ‘tal News and views from the spring 

capital series of dealer meetings conducted 

oO enter by the National Stationery and 

F ~ Office Equipment Assn. 
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of St. 

| Work- dditional reports are given 
\ here as the spring series of 
aa meetings continues among districts 
featule of the National Stationery and Of- 
—— fice Equipment Assn. Activity at 
| Store, meetings in Los Angeles, Atlanta 
S, and and San Antonia was reported ear- 

nsation “a 
naa _Lousville—Total registration of 
y thee 252 at the Friendly Fifth District 
| meeting was not the highest ever, 
chile but the percentage of dealers in 
people attendance reached a new high. 
une Thor Marsh of Ypsilanti, Mich., 
; succeeds Jack Burke of Louisville 
as governor of this district, which 
r costs, retains its identity in the consolid- 
centive ation of districts from 14 to 10. 
rtment J. Hanly Morgan, Jr., of Hunting- 
Pedro, ton, W. Va., at 23 became one of 
f New the youngest Association officers 
in history. Other district and 
‘e men Traveler officers are shown in pic- 
list to tures. A special feature of the 
phone st an — ; ; meeting was a day at the Church- 

Homer Smith, NSOEA merchandising manager, illustrates “Chinese water treatment” hill Downs races. 

Flexible as one of several possible approaches to new business. pee Springs, Mo—R. R. 
lete or Bricker of Norfolk, Nebraska, pre- 
sided over the final convention 
ne., iM of NSOEA’s old District 8, with 
ir esti- attendance reported down slightly 
main- because of inclement weather. W. 
| form, C. Buckner of Springfield, Mo., 
: space who was chairman of the Mis- 
| space souri convention, becomes a lieu- 
time tenant governor in the new and 
larger District 6, a nine-state Mid- 
up in west area. New president of the 
Midwest Travelers Club is J. Her- 
bert Johnson, Wilson Jones Co. 
representative. Special features 
included a Thursday Night Party 
with Joe Wilner of Kansas City 


as emcee, a Journey through Rus- 
sia in words and pictures, and a 
talk on interior decorating by a 
Kansas City specialist. Because 
of the district reorganization plan, 
surplus district funds were used to 
set up a scholarship fund for chil- 
A formula for optimum inventory control of key lines is presented by Michael Sanyour of dren of industry members. Clint 
Harbridge House, NSOEA research consultants. Cooper was named to succeed Izzy 
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Ed Dawson, foreground, sales manager at Koch Brothers, Des Moines, 


Harry Howard, 


Other Traveler 


Patterson. 





and Harold Hayden, also of Koch Brothers, scan part of 8,000-piece 
writing instrument collection which Mr. Dawson displayed as part of 
an “Industry Antiques” show at regional meeting. 


.. REGIONAL ROUNDUP 


Voda as publicity secretary for the 
Midwest Travelers. 

Salt Lake City—The final con- 
vention of NSOEA’s old District 
10 in the Rocky Mountain area 
attracted a total attendance of 152. 
Colorado, Utah and Wyoming now 
become part of the new District 
9, which also includes northern 





Members of the NSOEA national troupe of officers, speakers and 
discussion leaders join the spirit of a Gay Nineties party during 
regional meeting in Des Moines. Left to right are Michael Sanyour, 
research consultant; J. Howard Patrick, president; William Fletcher, 
vice president and chairman of the manufacturers division; and C. W. 
Clemen, vice president and chairman of the field division. 
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California. New Mexico joins 
Arizona and southern California 
in the new District 10. Richard 
S. Pechman of Denver Stationery 
Co. was appointed lieutenant gov- 
ernor of the new District 9. Re- 
elected president of the Rocky 
Mountain Travelers Club was Jim 
Ellertson, manufacturers’ rep. 





of 3M is new presi- 
dent of the Fifth Dis- 
trict Travelers Club. 


ficers with him here 
are Ed Northam, Wil- 
lard Vranek and Pat 














Gearhart, Oregon—More _ than 
200 industry members attended 
the Pacific Northwest meeting of 
the old District 11, now to be 
known as District 8. William A. 
Sutton, Rosser & Sutton, Yakima, 
Wash., was picked to succeed Lar- 
ry Moore of Salem, Ore., as gov- 
Lieutenant 


ernor. governors are 
Peter Elsenbach, Peter’s Office 


Supply Co., Portland, Ore., and 
Ray M. McDonnell, Gra-Mac Of- 
fice Supply, Seattle. Harper Jami- 
son, McMinnville, Ore., was re- 
elected treasurer. Virgil Meskel, 
Swingline sales representative, is 
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new president of the Oregon Trail 
Travelers Club. Next year’s 
Pacific Northwest meeting will be 
at Yakima, Wash. 

Des Moines—An antique show 
of industry products and a Gay 
Nineties party were special fea- 
tures of the final Lucky 7 con- 
vention. The area now becomes 
part of an enlarged District 6. An- 
tique show prizes went to Fred 
Shaeffer for his Sanford Ink cata- 
logs and merchandise from the 
late 1800°s and to Brown and 
Saenger of Sioux Falls, S$. D., for 
exhibiting the original A. B. Dick 
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Officials of the Northwest Travelers club include, left to right, Jim 
Hyink of F. S. Webster Co., second vice president; Ed Stivers of 
Sanford Ink, first vice president; Berk Ertl of Venus, new president; 
Bill Carrol of Eberhard Faber, retiring president; Earl Collins of Rock- 
well Barnes, secretary-treasurer; Charles Cordray, corresponding sec- 
retary; and the Rev. C. H. (Jack) Berry, chaplain. Not shown is W. J. 
Roche, auditor. 
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Offices of the new District 6 in the Midwest include, left to right, 
W. W. Pershing of Ahern-Pershing Office Supply & Equipment Co., Des 
Moines, treasurer; Stan Taylor, Gaffaney’s, Fargo, secretary; Del 
Deming, Farnham’s, Minneapolis, governor; and T. Wayne Davis, 
Latta’s, Waterloo, lowa, lieutenant governor. Two lieutenant governors 
not shown are W.C. Buckner, Springfield Office Supply, Springfield, 
Mo., and G. H. Busack of Tri-City Office Equipment Corp., West 
Bend, Wis. 


Fifth Region scene at Louisville meeting includes, left to right, (front) 
Hanly Morgan Jr. of Morgans, Inc., Huntington, W. Va., new vice 
governor; Thor Marsh of Marsh Office Supply, Ypsilanti, Mich., new 
governor; Doris Dalton of Morgan’s, re-elected secretary-treasurer; and 
J. Howard Patrick, national president. Back row: Paul Steinhardt of 
Steinhardt & Hanson, Madison, Ind., lieutenant governor; Joseph 
Howard, Business Supply Co., Benton Harbor, Mich., lieutenant 
governor; Emil Raque, O’Connor & Raque, Louisville, lieutenant 
governor; Ed Ericksen, Ericksen’s, Inc., Toledo, lieutenant governor; 
Charles Mortensen, NSOEA general manager; and Jack Burke, Office 
Equipment Co., Louisville, retiring governor. 

























ty 


Del Deming, governor : of the new District 6, and Mrs. Deming donned 


ire & 


Gay Nineties costumes for final party of NSOEA’s old “Lucky 7” 


region. 
instrument industry. 


duplicating machine. Edd Dawson 
of Koch Bros., Des Moines, re- 
ceived a special trophy for his col- 
lection of writing instruments. 
Eleven past governors and nine 
former Traveler presidents were 
present at a luncheon honoring 
past officers. Del Deming, ap- 





In background discussion are two veterans of the writing 


pointed governor of the enlarged 
District 6, announced the 1962 
meeting would be at the Hotel 
Leamington in Minneapolis. Other 
district officers and Northwest 
Traveler club officers are pictured. 

Springfield, Ill, — This final 
meeting of NSOEA’s old District 


A variety of ‘take home’ tools was provided 


dealers attending this year’s district meetings. 


One such useful item was this job description for 


an office supplies salesman 


A ear definition of the dealer 
salesman in the form of a mod- 
el “position description” was one of 
the “take home” tools received this 
spring by stationery and office 
equipment dealers at the district 
meetings of the National Station- 
ery and Office Equipment Associ- 
ation. 

The job description was one of 
three forms suggested for manage- 
ment use. Others were a specifi- 
cation sheet for outside salesmen 
and an appraisal sheet. 

These particular facets of sales 
management were discussed in an 
“Open End” discussion sponsored 
by the manufacturer and field di- 
vision of the national trade associ- 
ation. Other “take home” tools 
passed out to dealers included 
handbooks on “How to Sell the 
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Automated Office,’ a public re- 


lations guide telling the dealer 
“How to Sell Yourself,” formulas 
for profitable inventory manage- 


ment in big volume product cate- 
gories, and an idea for new busi- 
ness prospecting. 

Because poor sales management 
has been called the biggest cause 
of poor salesmen, and _ because 
communication is one of the main 
chores of management, the posi- 
tion description of a dealer sales- 


man is reproduced here. It tells 
“What Is a Stationery Salesman” 


and it can be used by sales man- 
agers in the industry to make 
known to those under them what 
is expected of a dealer salesman. 
It can, of course, be adapted to 


suit the circumstances of any indi- 
vidual operation. 







= 





———— 
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6 at the Leland Hotel completed 
the reorganization of nine Midwest 
states into a new and_ enlarged 
District 6. Representing the old 
area as lieutenant governor in the 
enlarged district during the coming 
vear will be G.H. Busack of Tr- 
City Office Equipment Corp, 
West Bend, Wis. The new district 
meets next year at the Hote 
Leamington in Minneapolis, Minn. 

Grossinger, N. Y. — Fred C. 
Roscher, newly affiliated — with 
Bainbridge, Kimpton & Haupt, 
New York City wholesale sta- 
tioner, was elected to succeed 


What Is a Stationery 


POSITION DESCRIPTION 
DEPARTMENT: Sales 


TITLE: Salesman — Office Supplies. 
RESPONSIBLE TO: The Sales Man 
ager 


FUNCTION 


Under the direction of the sales 

manager he: 

1. Strives daily to increase the 
volume of his personally writ- 
ten orders, 

2. He strives to sell all types 

of items of merchandise 

stocked and currently pre 
moted by the company. 

3. Endeavors to develop all 
types of users or outlets as 
specified by the company. 

4. Follows the daily work plan 
and weekly schedule as ap 
proved by the company. 

5. Completes promptly and ful 
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George M. Reichman as governor 
of the district which includes 
southern New York and northern 
New Jersey. Approximately 500 
industy personnel attended the 
Grossinger meeting of District 13, 
now to be known as District 2 
under the NSOEA reorganization 
plan. New lieutenant governor is 
Mortimer Libien of Libien Press, 
New York City, and the new 
treasurer is Harold Hein of Mid- 
City Press, New York City. Rob- 
ert S. Meyers of Binney & Smith 
William Lowenthal as 
president of the Metropolitan 


succeeds 


Samual 


Planning the final District 8 convention at Excelsior 
Springs, Mo., are Bill Buckner of Springfield Of- 
fice Supply, 
Jimmy O’Brien of Boorum & Pease, Midwest Trav- 
elers retiring president; R. R. Bricker of Norfolk, 
Nebraska, retiring governor; and Bill Shockley of 
Dodsworth Printing & Stationery, 
City, district secretary. 


Travelers Club. 
ond 
Shor 


and Jerome Savage of The Carter’s 


Springfield, Mo., general chairman; 


Kansas 


















His first and see- 
vice presidents are J. Howard 


‘maker, Jr., of Eberhard Faber, 


Salesman? 


ly all reports requested by the 
company. 


CAPABILITIES 
REQUIREMENT 

The incumbent in this position 
is concerned with increasing the 
company’s sales volume, profits 
and market prestige in the assigned 
sales territory. 

In addition to the presupposed 
characteristics of integrity, intel- 
ligence and industry, he must have 
the emotional and physical char- 
acteristics necessary to achieve the 
company’s goals in the assigned 
territory. 


POLICY FORMULATION 


_ Recommends changes in or mod- 
ification of any company policy 
where such change will improve 
the company’s market position. 


GENERAL 


1. To secure an adequate sales 
volume in office supplies. 


ESPONSIBILITIES 
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To be thoroughly familiar 
with the company’s merchan- 
dise, prices, selling methods 
and objectives. 

To maintain an 
gross profit in his 


adequate 
territory. 


. To be responsible for selling 


the full line to all assigned 
accounts. 

To be thoroughly acquainted 
with all company policies and 
procedures. 

IFIC DUTIES 

To make customer calls at a 
rate to be determined by the 


-company and the sales man- 





. To keep all 


ager. 
necessary cus- 
tomer, sales and call records. 


. To prepare required sales re- 


ports. 


. To plan each day’s and each 


week’s activity. 
To make effective calls on 
prospects in the assigned ter- 
ritory as specified by the 
sales manager. 





Head table celebrities at the Grossinger con- 
vention of District 13 (now District 2) include, 
front row, George Reichman, retiring gover- 
nor; Arthur Levitt, New York state controller 
and guest speaker; J. Howard Patrick, presi- 
dent of NSOEA. Second row: Mortimer 
Libien, new lieutenant governor; Charles M. 
Mortensen, NSOEA manager; Fred C. Roscher, 
new governor; and Harold Hein, treasurer. 
Seated in the background at the extreme left 
is Robert 5. Meyers, new president of the 
Metropolitan Travelers Club. Mrs. Meyers is 
seated in the beckground at the right. 


Ink Co. A fine delegation from 
Canada at the meeting was headed 
by Mr. and Mrs. Jean Ayotte. 


Continued on page 70 


6. To comply with company 
policy on working hours. 

7. To attend all sales meetings 
sponsored by the company. 
8. To endeavor to always sell 
items in stock rather than 

“specials.” 

9. To support and follow 
through on all merchandising 
programs as directed by the 
sales manager. 

10. To keep the company in 
formed about sales problems 
in the market, along with 
competitive activities. 

11. To advise the company of 
sales opportunities in that 
market for products other 
than those now stocked by 
the company. 

12. To adhere to all policies and 
procedures with particular 
emphasis on those concerning 
order writing, credit approval, 
memo charges, special prices, 
returns and adjustments. 

Continued on page 68 
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cen, yi pcan ay Pal er paid Paced oan ange rf ompletion of a new building and expansion pr. Ke 
Stimpson Co. gram at G. E. Stimpson Co. of Worcester, Mass supply 
this spring provides the latest chapter in a 60-year B jiture 


story of diversification and acquisition by one of Nes The n 
England’s largest dealers. 





letterp 

Open house for customers was held at the nes ‘liarv : 

plant in April, with the mayor and members of th Las 

Worcester council on hand for the ribbon cutting. indivic 

Features of the remodeled and expanded quarters Bg] yj! 

at 101 Pleasant Street include 25,000 square feet o tripple 

floor space in addition to a large outdoor customer about 

parking lot with direct entrance to the premises; com- more | 

plete air conditioning; off-street shipping and receiy- indust 

ing facilities; a conveyor system for rapid handling For 

of supplies and equipment; and an elaborate tele- asa 0 

wie Fa . phone intercom system used for piping soft back J of offi 

Metal furniture display occupies part of the 25,000 square feet in ground music as well as for contacting within seconds taking 
the expanded quarters. any person on the premises. A 194. 
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Conveyor system visible in background is part of the company’s shipping and receiving departments. 
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Stimpson s 


Ar ber of modern features are incorporated 
n new quarters of this one-stop office 
sup and equipment center in Massachusetts 


Under one roof the company now houses its office 
supply division, office equipment division, office fur- 
niture and planning division, and printing division. 
The modern printing plant is equipped for offset, 
letterpress or Xerox work and offers a variety of aux- 
iliary services such as binding, folding, and collating. 

Last vear the Stimpson company processed 57,532 
individual orders and sales were well in excess of 
$1 million. In the past dozen years the company has 
trippled its personnel from 16 to the present staff of 
about 50 employees. Fourteen outside salesmen have 
more than 150 years of combined expecience in the 
industry. 

Founded in 1900 by the late George E. Stimpson 
as a one-man enterprise engaged entirely in the sale 
of office furniture, the company first diversified by 
taking on a new contraption called the “typewriter.” 
A 1945 merger with an office supply firm further ex- 
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Stimpson’s office equipment division includes machines repair department. 


Officers of the 60-year-old Massachusetts company include 
Mrs. Frances L. Magnan, vice president and office manager, 
and Herbert Zarling, president, treasurer and general manager. 


panded the Stimpson line and brought a new presi- 
dent, Herbert Zarling, who remains at the helm. A 
small lctterpress concern was purchased in 1947 
and another printing plant was acquired in 1958. A 
separate Thermofax division was opened in 1956 and 
this division now has a branch in Portland, Maine. 

One of the company’s salesmen has summarized 
the firm’s policies: 

“Anyone is a customer if you can help him,” says 
John M. Corrigan, who started with Stimpson’s in 
1943 as a delivery boy on bicycle. “Many people have 
business problems they hold inwardly. They look on 
the salesman as a guy that’s out to make a sale, and 
they don’t often tell him what he needs to know in 
order to help them. 

“IT try to tell them to give me their headaches. I 
make them realize that I can help them with space 
and time problems that mean time and money saved.” 





















New Features Added 
To Western NOFA Meet 

New features will make the 1961 west- 
ern convention of the National Office 
Furniture Association more _ interesting 
than ever before, according to the con- 
vention chairman, Frank Booz of Leekley 
& Booz, Los Angeles. The Western NOFA 
meet is scheduled for November 2 through 
5 at the Ambassador Hotel, Los Angeles. 

Verle W. Lee of Lee Office Equip- 
ment, Las Vegas, chairman of the pro- 
gram committee, has announced _ that 
three $500 government bonds will be 
awarded as door prizes. 

More than half of all available booth 
space has been reserved early this sum- 
mer. At the exhibitors’ booths on the 
first day there will be “product know- 
ledge sessions.” Facts about merchandise 
will be explained and demonstrated, but 
no orders will be written during these 
sessions. Interested dealers will be able 
to place their orders after the close of 
these product knowledge sessions. 

Additional time will be devoted to 
workshop group. sessions which proved 
popular at the 1960 convention, allow- 
ing ample audience participation through 
questions and answers. Experienced speak- 
ers from within the industry will be 
featured, including William Cole of Walsh 
Brothers in Phoenix, president of NOFA. 

On the final day of the meeting, there 
will be an exhibitors’ breakfast, at which 
the entire convention will be evaluated 
from the point of view of the manufac- 
turers and other suppliers. 

Another western NOFA event was sched- 
uled for July 22 at the Peninsula Golf 
and Country Club at San Mateo, Calif. 
This was an all day western area con- 
ference built around the theme, “The 
Office Furniture Salesman at Work,” pre- 
sided over by Richard Wagner, president 
of the Notrhern California NOFA chap- 
ter. Program subjects included securing 
leads, planning calls, making demonstra- 
tions, selling layout and design, and sell- 
ing lease plans. 


Apex in New Quarters 

Apex Business Systems has moved to 
new and larger quarters at 99 Hudson St., 
New York 13, N.Y. The company says 
it has tripled its space to meet the in- 
creasing demand for its W-2 and other 
stock forms. A new 1961 price list is 
available on request. 


Sheaffer Re-elected 

Walter A. Sheaffer II, president of the 
W. A. Sheaffer Pen Co. of Fort Madison, 
Iowa, has been re-elected to his third 
consecutive term as a director of the 
United States Chamber of Commerce, rep- 
resenting the sixth district which includes 
Towa, Illinois and Wisconsin. 


28 














PRESSTIME NEWS: “ 


Jack Linsky, president and chairman of Wilson Jones Co., has announced 
in a quarterly report to stockholders that his company has completed prepara- 
tions to enter the school supplies field and has published a separate 20-page 
color catalog for this new line, which includes ring binders and books, loose- 
leaf fillers, memo books, address books, account and budget books, staplers, 
punches and diaries. He said a substantial volume of school supply orders 
had already been taken for July and August shipments to dealers. 


aa * * * 


Nord Photocopy & Electronics Corp. announced June 29 it has been granted 
a patent covering the “Auto-Flow” process for dry handling chemical solutions 
used in photocopying machines. The process, described as originally developed 
by Nord engineers, involves purchase of the developing solution in plastic bags 
which are connected to a machine's developing tray by plastic tubes to elim- 
inate manual handling and to minimize oxidation of chemicals . . . The Burton 
Mount Corp. of New Hyde Park, N.Y., recently announced acquisition of full 
American patent rights from its French developers for the manufacture in _ this 


country of a new type of completely automatic electronic copying equipment. 

BBM Photocopy Manufacturing Corp., maker of accessory equipment for 
photocopy machines, is selling common stock to enable BBM to complete 
acquisition of the assets of Bohn Duplicator Co., a division of Willmor International 
Corp. Leon Boun will become president and a director of BBM upon comple- 
tion of the acquisition. Distribution of the western-made Triangle line of 
office photocopy equipment has been extended into eight additional states with 
appointment of two new distributors: Universal Impression Products, 2945 W. 
23rd Ave., Denver, Colo., and Mirabella and Associates, Inc., 220 W. Monroe 
St., Chicago. 

* aa * . 

At least two industry suppliers received national awards recently in annual 
presentations by the Lithographers and Printers Assn. Newbury Guild received 
its second consecutive award for color reproduction and overall quality in its 
distinctively styled collection of Christmas cards. Colourpicture Publishers 
Inc., manufacturers of Plastichrome natural color post cards, was cited for the 
tenth year in a row for technical excellence in printed matter. 


7 n * * 


A dealer contest where everybody wins a prize has been announced by 
the Eversharp Pen Co., a division of The Parker Pen Co. Contest materials, 
tied in with a back-to-school pen promotion and a full-page Aug. 30 ad in Life 
magazine, were to be sent to all franchised Parker accounts in mid-July. Every 
entrant in the short crossword puzzle contest will receive a prize. 


* * > * 


A seven-year-old daughter of Norsert N. Raque, salesman for O’Connor 
& Racque Office Supplies in Louisville, Ky., spread the alarm that enabled her 
parents, six sisters and a brother to safely flee a home fire at 1:30 a.m. June 30. 


+ a 7 * 


Office typewriters protected by liquid plastic foam are being shipped by 
Royal McBee in what is described as a breakthrough in packaging techniques 
for precision products. The typewriters, protected by plastic bags, are placed 
in cardboard cartons with inner and outer shells. The liquid plastic is then 
poured in just prior to shipment and it quickly stiffens to produce a_ rigid, 
cushioned barrier to protect the machine. 


* > + * 


Industry deaths: Rocer B,. Tuurser, president of George B. Graff Co. 
Cambridge, Mass., died May 30. Sherman C. Bedford, Graff vice president, 
has been appointed the firm’s manager. Wituram K. McCuure, retired 
executive of Wilson Jones Co., died June 11 at the age of 81. He worked 
. . Howarp B. Hosmer, 
78, former president of H. B. Hosmer, Inc., and former vice president of Atlas 
Stationery, Inc., New York City, died June 21. Eart S. Rocue, 55, pro- 
prietor of Eastern Hills Stationery Store, Oakley, Ohio, died June 7. . . - 
JosepH G. Kanak, 61, chairman of the board of Kanak & Sons typewriter and 
office supply firm in Cicero, Ill, died in Florida June 21. 


for the company 48 years until his retirement in 1956. . 
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PAPERGMATE festinu for BACK TO SCHOOL 


350,000 CREDIT CARD CONTEST 
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$10,000 


GRAND PRIZE 
IN CREDIT 





501 WINNERS 





PLUS $15,000 IN PARTICIPATING PRIZES FOR RETAILERS 


501 WINNERS 


TIE-IN and CASH-IN 






















with this full line 


| SPECIAL CONTEST PACK 


WITH CONTEST HEADER CARD AND ENTRY BLANKS 





CONTAINS 
4a sft 
2 DOZEN ‘98's 49¢ STANDARD BLUE 
Ye DZ. $1.95 CAPRI Vp DZ. EA. 169¢ PIGGY-BACK BLUE 
Vp DZ. $1.79 HOLIDAY 79¢ TEXAS BLUE 


PIUS REE _. one “0” 


FREE .... one $1.95 Capri 
FREE .... one $1.79 HOLIDAY 





Starting 


Sa) A MILLION DOLLARS in Apvertisine 


NETWORK TV . . . LOCAL NEWSPAPERS . . . SUNDAY COMICS 






---for more details circle 59 on last page 
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WE ARE 
AVERY 
GUMTACKS 
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ee 
For Home or Office: 


Mount Photos 
Apply Shelf Paper 
Seal Packages 
Decorate Walls 
Hundreds of uses on 


Gry surface 


WE WILL © 


MAKE YOU 
LOTS OF 
MONEY 














Self Adhesive: No Licking - 










Sure Sticking 








AVERY 


©1961 AVERY LABEL COMPANY, MONROV 
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EPCS 





Pressure-Sensitive GUMTACKS are 
the modern way to stick things to- 
gether. They replace clips, staples, 
tacks, tape and glue. For a limited 
time, GUMTACKS are offered in the 
special 24-box demonstrator display 
pack shown at the left. This introduc- 
tory pack also includes one free dem- 
onstration dispenser box to help 
you introduce GUMTACKS to your 
customers. 175 GUMTACKS per 
package—49¢. Get free samples from 
your stationery wholesaler. 








Avery Label Company 





A Division of Avery 



































Adhesive Products, Inc. 
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Small Order Problem 
Is Subject of Survey 


The small order problem, descrived as 


the most serious problem facing many. 
facturers and wholesalers in the ation. 
ery industry, is the subject of a survey 
being conducted by the Wholesale Station. 
ers Assn. 

William Boothby, chairman of WS<4. 
announced that questionnaires were mailed 
to gather information on supplier prac. 
tices regarding minimum orders and freight 
charges 

A preliminary study indicated that map. 
ufacturers and wholesalers have no accur- 
ate idea of the 
incur with 


considerable costs they 
practices o1 filling 
Donald 5S. Frey, WSA legal 
stated “an accurate picture of 
what is being done throughout the indys. 


present 
small orders 


counsel, 


try will be of inestimable value to each 
Results 
will be published as a supplement to 
WSA’s “1961 Stationers’ Industry Man. 
ual.” 

Ralph Moser, a vice president of the 
wholesaler group, has announced the third 

“Outstanding 
program. 


manufacturer and wholesaler.” 


annual Manufacturers 


Awards” Nomination forms are 
out for firms which have made top contri- 
butions to the improvement of manufac. 
turer - wholesaler - retailer relationships 
The awards to winners will be presented 
at a membership luncheon meeting on 
Wednesday, Sept. 27, 1961, at the Shera- 
ton Blackstone Hotel, Chicago. 
Arthur Foley Heads 
New York Offureps 

Arthur Foley has been elected presi- 
dent of the 
office furniture representatives and whole- 


Offureps Club, a group of 


York area 
He heads a group of new officers elected 


salers in the metropolitan New 
to serve through next June. 
First and second vice presidents are 
Sam Cohen and Bruce Crum. Ives Nath- 
an is recording secretary and John Barnes 
is corresponding secretary. Harvey Noll 
was elected treasurer. 

Serving as directors of the 
Ed Golden, H A. 
Herskowitz, Seymour Nathan, William 
Ward, Milton Reiss and Milton Stone 
The Offureps Club cooperated on_ last 
February’s successful NOFA show in New 
York. 


group are 
Clemetsen, Marvin 


New York Stationers 
Hear Edward Kallmann 

“Are You Building Equity or Just Earn- 
was the subject of a calls 
in high finance attended by more than 
80 dealers of the metropolitan New York 
area June 12 at the Fifth Avenue Brass 
Rail Restaurant. 

The lecturer was Ed Kallmann of the 
Stationers and Publishers Board of Trade 
The meeting was the first in a series of 


ing a Living?” 


management development seminars planned 
by the Stationers Association of New 
York, headed by Harold Hein of Midcity 
Press 

Using a balance sheet and profit and 
loss statement of a a stationer 


as a working example, Mr. Kallman gave 
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THE PRESIDENT OF SWINGLINE ASKS, 
“are 
you letting 
profits 
slip through 
your fingers?” 


Swingline goes all out to help put profits in your hands. 
Provides you with Eye-stopping Window Displays, Sales- 
building In-store Displays, and provocative Follow-up Ma- 
terial designed to help build traffic and sales in your store. 
And experience proves that these aids can increase your 
business up to 30%. So the next time you find your hands 
full of profit-making merchandising aids, don’t let them 
slip through your fingers into the nearest waste basket. 


Make them work for you. They’ll produce more sales be- 
cause Swingline backs you up with dramatic full page color 
ads in U.S. News and World Report, Business Week, and 
Newsweek, plus Purchasing Week, Today’s Secretary, 
etc....the largest campaign in Swingline history. Write 
for details or see your Swingline Sales Representative. 





Seen on more desks acr | Speedpoint — the only pre- 
al 2 ® the untry than any other brand mium staples sold at list 
INC. LONG ISLANO CITY 1, NEW YORK 


World's Largest Manufacturer of Staplers for Home and Office * In Canada: Saxon Office Equipment, Ltd., 156 Evans Avenue, Toronto 14, Canada 
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(NEW ELECTRIC ALARM 
. lets you wawse se 5 or ] O min. 


longer / 








"4 —e- ge7 Be> < 


3 let agile Dige)' AN alarm 











HERES A RET NF ASSORTMENT #29007 CONTAINS: 


1—#20101 Buckskin Beige—Plain Dial 


PROFIT PACKAGE FO)R 2 #20102 antique white—Luminous Dia 


1—#20104 Seaspray Green—Luminous Dial 


VOU) FROM WESTE OX PLUS this handsome full-color display—yours FREE! 


It’s the fast-selling DROWSE Electric Alarm in an exciting 


new assortment! Exclusive Sleep Selector wakes you YOUR 7 7 eae) @ V4’ 
gently, lets you choose 5 or 10 minutes extra sleep, then COST PROFIT 
wakes you again! 


And you can order any of these clocks individually for additional back-up stock—You'll need it! 


aVESTCLOM 


WORLD'S LARGEST MAKER OF WATCHES AND CLOCKS & DIVISION OF GENERAL TIME CORPORATION, LA SALLE, ILLINOIS Ai me 
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To keep your clock 
volume at its peak, 
order these 


NEW WESTCLOX 


Style Leaders: 





ASPEN Eetectric ALARM 

Raised gold numerals and shatter- 
proof crystal! Luminous dial only. Pop- 
ular colors — Beige or Sea- $798 
spray Green. Retail 





FAWN KEYWOUND ALARM 

Center Alarm Indicator. One key 
winds both time and alarm. Colors— 
Pink or Ivory. Plain dial $298 


Luminous dial, $438 Retail. _—Retail 





CREST kevwound ALARM 

Exclusive Design. Center Alarm Indi- 
cator. Top alarm shut-off. Colors — 
Pink or Ivory. Plain dial. $498 


Luminous dial, $538 Retail Retail 





SPUR KEYWOUND ALARM 
Luminous black or white dials offer 
exceptional nighttime $498 
visibility Retail 
SEE YOUR WHOLESALER 
SALESMAN TODAY! 


WESGLONE 


WORLD'S LARGEST mr DIVISION OF (& 
OF TIMEPIECES DIVISION oF bey 
SEMA TIME CORP, LA SALLE, TLL, Balas 
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instruction in the essential standards which 
must be used in’ measuring a_ business 
to effect sound, successful financial struc 
ture 


NSOEA Proposes Enlarging 
Of Executive Committee 

J. Howard Patrick, president’ of the 
National Stationery and Office Equipment 
Assn., has announced a plan to expand 
NSOEA’s guiding executive committee to 
nine members plus one non-voting, ex- 
officio member. The expanded committee 
would include five distributor members, 
four manufacturer members and one non- 
voting field division member, the chair- 
man of the field division. 

Action on a by-law amendment to 
effect the 
at the annual meeting in Chicago 

The present 


change is expected this fall 
executive committee — in 
funds to study the 
proposed organization and function of a 
furniture NSOEA 


ology and classification 


June appropriated 
division in Termin- 
problems of a 
retailing census planned for 1963 were 
also discussed with representatives of the 
Bureau of the Census. 

In order to increase field division par- 
ticipation in NSOEA, it was decided to 
invite the presidents of all Travelers Clubs 
to the annual fall governors’ conference 
in Washington. Other proposed changes 
would change the name of the “Field 
Division” to “Travelers Division” and 
would make available NSOEA group in- 
surance to field members. 


Jarchow Named President 
Of H. H. West Company 

William G. Jarchow, who has been with 
the H. H. West Co. in Milwaukee, Wis., 
since 1922, has been named president to 
succeed the late Charles J. Lofye who 
passed away in May of this year. 

Other new officers named by the com- 
pany include Alvin A. Frey, vice president 
and sales manager; Allan J. Scholbe, assist- 
ant secretary. Both men have been with 
the company for many years. 

Re-elected were Miss Margaret E. Soll, 
secretary-treasurer, and Miss Dorothy W 
Gill, chairman of the board. 


Western OMDA Meeting 
Scheduled at Portland 

Sig Schreyer of Salt Lake City, presi- 
dent of the Western Office Machine Deal- 
ers Assn. (WOMDA), has announced that 
his group will hold its 1961 convention 
Oct. 13 through 15, Friday through Sun- 
day, at the Multnomah Hotel in Port- 
land, Ore. E. Frank Hunt of the Port- 
land Typewriter Co. is convention chair- 
man, assisted by other members and 
dealers in the Portland area. 


Manufacturers Announce 
New Plants, Acquisitions 

Hamitton Cosco, Inc., Columbus, Ind.. 
has announced plans to purchase a 46- 


acre tract in Gallatin, Tenn., as the site 





of a plant for production of office and 
upholstered furniture Indiana 
plant has been expanded 10 times in 
the last 11 years 

Lands and building of the C. F. Pease 
Co., Chicago, have been acquired by the 
Vieror AppinGc Macnine Co. for office 
Properties of the two 


( ‘osco’s 


and factory use. 
firms adjoin. Construction is also under- 
way to expand the main Victor plant 
The New York headquarters of the 
Mosier Sare Co. has been moved to 
new modern space at 320 Park Ave. Of 
a total of 23.250 square feet at the new 
location, 4,000 is devoted to a_ street 
level showroom. 
The Jayem Sares Corp., 230 Fifth 
Ave.. New York, has acquired exclusive 
production and distribution rights to the 
Bandes line of steel, 
boxes, wooden desk trays and card boxes, 
floor mats and kindred items. 
Bandes has joined the 
tion. A combined 
is in preparation. 

Rose Risson anp Carson Mee. Co. 
of Harrison, N. J., a subsidiary of Bemis 
Bro. Bag Co., has announced plans for 
construction of a new manufacturing plant 
in California to produce a broad line of 
duplicating and copying materials. Exact 
site of the new 30,000 square foot facil- 
ity will be Adolph 


hinged cover card 


Joseph 
Jayem organiza- 
catalog and price list 


announced later by 
Rose, president. 

Victory MANnuracturtinc Corp. of Chi- 
cago has sold its adult games line to 
Springfield Greene Industries, Ine 
field, Ohio. 

Cramer Posture Cuair Co. of Kansas 
City, Kansas, has announced acquisition 
of the majority of its stock by U.S.M. 
Industries, Inc., of Austin, Texas, and 
Tulsa, Okla. Officers Harold Cramer and 
Roy Cramer, Jr., have retired as_partici- 
pants in the company, but all other man- 
agement personnel remain. Operations con- 
tinue at the same location. 

RepLocie Guoses, Inc., 


.. Spring- 


announced that 
effective July 1 the selling of its globes 
to the book and stationery trade would 
be largely handled by Meridith Press, 
except in metropolitan New York and 
Texas where Ernest Rand and Alfred A. 
West will continue to represent the line. 
Charles A. Johnson, another Replogle vet- 
eran, remains in a consulting capacity on 
the West Coast. 


Paper Mate Announces 
Credit Card Contest 


\ $50,000 “credit card contest” for 
consumers with 501 prizes has been an- 
nounced by Paper Mate. First prize will 
be $10,000 free credit with any combina- 
tion of four common credit cards. The 
contest slogan is “Go anywhere, do any- 
thing, and just sign for it with a Paper 
Mate pen!” 

In order to interest retailers in the 
contest, Paper Mate has set up an addi- 
tional 501 cash prizes for them which 
total $15,475. For each consumer win- 
ning a prize, there will be one for his 
dealer, providing the dealer’s name _ is 
written on the contestant’s entry blank. 
The cash prizes for dealers range in size 
from $25 to $500. Contest materials are 
being supplied to all dealers. 


NEWS ... ae hee Corp., Hanover, Pa., producing furniture Moines, and Mrs. Bea Bates, forme 
under the Standard trade-name with Lee’s Pen Shop. 

“Our acquisition of the Standard Furni- 
ture operation will prove beneficial to both Branch Manager Named 

a ex Emeco and Standard,” Mr. Dinges stated William S$. VanArtsdalen has 

to a new plant and office quarters at 3500 : : aes : : 
N.W. 7ist St., Miami, Fla. The new plant in commenting on the purchase. “Today, named manager of the Lansing branch 
he Laaoeta Teepe the durability of metal and the warmth Gregory, Mayer & Thom company 


Forms Supplier Moves 
ABC Business Forms, Inc., has moved 


has 22,000 square feet and is said to be x : 
: : 3 5 ale and eye appeal of wood are being com- Detroit. He has been assistant man 
one of the largest business forms facilities : 


ya bined more and more in the production and now succeeds R. A. Wherret:, 
in Florida. 


of office and institutional furniture. This who recently resigned to join CGeneg 
happy combination allows us to produce Fireproofing Co. The new assistant m 


Michigan Store Sold 
The Office Supply House, 129 S. Me- its Detroit and Lansing operations, G 

chanic, Jackson, Mich., has been pur- L. A. Dealer Honored ory, Mayer & Thom has another brag 

chased from the Adolph G. Daferner estate Emanuel Fisch, president of Fisch Sta- store in Birmingham, Mich 

by Mr. and Mrs. G. E. Clever of Jack- tionery and Printing Co., Los Angeles, 


“we mn hag ed was founded by Mr. was honored recently for his quarter cen- Named by Kistler 
aferner in I9II. 


The business is being reorganized as 


a complete line of office furniture.” ager is Raymond T. Kern. In addi ion 


tury of philanthropic efforts at a_ testi- R. P. Van Gytenbeek, former man 
, ‘ monial dinner at the Beverly Hills Hotel. of the office furniture department 

a corporation and will be known as_ the A past president and honorary life mem- Kendrick-Bellamy Co. in Denver, has b 
enem Ofice Supply House. Mrs. Blanche ber of the board of directors of Sunair named manager of the W. H. Kistler 
Peach, executrix of the Daferner estate Home for Asthmatic Children. he is also Co. sales office and showrooms at Co 
active in B’nai B'rith, the Elks, the Mas- ado Springs, Colo. He is president of 
ons, and in the improvement of commun- Colorado chapter of the National Of 
ity educational facilities. Highlight of the Furniture Assn. 


testimonial was presentation of a City 


and former manager of the firm will re- 





main in an advisory capacity. The new 
owners plan to expand outside sales and 
the typewriter service department 


of Los Angeles scroll of honor for out- 
Emeco Corp. Purchases standing citizen service 
Standard Furniture Co. 

Wilton C. Dinges, president of Emeco New Store in Des Moines 

Corp. of Hanover, Pa., has announced the William M. Anderson, former vice pres- 
purchase of Standard Furniture Co., Herk- ident and assistant manager of the Des 
imer, N.Y. Emeco manufactures office Moines Stationery Co., has announced the ter Waa 
and institutional seating in aluminum and opening of Bill Anderson’s Office Sup- — . : 
steel. Standard has produced wood office plies, Inc., 411 Sixth Ave., in the Des OFFICIAL STREAMER — Copies of this ¢ 
window streamer for the 24th annual 
Writing Week promotion, Oct. 1-7 are 
able from the sponsoring companies in 
Paper Stationery and Tablet Manufac 
Co., Wood Furniture Division of Emeco formerly with Ahern-Pershing in Des Assn. 


furniture for close to a century. Moines building. The space has been re- 
The block-square plant in Herkimer modeled and a balcony added. Working 
will be operated as Standard Furniture with Mr. Anderson are Charles Prouty, 





FLOWS FOR EVERYONE 
IN THE BIG NEW 


FERBER 
PROMOTION 


Papa Ferber is giving cash-in-advance to the retailers who act now! 


Real hard cash in the form of quarters and half dollars which are 
attached to Vu-Riter and Trimatic pen displays and refills. 
Pick up this free flowing silver on top of your regular profits! 


’apa Ferber hasn’t forgotten you, Mr. Wholesaler. Ask your Ferber VU-RITER PEN TRIMATIC 


oe * . - . Needs No Refill U Retractable Mi 
salesman about your extra profit in the Ferber Quick-Silver promotion. 25¢ 29¢ 


retail retail 


PRODUCTS OF FE RBER PEN CORP., ENGLEWOOD, NEW JERSE 
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unington Hland Portable Wipe Z SPring 7-8000 


° 
DiViISION OF SPERRY RAND CORPORATION 





315 PARK AVENUE SOUTH 
fat Twenty fourth Street) 


NEW YORK 10.N_Y 


+e 


ght MO Me COREE CORPO 8s, 


Op treme aie—-or-ter-cents-a srare-nrthe-tike 
POR tina Her. ... Unit sales of Rem- 
pe ington portable typewriters by -Sperry Rand 
P rose 72% last fiscal year, according to William |- 
T N. Brown, vice president and general manager 
® of the portable typewriter division. He at- 
tributed the increase to expanded marketing 
and promotion campaigns and predicted the 
industry's sales of portables this year would 
to about 1.3 million from around 1.1 mil- 
nm in 1960. . 
-tivision—ot 


& 











(From a May 1961 news release 
to newspapers coast to coast) 

This news story means Remington Portable Typewriter 
sales are going up and up and up. And Remington is 
geared to keep sales growing for you. You see, in 
addition to supplying you with the most desirable, 
quality line of portable typewriters, Remington's sales 
policies offer you more real profit on your investment 
than any other portable manufacturer! SEND THIS COUPON 
FOR ALL THE FACTS! 





e@ensneeecee eee ee eeceaeeea ee eeeeeeveaeeeaeeeeneeaeeeasee eee e eee: 


Mr. William P. Most, Advertising Manager 
Remington Portable Typewriter Division 
Sperry Rand Corp. 

515 Park Avenue South, N. Y. 10, N. Y. 
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RIGHT NOW I'd like to learn more 
about your sales policies that will 
bring me more real profit on my 
investment than with any other 
portable. 


QUIET-RITER ELEVEN 


NAME. ccccccccces coer ceee 
STORE NAME.....-. eeeveccee 
ADDRESS. ceecees eeccccee 
CITY. cccevcccecs ~STATE.. 





MONARCH 
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I nl a gw Boston Wholesaler Koh-Il-Noor Names Winners 
Holds Annual Spring Show In Pencil Week Contest 
Partitioner Seminars United Art Co., New England area National winners of $1,500 worth @ 
Conducted for Dealers wholesaler of stationery and school sup prizes in the 1961 Koh-I-Noor “Peng 
As a part of its continuing program of plies, held its 23rd annual spring show- Week” window display contest have beep 
dealer salesman training, Marney Sales ing of school supplies and Christmas 
Division of Rockaway Metal Products lines recently at the Statler Hilton 
Corp. recently conducted dealer seminars Hotel in Boston Leonard Rosendorf, 
in Los Angeles and New York City. The president, reports the show had _ the 
topic of both meetings was: Profit Op- largest turnout of customers in the 
portunities in Office Partitioning — basic company’s 60-year history. The company 
and advanced sales, layout, and installation occupies a. 25,000-square-foot modern 
techniques. warehouse in the New York Street rede- 
The Los Angeles seminar combined velopment area of Boston 
breakfast with business and was attended 
by over one hundred dealer principals and Open House in Pittsburgh 
salesmen. The New York seminar was an Dillon Office Furniture Co., 922 Penn 
all-day affair and included a tour of the Ave., Pittsburgh, recently celebrated the 
Marnay-Rockaway factory at Inwood, opening of its new showrooms and _ head- 
Long Island, N.Y. quarters. 


This window display at the University of 
Southwestern Louisiana won first prize, a 
Bermuda vacation, in Kech-l-Noor’s Peng 
Week contest. 





announced, Judging was based on imag 
nation, ingenuity, creativeness, originality, 
and sales promotion efforts. 


\s The first prize Bermuda vacation was 
= ‘ ; won by Lindsey G. Durham, the Unive. 





sity Store, University of Southwestem 


...WHEN A DEALER 


” Louisiana, Lafayette, La. 
4 Ab d . Lafay : 
OFFERS HIM THE y J“ a Second prize of $100 went to Carl © 
JUSTRITE ) = | J Berlin, Berlin Art Center, Bowling Green, 


LINE OF Ohio. Third prizes of $50 were awarded 


eK to Arthur A. Williams, Howard W. Boise, 
ENVELOPES 4 \ : Inc., Plainfield, NJ; Robert E. Smith 
Jr.. Burton’s Bookstore, Auburn, Ala: 


FOR BAN KS WEF v ye ‘ and The Trading Post, Mississippi College, 
= . Clinton, Mass. 
PRESIDENT | ¥ = Winners of fourth prizes of $25 each 


were Ted Brown's Artists Materials and 
JUSTRITE’S Stationery, Bakersfield, Calif.; Embassy 
15 Ways to a Banker's Heart | Stationers & Printers, New York City; 
- - sand Pocketbook Dade County Junior College Bookstore, 
The fellow with a topnotch line of © 1. DRIVE-IN TELLER POUCH Miami; The H. T. Hall Co., Charleston, 
envelopes for banks these days is sitting : _ DRIVE-IN TELLER POUCH with W. Va. A dozen other cash awards went 
pretty. He can practically have any deposit slip attached to stationery stores, drafting equipment 
banker saying, “I want to buy . co _ BANKERS FLAP ENVELOPES retailers, art stores and college book stores 
please take my money.” Because banks < _(- who participated in the contest. 
today MUST have many kindsofenve- © ~~ cone aoe 
‘ an urposes to function : 
ote ty. Tee =" dealers with © GLreS New Merchandiser Sells 
a . y 2 T  6. OPEN SIDE WALLETS 
Justrite envelopes are picking off nice § ~~ Ribbons and Carbons 
profits. You never saw such a great © /: PASS BOOK JACKETS More than 450 dealers have installed a 
line of envelopes for banks as Justrite ~ . SAFETY DEPOSIT BOX Burroughs supply merchandising unit of 
offers . . . covers every need of any © KEYTAINERS steel and pegboard construction which t 
bank. Even includes two numbers for be . BANK PAY ENVELOPES moves carbons and ribbons from the ob 
Drive-In Banking that are going over | 10. TAMPERPROOF ENVELOPES scurity of shelf stacks and puts them out 
in a big way. If you haven’t yet staked ~ 11. BANK COUPON ENVELOPES where they can be seen. The fixture takes 
a claim on this bank envelopes gold [| 12. DEPOSIT RECEIPT CASES up to 86 dozens of typewriter ribbons, 1% 
mine, better make your move right now. | 13. INSTALLMENT COLLECTION : boxes of carbon paper, and miscellaneous 
Fs ENVELOPES items. 
© comings Neca gaat - 14. CURRENCY GIFT ENVELOPES “The unit has substantially ine 
right away while you're thinking ~ 15. SAVINGS BOND ENVELOPES sales at each point of installation, 4 
about it - a & Suydam, Burroughs dealer s@ 
er © ae manager. “This proves that when ca 


Three Modern JUSTRITE Factories ‘ . nd 
they are subject to impulse buying @ 


NORTHERN STATES ENVELOPE CO. self service merchandising. Our dealers 
300 East 4th St., St. Paul, Minn. 


JUSTRITE ENVELOPE MFG. CO. : aor noes pareveaiabiin: thea 
Poe Steundt Ave. 6 W.. Atlante. Ge. turnover of these expe ndable items. 
Burroughs offers the unit to dealers a 
Direct to you— NATIONAL JUSTRITE ENVELOPE CO. ' ‘ $2 ‘ les 

we do not sell consumers 2220 West Beaver St., Jacksonville, Fla. cost when pure lasing 50 in supp 
The unit cost is $79, an amount which 





bons and ribbons are properly displayed 





have been experiencing greatly increased 
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LAS} CHANCE! 


SHEAFFER'S BIG 


“SHINE IN 
SCHOOL” 


DEAL | 
bara \ 7 


n imagi- 
iginality, 











World’s Fastest Selling 


se CARTRIDGE PEN 


Carl © with 12 FREE Skrip cartridges! 
g Green, 

awardel Sheaffer Cartridge Pen 

oo 12 Skrip cartridges 

n, Ala; 
College, 


iol im NOW ONLY $995 retail 
Embassy 
City 
ookstore, FIVE FIVE 


:arleston, y ik i SHEAFFER'S | 


rds went up 
juipment A CARTRIDGES | Carrrioces 


ok stores 


Total value 


WASHABLE BLUE WASHABLE BLUE 





Backed with heavy 


seer advertising support on BIG 40% RETAIL PROFIT! Special 
vhich me FULL NBC-TV NETWORK assortment includes one dozen Cartridge Foun- 


the ob 
them out 


ure takes 
nons, 190 and the Today Show are sell- 


ellaneous ing this big back-to-school deal 


tain Pens (each with 12 FREE Skrip cartridges). 
Order Profit Pack 295 for bubble-packed mer- 
chandise; or Profit Pack 2951 for convenient 
counter merchandiser. Retail Price $35.40... 
YOUR COST $21.24 


Week after week, Jack Paar 


_— to over 16 million viewers... 


yn,” says on more than 165 different 
ler sales stations. 

hen cat- 

displayed 

ying and 


4 dealers 9 
increas For more information, contact your Sheaffer an t A - ‘ f 

ns. 

lealers &t wholesaler or call Mike Keith at the 7 


supplies W. A. SHEAFFER PEN CO., FORT MADISON, IOWA lt ana aad ae ee ee 
which & 
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Credit Executives Meet ness of The Benham Printing Co, 
Credit executives of manufacturers in Pine St., San Francisco, in the he 
the office and school supply, printing and the financial and insurance district, 
allied industries held their 34th annual Extensive remodeling of the Be 
conference recently at Dailas, Texas. A headquarters was begun, including 
panel session discussed “Accounts Receiv- struction of a 600 square foot balcony 
able and The Credit Department” and play room. The new acquisition 
FREE MERCHANDISE d Edward Kallmann of the Stationers and operated as The Benham-Hurley Co,, 
nnn _ Publishers Board of Trade gave an ad- sion of The Riddell Co. In additig 
dress entitled, “Can Manufacturers Af- continuing the retail store operation, 
ford to Finance The:r Customers.” Other new owners will expand the industrial 
topics covered at the conference included commercial stationery end of the b 
“Costs and Priority Claims in Bankrupt- 
cy.” “Collections by Telegram,” “Auto- 
mation,” and “The Law and You.” 





Back-to-School Promotion 
Announced by Sheaffer 

A back-to-school promotion described as 
mere comprehensive than last year’s has 
been announced by Michael Keith, mar- 
keting director of the popular price divi- 
sion of Sheaffer Pen Co 

Using “an apple for teacher” as its visu- 
al theme and “Shine in School” as_ its 
slogan, the promotion provides a_ variety 
| 


of storewide displays, counter cards and 


Merchandiser Larry Moore, left, Oregon deal- banners to attract attention. Apple-shaped 


er, examines new carbon and ribbon merch- 
andiser with J. T. Suydam, Burroughs dealer num foil. The material enables retailers 

sales manager. to show a wide variety of related school 

and student items. 

offset for the dealer by a free offer of LOUNGE FURNITURE — Raub & Re 

$79 in supplies at list price value. Once Riddell Co. Purchases Inc., Los Angeles, has been appointed 
the dealer has sold the free supplies, the Benham Printing Co. tributor for a new line of lounge f 

cost of the display is substantially re- James Hurley, northern California resi- named Ubime and made by Griggs 


: “i : : 4 apy . 3 ment, Inc., Belton, Texas. Shown here 
covered. For a limited time, a $10 fluores- dent vice president of The Riddell Co., Robert D. Kennedy, sales manager for 


cent light for atop the merchandiser is recently announced his company’s — pur- C. V. Griggs, president of the company; 
being given free with each unit. chase of the 36-year-old stationery busi- Jim Raub. 


display material is in full color on alumi- 


TWO NEW 


ARCHITECTURAL DESIGN GROUPI 


with clean sweeping styling in 


side oe hinged 
5 Tle 
aCe SERIES 


WOOD OFFICE FURNITURE 


View from approach 


New additions to the Spacemaster Series that fit 
an important need in “compatible” office planning 
— especially when done by architects! Execu- 





enseetine eavengeenens we tive and secretarial arrangements look similar 
attractive tambour front, file space, 


wastebasket niche, storage area. from the front, but each has distinctive features 








particularly suited for individual convenience and 
performance. Priced competitively with any other 
office furniture — with normal dealer markup! 





= J0rFece 


Scretastel ewangenent fost JASPER OFFICE FURNITURE COMPANY 
tambour front, typewriter pedestal, 
JASPER, INDIANA 


file and storage areas. 
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AT THE 
REMINGTON 
“LIFE TEST” 

LAB! 


~ 


How this adding machine printed over 
19 miles of tape in 90 days (and nights 


When this REMINGTON adding ma- 
chine came off the production line, it 
could have gone to a heavy duty user. 
And run trouble-free for 5 years. 

Or to a moderate user. And run 
trouble-free for 10 to 20 years. 

Instead, it went to the Remington 
“Life Test” Laboratory. And was 
tortured for 3 months. 

Automatic machines gave it a 
workout. 10 robot fingers “played” it, 


guided by a punched-tape program 
(much like a music-roll on a player 
piano). 24 hours a day. 90 days and 
nights. Without a stop. 

It added and subtracted 2 digit 
numbers and 8 digit numbers. Full 
loads (all 9’s) light loads (all 1’s) and 
alternating loads (19191919). Every 
number and every key got a workout, 
as it reeled off 6 million cycles. 

Humans “interfered” for three dif- 


ferent reasons. To feed tape rolls 
(over 19 miles of it). To check print 
consistency. To dismantle the machine 
after the test and microscope every 
single part. 

It passed all tests. Or it wouldn’t 
be in the Remington line. 


Office Machines Division 


Remington. Frand. 


DIVISION OF SPERRY RAND CORPORATION 


For greatey adding machine profits, the man to see is from Remington, Contact your nearest office or write Remington Rand, Dept. 081-MS, 315 Park Ave. South, N. Y. 10, N. Y. 
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Ticket Punches 
by HOGGSON for Every 
Office and School Use 


No. 46 


Description: 


No.2 — 1%” reach. Ve" to Va‘ standard designs. Ask for models 
round holes, ass‘t. dies, letters & equipped with Taliy Counter. 
figures. No. 17 — Notch or Edge Cutter 
No.3 — 12” reach. Ve" to V4" Dies V4’ to 5/16" max. 

round holes, ass‘t. dies, letters & No. 33 — Notch or Edge Cutter 
figures. Dies 3%” to V2" max. 

No. 12 — 2” reach. Ve" to VY" No. 29 — Corner Punch aids in as- 
round holes, ass‘t. dies, letters & sembling & fitting letters and 
figures. popers. (Oblong slots) and Ve" to 
No. 470 — 3” reach. Ye" to Vs‘ VY" round holes. 

round holes, ass’t. dies. Sliding Gauge Punch 
No. 46— Minute Book Punch, 3’ 

to VY2"' round holes—oblong, oval 

or slotted holes. A Notch or Edge 

Cutter where large dies are re- 


quired. 

TALLY COUNTER PUNCH registers 
1 to 99,999. Availcble with Ve", 
3/16” & Ye" round holes and all 


PUNCHES 
Folder 


THE HOGGSON & PETTIS MFG. CO. 


141F Brewery St., New Haven, Conn. 
---for more details circle 42 on last page 
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Miscellany in the News 


Zi 


Aprsco Propucts Inc. has appointed Golden Blount, former 
north central sales rep, its national sales manager, reporting 


to A. D. Farrell, vice president in charge of sales. 


BuatspeELL Penci. Co. has appointed 
general manager. He 


Robert W. Seeman 
joined Blaisdell in 1953 as a_ salesman 
in Chicago. 


Ever Reapy Catenpak Manuracturtnc Co. has 


A. Steffee Smith its vice president and director of sales 


named 


Linpy Sates Co. has added Nathan Grosher as general mer. 
James Wisner continues as national field 
Lindy Pen has taken on an additional 7,000 
square feet of space in Culver City, Calif., bringing total space 
facilities close to 100,000 square feet. 


chandising manager. 
sales manager. 


Remincton Ranp Diy., Sperry Rand Corp., has appointed 
Robert B. 


functions of the division. 


Curry vice president-group executive for all staf 


Nessen Srupio Inc., pioneer in contemporary portable lamp 
design and manufacture, has appointed William T. 


manager. 


Weber sales 


SwWINGLINE Inc. has elected Lloyd I. Singer to the new posi- 


tion of executive vice president. 


Victor Appinc Macuine’s director of sales training, Charles 
4. Alseth, has been elected president of the Sales Marketing 


Executives Club of Chicago. 


JosepH Dixon Cruciste Co. has announced the _ retirement 
of its vice president in charge of finance, Henry W. Armstrong 
He will continue to serve on the Dixon board and _ executive 
committee. Mr. Armstrong 
ago as an office boy. 


joined the organization 58 years 


Mureny Manuracturine Co., maker of Fire King insulated 
file cabinets, has named the Consolidated Accounting Systems, 
Inc., as its distributor in the Chicago, Ill, and Dayton, Ohio, 
areas. 


ComMopore Business Macuines Corp. has appointed as 
wholesale manager Stanley Blaustein, former regional manager 


for the Remington Rand adding machine division. 


Witson Jones Co. has named Edward V. Koijane its West 
Coast field sales manager in charge of company sales in a five 
state area. He continues to manage the W-J sales office and 
bindery in San Francisco. 


Corry Jamestown Corp., maker of steel office furniture, 
has appointed George B. Mulvin as factory representative ™ 
the Virginia-Carolina market area. 


Kores Manuracturinc Co. has appointed Robert J. Fuerst 
as general manager and A. A. Giannaco as sales representative 


in Delaware, Maryland and Washington, D. C. 
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NOW! A LOW-PRICED 


<;| Walional : 
BOOKKEEPING MACHINE | 


eeman 
esman 





FOR DEALERS! 


named 


| mer- 


| field 


= THE CLASS 60 
PRICES START AT $700 


You'll find the “60” easy to sell... BECAUSE: 
* Now, for the first time you can actually offer a YOU can install the New “60” in less than 60 
km low-priced bookkeeping machine. minutes! 
r sales Seiaieaas : ; YOU can make an important addition to your 
* The NEW “60” is the right machine—at the smidinek Maa! 
right time—at the right price. YOU can increase your profits! 
¢ There’s a growing need for a simple, low-priced YOU get free advertising, sales material, and 
rc « ~ ~. "Ole ! 
eiieies annals: personal sales assistance! 
wall P 6 d ll d di — YOUR customers will find the ‘‘60” easy to 
— * More-and-more small and medium-size busi- operate! (No special skill or training 
‘ nesses are going into charge business. needed.) 
¢ Many businesses are using pen-and-ink methods 
pene which are no longer adequate. 


istrong 


ecutive * More complete, up-to-date, accurate records are NATIONAL DEALERSHIPS 
years now required. NOW AVAILABLE! 


* The Class 60 is 2 machines in 1. Serves as a 





pointed 
| staff 


VW posi- 





Get one today. It entitles you to sell 
isulatel bookkeeping machine and an adding machine. the NEW “60”—AND a full line of 


ystems, 


Ohio, — * Exclusive National “Live” Keyboard makes Ac- National adding machines, bookkeep- 


: . , ing machines and supplies. 
counts Receivable posting as easy as operating . PP 


an adding machine. 











nted as 
nanager d ; : ; 
For more information, just fill out and mail the coupon below. 


"vie |) THE NATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio 


fice and “TRADE MARK REG. U. S. PAT. OFF. 


Adding CJ | would like more information on a National dealership. Dept. 336 


* 
urniture, Machine Name_ = Sational 


ative in ADDING MACHINES 
Sal 
” an ata CASH REGISTERS + ACCOUNTING MACHINES 
___Zone_ _ State : ELECTRONIC DATA PROCESSING 
wer Paper (No Carson Require) 








Dept. City 


. Fuerst 
sentative 1039 OFFICES IN 121 COUNTRIES © 77 YEARS OF HELPING BUSINESS SAVE MONEY 
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BOOST PROFITS WITH 
GIANT-SIZE FLAT SHEET: 
U.S, AND WOBLD MARS 


m. 7 | Gissoxn Greeting Carps, Ixc.. has named Burt Conners 
i : 7 : |) merchandise manager. 


BLAIspELL Pencin Co. has appointed the Gregory-Ellertson 
Co. of Denver its sales representatives for the Rocky Mountain 
| area. QO. A. Gregory and Jim Ellertson will call on dealers and 
| wholesalers in Colorado, Utah, New Mexico, Wyoming, Idaho, 


DECORATIVE « INFORMATIVE x PRACTICAL Montana, and El Paso 


Now it’s easier than ever to cash in on one of the fastest-moving 
items you can handle—U.S. and World Maps by HAMMOND. Our Unirep Srationers Suppty Co., Chicago based 
new and colorful Floor Display Unit sells the maps for you! has added Forrest E. Booth of Denver, Colo., to its sales foree, 


Order this compact pre-packaged Display Unit complete with 12 | Tony Baran. their Iowa-Minnesota representative, is now 
U.S. Maps, 12 World Maps or 6 of each. Each giant-size 50” x 33” | i. at 1055 “FE” Ave.. N.W.. Cedar Rapids, Iowa 
flat sheet map is printed in full color and comes rolled without | '"* ‘ re re ia ™ 
folds or creases in its own acetate protector. No further wrapping | 
needed—it's all ready for the customer to carry out of the store. 
Ideal for impulse buying! 


wholesaler, 





resid- 


Master Woopcrart, Ixc., has named Pat Patterson to 


Put this money-making package to work for you now. Write | represent its line of chalkboards, chair mats and cork bulletin 
Hammond and ORDER TODAY! boards in Ohio, Indiana, Michigan and Kentucky. 


DECORATIVE! 
| FORMATIVE! | lee tee 





4. B. Dick Co. has appointed R. P. Kaspar to the new 


position of national sales manager for all of its duplicating 


foal fot 4% pe 4 | products and = supplies. 
OFFICE! DEN! Te | 
GAME ROOM! 


’ CHILDREN’S ROO | : , : . 
° \ ; Mi its business photo methods training center, where sales personnel 
Also available! IS. = : and Verifax dealers are ructe : I 


EastMAN Kopak has named Donald L. Schading manager of 


are instructed in product applications and 
selling techniques. 


GIANT SIZE 26” x 38” 


rooney i 
<Cae ee 
CIVl 4. Knott Associates, Inc., has opened a new regional sales 
L WAR b 9 i office in Atlanta with Robert Docking ; manager and a 


as 


7) : Cleveland office with John McLoughlin as regional sales man- 
CENTENNIAL f?a- "EE Bt | azer 
Puotek, Inc., has named Gerald S. Arbor regional sales 


The entire course of the ‘ 4 | | manager for the New England area, in charge of selecting and 
War at s glance. Vividly f le “ti servicing a new dealer network. 

illustrated in full color i 

with flags, portraits, 
battle closeups, insignia, 
weapons and much, 
much more! 


Ditto, Inc., has acquired certain assets from the C. F. 
Pease Co. and is starting manufacture and distribution of a 
line of whiteprint (diazo) and blueprint’ products. Product 
manager for the new line of machines and equipment is Robert 
* h C. Aldrich. Arthur F. Jacobs is product manager for the new LIFE | 
12 Rolled Flat Sheet once supplies line. oo 
Maps Pre-Packaged in ;20 — 


: : B sho 
enc lig pdeagt Ansco and QOzauiw Divisions of General Aniline & Film ans 


= | | Corp. have a new director of marketing planning and _ services, 
Discount 40-50% i | 


Edward A. Malling. and y 


fa | “Pilfe 
vivid « 
Cc. S. Hammond fr 9 | Warermayn-Bic Pen Corr. has appointed John L. Paige 


space 
& Company national sales manager to follow up a_ successful Northeast 


. sales drive with a national campaign on behalf of Bic ball pens 
Dept. T-1, ~ 4 | The 


Maplewood, New Jersey 





Marnay Sates Div., Rockaway Metal Products Corp., has 
| 3 | appointed Pat Colbourn its Rocky Mountain — regional sales 


i director. 





company expects nationwide coverage in advertising and 
distribution within one year 


Wausau Parer Miits Co. has appointed Ben W. Elhott 
is Atlanta district sales representative. 
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D-35—“PILFER - PROTECTED” Display Deal—includes 6 Model M Galaxy Life 


Y Lites (4 grey and 2 pink) and 2 Model S Super ‘*200”’ Life Lites. Come with indi- 

B f li [ vidual gift boxes. Your cost: $35.00. Retail value: $55.60. YOU MAKE $20.60, 

i fit 
ae 
| with two new 
. 

w= | sares aids Trom 
intain 


s and 
idaho, 


} lito’ 
esaler, iy 
force, 


resid- 
RECHARGEABLE FLASHLIGHTS 





onto 
ulletin 


Handsome new : ee ee 
oe | Pilfer-Protected” 17 (On NBC-TV /7 lite will be seen 
display 9 


| Jack Paar Show, 2 : 


iger of 


onal Coast-to-coast 
hard-selling 
| ae TV commercials 


and a 





i 


> mMman- 


1 sales 
ng and 
























ssa EET 


C. F. 


1 of a 








Product 
Robert 


he new 
“< LIFE LITE, the rechargeable flashlight that never needs Equally important, we’ve scheduled a nation-wide adver- 


batteries, is a natural gift item . . . terrific for impulse tising blast-off for the holiday season on the popular 
shoppers. One look at its slim, modern lines (and the Jack Paar Show. Tests of our TV commercial in selected 
hard-hitting sales points featured on the colorful display) cities skyrocketed sales as high as 500%. And now these 
and you've got a sale! This season, we’ve added a new big profits can be yours, wherever you are, coast-to- 
“Pilfer-Protected’’ stand-up display package, printed in coast! Now’s the time to order. Contact your LIFE LITE 
vivid day-glo colors . . . takes only one foot of counter distributor today, or write: Gulton Industries, Inc., 
Space to stop customers—and sell them! Metuchen, N. J., Dept. 108, Alkaline Battery Division. 





& Film 


services, 


rp., has 
| sales 


DS-25—SUPER “200” 
Display Deal—includes 


4 Super ‘‘200"’ Life Lites . ® 
(each with built-in e 
magnet) and a FREE 
CH-2 Auto Charge 
Adapter. Come with 
individual gift boxes. 
Retail value: $42.80. 


YOU MAKE $17.80. 


DM-15—GALAXY 
Display Deal—includes 4 
Model M Galaxy Life 
Lites (3 grey and 1 pink) 
and a FREE CH-2 Auto 
Charge Adapter. Come 
with individual gift 
boxes. Your cost: 
$15.00. Retail value: 
$26.80. YOU MAKE 
$11.80, 


. Paige 
ortheast 


all pens. 
ing and 


_ Elliott 
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FINEST 
ERASING 


Reduces Work-Costs! 


Achieves BIG TIME SAVINGS 
YOUR CUSTOMERS APPRECIATE 


TIME COSTS TODAY can be greater than your customers think for 
erasing handwriting, drawings and sketches, typewritten originals 
and copies. Inefficient erasing can add the extra costs of retyping 
or rewriting entire sheets, and stationery spoilage. 

Remedy: The finest erasers, WELDON ROBERTS, for every 
kind of erasing. Results: A revelation in time saved; clean, neat 
erasing. A grateful lift for office workers. 

PROFITS: Substantial; on these world-known prestige products. 


TURNOVER: Dependable; big demand built by quality performance. 


4 of many WELDON ROBERTS ERASERS 
specially suited to your customer’s requirements 


Sorel Dink 
40 - #£0%s. 





No. 333 INDIA. The wonderful No. 340 CORAL PINK. Superb 
red rubber pencil eraser every- soft pink pliable rubber in pop- 
one knows. Standard for years ular, stubby, double beveled 
in countless offices. (No. 334, shape. For pencil erasing and 
large size) cleaning. (No. 341, large size) 


Eos | 
Walden Rotel: Granan 


MAGE im MEWARN, we & 
| 


uy 


No. 724 RED SUEDE. Special 
No. 121 ELLIPTIC. Soft gray formula soft pink rubber, in 
eraser in handy elliptic shape double beveled shape, for eras- 
for pencil, ink and typewriting. ing ink and stubborn pencil 
marks. 


SEND US YOUR ORDER TODAY. Write us for comprehensive catalog 
displaying complete line in attractive colors, actual sizes. 


WELDON ROBERTS RUBBER CO. 
365 Sixth Avenue, Newark 7, N. J. 


World's Foremost Eraser Specialists 








Correct Mistakes in Any Language 
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CONSUMER SEMINAR — William Fauth of Oxford Filing @ 
cusses new standards in file productividy during three-day consim 
filing seminar sponsored by C. G. Stott & Co., Washington, B¢ 
A total of 140 government people and 43 commercial personnd 
attended to learn about such topics as shelf filing, records retention, 
training records personnel, 


VIEWS 
of the News 





NEW SHOWROOM — Part of the new showroom facilities fr 
Park Sherman and Pat Products lines are shown here in Room 10% 
225 Fifth Ave., New York. William A. Van Siclen is representativ 
for the manufacturer, Ketcham & McDougall, Inc. The same line 
are on display in Chicago, Los Angeles and Dallas. 


TRIP WINNER — Harold Rasmussen, J. K. Gill typewriter depat 
ment manager in Portland, Ore., receives award as winner ® 
recent national sales contest from Charles Corgan of Bohn Dup 
licator Co. His prize consists of an expense-paid trip to Cop 
hagen and Paris for successful selling of the Bohn Contex calcula 
ing machine, 
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deaier orientation makes the difference 


acilities for 
Room 100 
presentativt 
same line: 
If it meant more business for a CJ dealer, Dar Swink would weara 


beard like this for the rest of his days. However, the facia! foliage 
is a concession to the centennial celebration this year in Corry, Pa 


why did Dar Swink 
spend 153 days on the road last year? 


When CJ sales manager Dar Swink says “dealer orientation,’ he 
means business. That’s why he spends over half of his time on the 
road . . . on the spot to help dealers make sales. 

Dar Swink’s concentration on the dealer is no accident. Like every- 
one else in the Corry Jamestown organization, his total commitment 
is to one goal: give. the CJ dealer the most complete line of quality- 
crafted products in the office furniture industry—and support those 
products with fully effective service. That’s what makes a CJ franchise 
the most valuable asset in the industry. 

Learn how to add that asset to your business. Write today for infor- 
mation on franchises available in your area. 


corry jamestown 


corry, pennsylvania 
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ELLS ON SIGHT 


for dozens of uses 





ELePestin 
te. cme 


2 eH dae 


that attaches anything to anything! 2-Sided 
KLEEN-STIK replaces paste, glue, liquid 
cement, and “overlay” tape. Disposable 
backing strip permits quick, easy applica- 
tion on forms, signs, labels, etc. — for 
immediate or later use. Papers feed ! 
through any office machine without 
interference. 


Use this Coupon ~~ Fs 
for Sample Offer! _' 
Get REGULAR $1.79 for = ey 


DISPENSER PACK only 


KLEEN-STIK PRODUCTS, INC., Dept.MS: 
7300 W. Wilson Ave., Chicago 31, Ill. 

R USH sample Dispenser Pack of Kleen-Stik 2-Sided Adhesive. 
Payment of $1.00 enclosed. 
Name 
Company. 
Addr 
City. Zone__State. 
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NEW PRODUCTS. 


Continued from page 8 


to use. There’s no investment in stock. Training, presentation, 
und advertising materials are available. Interested dealers are 
invited to investigate the big profit potential of Control-O-Fay 
by writing to Latta’s Inc., Waterloo, Iowa. 


Colored Chalk 408 

Its Prang Chalk Sticks are 

ideal for charts, graphs and dis. 

play backgrounds, as well as 

stage and TV props, the Am. 

erican Crayon Co. says. The 

deep, rich colors are said to 

give beautiful and __ professional 

looking results. Prang Chalk 

Sticks are square shaped and 

individually wrapped for pur. 

poses of cleaner handling and 

greater adaptability. Box No. 2418 contains the 12 most often 

used colors. Decorated in a_ striking green and_ black, it js 

said to make an impressive showing on art store counters 
and in windows. 


Books of Comfort’ 409 
“Little books of comfort” may — wa 
be sent to those in sorrow or 

illness along with its beautifully 

designed and _ illustrated “com- 

fort cards,” Gibson Greeting 

Cards, Inec., says. The “books” 

ire of simulated leather 3% 

by 2 inches and are _ inserted 

iwainst a cover background of 

embossed and_ glittering pink 

loral sprays. Contents include 

verses from the Scriptures and 

famous poems, articles and quotations. Card captions read, 
“Thinking of You in Your Illness,” and “Thinking of You 
in Your Sorrow.” Retail price is 50 cents. 


|| Washable Marker 410 


For coloring, drawing and lettering on paper and cardboard, 
Esterbrook Pen Co. is introducing the new Brite-line washable 
marker. Instant-drying, and washable from washable materials, 
the eight available colors are black, red, blue, green, yellow, 
brown, orange and purple. The Brite-line’s felt-tip is shaped to 
|make it possible to obtain multiple line widths. The Brite-line is 
offered in two sizes. The super size is refillable and retails at 
| 89 cents. The regular size, not refillable, retails at 39 cents. 
| Dealers are supplied with eye-catching self-service merchandisers 
| to help them give the new product the prominent display that 
| will enable them to benefit from the strong national advertising 
|campaign that is supporting its introduction. 





New Drawing Tool 411 


Development of the new Acu- 
Are Ruler, a device designed 
to provide the draftsman with 
a rapid and accurate means of 
drawing arcs of circles of large 
radii, is announced by Hoyle 
Engineering Co. It’s reported 
an Acu-Are Ruler can be used 
to draw ares of circles from 7 
inches to 200 inches or more with ease, even if the center poi 
of the circle is beyond the edge of the drawing surface. It 8 
said to eliminate need for a beam compass, highway curves 
railroad curves, splines and weights and other tedious tod’ 
n drawing ares. (The device can also be used to quickly and 
easily determine center lines, center points and radii for are 
already drawn.) A movable pointer on a scale reading radii 
length directly gives the exact are required. A chart is pm 
vided to convert the radius readings to civil engineer scales. 
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BENSON BROS. DARES YOU 10 OQ | “ A RE THESE PRICES! 


lers are 510 Rockaway Ave., Valley Stream, L. I., 


‘#0 Hl (THIS MERCHANDISE MANUFACTURED ON OUR OWN PREMISES) 


-t] W-2 FORMS FOR 1961 


well as 
he Am. 
s. The (Samples on request) 
said to 
fessional @ All forms officially approved by 

Chalk Federal, State ard Local author- 
ed and itizs. We will supply you with 
or” pur. the proper forms for your loca!- 


NET PRICES ON W-2 FORMS FOR — , 
r 6 part 7 part -par 
Quantity mek aH nea hn N. un M 


11.50 14.00 16.50 20.50 22.00 
11.00 13.00 15.75 19.50 21.00 

1,000-2,499 10.50 12.50 15.00 18.50 20.00 
en SS. yur 2,500-4,999 10.00 12.00 14.50 17.50 19.50 
ee rt ee ee eeend on te 5,000-9.999 9.25 11.50 14.00 16.50 19.00 


10,000-49,999 8.50 11.00 13.50 15.50 1 8.50 
50,000—I0%, off the 10,000 price 100,000—20°%, off the 10,000 price 


All merchandise F.O.B. plant Valley Stream. 
You will be charged (as a handling charge) $.25 
per shipment for any shipment bearing a value of 
under $3.00 for the forms or envelopes only, before 
imprint charges. 





ng 4 ity. 

cs @ 5 on a strip, interleaved with 
st often 

. om carbon. 


» ith @ For typewriter and machine use. 
counters 


0-499 
500-999 











WRITE FOR OUR 
ROCK-BOTTOM PRICES 
ON W-2 ENVELOPES! 


manegre una 
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MERCHANDISING 


AIDS 


—We will send you buttons 
and window streamers fea- 
turing W-2's upon request! 
ALSO 
STATEMENT STUFFERS 
PROVIDED 


WITH INITIAL ORDER! 


IMPRINTING POLICY 


ADDRESSOGRAPH IMPRINTING 
Available on quantities u Per 
to 200 @ . ‘ $2.00 Lot 


@ Stub Imprint available only at extra charge on ad- 
dressograph imprinted forms. 


@ If imprint copy cannot be spaced on 4 lines (30 
characters per line) we will have to imprint forms 
$2.75 on press and the $2.00 special price will not 
apply. 
@ Sorry, can not Addr2sso imprint. 6 part La. W-2's. 


® Unless otherwise specified, we will give you regu- 
lar_press imprint at regular prices. (2.75) 


REGULAR 
PRESS IMPRINTING 
Any quantity 


per item, per order 


STUB IMPRINT FREE 





Write for our complete price list 
and samples of form 1099, (the 
form that your customers will soon 
be asking for as much as the W-2), 
941A, bill of ladings, reply forms, 


etc. 
$OCCEOOO 


YOU ACCEPT THE ORDERS, 
AND WE WILL SHIP 
IN YOUR NAME FOR YOU 





FUTURE ORDERS—tThe above prices refer to one order, one delivery. How- 


CONTRACT ORDERS—1f you desire our quantity price on all orders, you can 





PRICE PROTECTION ON FUTURE ORDERS 
PRICE POLICY: 


ever, on subsequent orders—no matter how small, your price is determined 
by the next lowest quantity bracket. Thus, if your initial order is 10,000 
forms and your next order is 1,000 forms, the 1,000 forms (second order), 
will be billed at the 5,000-9,999 price. 


also contract for total quantities of 50,000 or 100,000 forms. WRITE FOR 
DETAILS. 


ALL MERCHANDISE SHIPPED F. O. B. 








BENSON BROS. ' 


AN AFFILIATE OF ACCOUNTANTS 


AUGUST 196! 


PLANT VALLEY STREAM — TERMS: NET 30 


BENSON BROS, INC. 


TAX AND BUSINESS FORMS SPECIALISTS 
Dept. MS, 510 Rockaway Avenue 
Valley Stream, L.1., N. ¥. — LYnbrook 3-2330 


SUPPLY HOUSE) 
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NEW PRODUCTS .... clinching anvil adjusts easily for stapling pennants for schooi chum autographs, agp 


(permanent fastening) and pinning (temp- brilliant in color, waterproof,  sc.ffprogf 
orary). In addition, the Desk Mate’s base and sell at ordinary paper cover pricg, 


Office Paper Shredder 412 swings away easily converting the unit into Catalog sheet is available by writing 


ee eng tacker. Because of its construction, the new Marketing Services, Inc., 1258 “eaneck 
P al inn paper shredder Markwell machine anchors securely even Rd., Teaneck, N.J. 
pic a luring vigorous operation. The entire pack- 
Ex the Destroyit N , k * 
; MM said to z age with 1000 free Markwell standard Supermarket Safe 416 


staples lists for $4.95 Shown here js 


stroy _ confidential hat th Schwab 
wha 1e = Schw, 


records into — the 






+o aan nar Handbook 414 Safe Co. 0 Lafey. 
any office shredder ru TIE} ette, Ind., calls its 








wo new Combination 
Super Market Safe 
Its top section js 
said to carry ap 
Underwriters’ Lab 
oratory Class ¢€ 
label for fire pio 


available, has been 
announced by Michael Lith Sales Corp., 
145 West 45th Street, New York 36, 
N.Y. With easy, one push button oper- 


“The Perfect Sec- 
Bi ft retary” is a new 
‘ i =©636-page booklet dis- 
tributed by _ the 
Eaton Paper Corp. 





ation and absolute safety, this model as a handbook of 
office manners and 


tricks of the trade 


converts papers into super-fine shreds of 
22 per inch. The company’s Destroyit 





No. 2 mm Model provides 11 shreds per for secretaries who use Berkshire Type- tection, plus a T 
inch. The new Paper Shredder has a writer Paper. It covers everything from 20 and re-locking 
movable cabinet and removable waste- getting along with the boss to rules for device label that 
bin for shreds. There is a_ three-way punctuation. The booklet is of interest will reduce insurance rates. The 14 sep. 
switch for on, off and reverse. to stationers as a major promotional unit arate compartments on the left are for 

for increasing sales of Eaton’s commercial cash register trays, the safe having been 

typewriter paper. It includes a_ paper designed to enable cashiers to avoid bag. 


Desk Stapler 413 





selection chart. Individual copies to the ging change at night and counting change 
A new. standard public are 25 cents. Following dealer re- every day for each register. On the right 
office stapler, called quests, Eaton is offering the booklet at of the upper section are four managers 
the Desk Mate by special prices in quantities of 100 or more, compartments, each being controlled by 
Markwell, featuring imprinted or not. a separate key. In the bottom section of 
advance design and the safe is a large mercantile E rated 
the new decorator Schoolbook Covers 415 money chest, which allows the lowest 
color, Satin Bronze Something new has been done to the insurance rate, it’s reported. There is 
has been announced by Markwell Manu- schoolbook cover for the 1961 Fall Term. an inner compartment with drop slot 
facturing Co., New York. The top lifts By special design and ingenuity, the task and coin slot; it is controlled by two 
easily to accommodate a full clip of 210 of covering books has been turned into a keys for bonded pick up service are avail 
standard staples. The  chrome-finished potential fad. “Cover Pals” feature 22 able 


FROM NU-ART 


eae 





new albumb 


There’s a card for every purse and purpose 
in our five exciting, new Albums for 1961: 
NU-ART DELUXE, CONTEMPORA, 
ETCHCRAFT, NATIVITY-ART and 
OPEN FOR BUSINESS. 


Nu-Art Cards have that quality of high style 
and distinctiveness that make them so 
popular. The sentiments too are so appro- 
priate. And the elegantly-designed Albums 
invite browsing, stimulate buying. 


You'll make more money with Nu-Art because 
Nu-Art makes cards for everyone. Write today 
for all the profitable details. 


aben 
ae NU-ART 
Sal Engraving Company 
5823 N. Ravenswood Ave. + Chicago 26, Ill. wa, 


“f 
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Like s 
all pa 
perso: 
books 
thoug 


Gibsc 
show 
mark 


it cal 


TH] 


AUGUS 


Vleet Your Gibson Customer: 


ination 
t Safe. 





a girl just 


# 


has to have!” 


; 1+_y . , n Ian SELLING HINTS: Display a full selection 
Like sodas, hit-records and sweaters and dates . . . they’re a Citsen aun Madan, eek quate. 
, ; tion rahe a go anathema ay 

ud = p bd be bd promi ently. Y c w how t -agers love 

all part of a teen-ager’s own special world. So, too, are her Oe Te eee 
gets started! Any item you don’t stock can 


personal and precious books... the albums and scrap- be quickly ordered by mail. 


books and diaries... where all her mementos, her secret 
Gibson Memory Books...don’t forget! 


Ys 


Gibson, world’s leading publisher of memory books, will heal 


THE 
show you the way to profits in today’s booming teen-age F, 
: . . CX Gibson 
market. Send today for complete product information... 


thoughts and yearnings are recorded. 


. COMPANY 
it can mean big money for you. NORWALK, CONNECTICUT 


Showrooms at 225 Fifth Avenue. New York City 
and The Dalias Trade Mart. Dallas. Texas 


THE MOST COMPLETE LINE OF MEMORY BOOKS IN THE WORLD! 


---for more details circle 34 on last page 
AUGUST 49 





NEW PRODUCTS 


H-Frame Desk Series 


This greuping is typical , 

The the new H-frame Alptia seria 
y recently introduced by Hoogsie 

Desk Company, Jasper, Ip, 


all ana. The arrangement jj 
(@) strated is for secretarial , 


receptionist’s use and provides maximum working surface 


. 
Om ,) walnut fini-hed modern styled group. 
(>) write 
NY * Moulded Chairs 
\4 with Of moulded, lightweight fiber- 


glass with steel legs, these new 
Emeco chairs are suited to a 


variety of low-cost applications 

* in offices, hotels, motels, hos- 

Ce p.tals, restaurants, nursing 
homes, etc. They come in eight 


colors: coral rose, azure blue, 

canary yellow, mint green, toast, 

pearl gray, charcoal and white. Black baked enamel legs » 
standard. The legs are fitted with swivel glides that allow es 
movement and minimize depressions in rugs, or carpeting, Ty 
chairs are moulded to the contours of the sitter for comfort g 
will absorb heavy shocks without breaking or chipping. The 
may be readily cleaned with a damp cloth and have the fir 
and weather resistance of glass. Arm chairs (FG101) » 
packed two to a carton, same shade; side chairs (FG102) a& 
packed four to a carton, same shade. For lesser quantities ¢ 
for mixed colors, a small extra charge is made. Special lk 
colors and additional chair colors are available on contract tem 
from Emeco Corp., Hanover, Pa. 


Gift Wrappings 4) 


Three new gift wrapping p- 
pers from Gibson Greeting Cand 


One of All-Rite’s P Iy~ | : i Inc., stress lively modern a 


~ cat § ‘ 4 and bright new themes for tk 
pens for every LA re j et toddler and pre-teens sets. lis 
} . WD sae Little Girl wrapping featur 
purpose oe hed tee ~ ff paper doll cut-outs complete wit 
san clothes, toys and _ accessoria 
Its All American Boy wrapping 
pictures, in modern art ted 
niques, little boys swimming, bicycle riding, playing footbal 
etc. The third wrapping, called Shower of Sweetness, show 
members of the diaper set floating through showers of flower 
All of these wraps are cello-packed flat folds with two 201 
<8% inch sheets and sell for 25 cents retail. 


Pin Feed Labels ait 

Maco Tag and Label Products, Inc., reports that it bs 

added a complete line of pin feed automation pressure sei* 

tive labels which are put up in fanfold or roll form. The 

COSMOPOLITAN labels can be prepared on machines with pin feed platens ¢ 


64” long, pocket/desk model tractor feed, such as typewriters, addressing machines, bot 
with cap and adjustable clip. keeping machines, billing machines, tabulators and other ofc 
Giese poly bee ag black, specialty machines, Maco says. A sample kit and _ prices Wi 


be sent upon request. 
#1460: Utility Pen — Medium line - 39¢ ea. 


pecan —- Pen - Extra fine line - 49¢ ea. 
:; steno - i - * 
“a Photo Folders = 
New travel and desk “eg — ee 
photo folders by Atlantic ; 
Binders Corp. are made 
of luxurious fibers of 
leather in brown and 
ivory in four styles: 8 x 
10 double or single and 5 
x 7 double or single. Re- 


ALL-RITE PEN, inc. tail prices are $2.20 to 


HACKENSACK, NEW JERSEY $2.75 individually boxed. 


They can be ordered from 
---for more details circle 12 on last page Strathmore Sales, 495 Wythe Ave., Brooklyn 11, N.Y. 
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LAST CALL 


“4 For Extra Profits 
ON THE 
i porresy Back-to-School item you can handle! 


FREE for10 


—PLUS GENEROUS DISCOUNT 


between now and August 15 


NEWEST! BIGGEST! BEST! More than 


142,000 entries. More than 1,750 pages. 
More than 3,100 terms illustrated. 


OFFICIALLY APPROVED at more than 


1,000 colleges and universities. 


ping YEAR-ROUND NATIONAL ADVERTISING 
. Cok ' in Life, Time, The New Yorker, 
"te Saturday Review, etc. 





No wonder it’s noted for 


FAST TURNOVER! 


wrappils 
rt tech 


foot! Stock up now. 
s, shor 


. ~~ Os There’s still time = 
F flower * . tie . to tie in your own Na BSIt RS Y 
o Wt Non, Ry promotion with RLD ( 
this FULL-PAGE NEW WOR | 
Back-to-School Ad ye 

: running in the 

4n "9 i August 25th issue 

t it be of LIFE. 





The “experts? 


Pe ” MAIL COUPON NOW! 
dictionary } Offer Expires August 15, 1961 


HERE’S HOW IT WORKS OUT IN DOLLARS AND CENTS THE WoRLD PUBLISHING CoMPANY, Dept. M-11 


2231 West 110th Street, Cleveland 2, Ohio 


Please ship the order of thumb-indexed Webster's 

New World Dictionary, College Edition, checked 

below @ $6.75 a copy less regular discount, it 

an’ $ 40.50 $ 74.25 $ 33.75 OVER being understood that we are to receive 1 FREE 
s 42 ‘ - ” 


- 
| 
| 
ORDER | COST SELLING | ¢ pRoFIT | % PROFIT 
| 
45% bonus copy for every 10 ordered. 
| 
| 
| 
| 
| 
| 
| 
| 
ha 


PRICE 








0 10 0 30 0 60 0 100 
esr as $119.48 | $222.75 $103.27 OVER 


46% 





Name 








60 OVER 
234.90 445.50 210.60 
GET 66 | $ $ $ 47% Address 








GET ci0| $384.75 | $742.50 | $357.75 | SVER 
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! = 
NEW! K&C Budget fine 
24” non-suspension 


STEEL FILE 


¢ 4 Ball Bearings to each Drawer ¢ Side 
Locking Follow Blocks ¢ Extra Reinforced 
Roller Track ¢ Gravity Drop Prevents Drawer 
from Rolling out ¢ Sparkling Non- Tarnish 
Aluminum Trim ¢ 16 Gauge Girder Channels 
e Durable Baked Enamel Finish « Extra Welded 
Corner Bottom Plates * 4 colors * In Letter 
and Legal Size, with or without Plunger Lock 


make money « keep it 
when agen sell K«C quality 


r 








































K&C quality cuts costly servicing, so you kee 


i ELS your profits on our fast-moving promotional steel 
e equipment. 


Files, desks, storage cabinets, combination units 










E f 
T- . . . all are precision made of heavy gauge heck rixe 
steel, quality-finished in a choice of colors. away! t 
TH 


Write, wire, phone TODAY for catalog and price list. 


a Newspaper Mats Available = — 
= PRODUCTS CO., ING. 


- 1007 Greene Ave., Brooklyn 21, N. Y. @ HYacinth 1-4510 
West Coast Warehouse: 540 S. Alameda, Los Angeles @ Phone MAdison 5-1536 


Over a Decade of Quality Precision In Steel Equipment 
4 Representatives: a few choice territories available; Inquiries invited. 
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SEA 
FOAM 
BOND 
CARBONSETS 

ee) ee ee 


TIME Foam Bond. 
BECAUSE. . . Carbonsets cost no 


& more than unwater-marked se's. 
BECAUSE .. . they're self-teach- 


=) MONEY! ing. Complete instructions im- 
© printed on every set. 


WRITE TODAY FOR A FREE SAMPLE PACKET OF CAR- 
| See fre idee d 


BONSETS. Dept. MS- 861 


- 








HANOVER, NEW JERSEY 
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NEW PRODUCTS ... 


Cellophane Tape Dispenser 42) 

LePage’s is jp. 
troducing hat jt 
says is ti first 
1500 inch roll 


f 
al 





cellophane tape jn 
a self = d veNSing 
plastic un Re. 


tailing for 39 cents 
the dispenser is reported to contain the 
equivalent of seven 25 cent rolls of tape 
representing a savings of $1.48 to the 
consumer. The new self-selling card at. 
tached to the roll is punched for handy 


pegboard display in the store At the 
same time, the card is perforated for 
easy removal by the consumer later 


keeping the dispenser intact and easy to 
handle \ special national advertising 
and sales promotion campaign will back 
up the introduction of this new item. 


LePage’s say Ss 


Plastic Waste Receptacles 423 


A new line of 


plastic liners  de- 

signed to fit a B 
range of sizes of 
the most popular 
sleeve and top- 
emptying waste re- 
ceptacles has been 
placed in national 
distribution — by 
Rubbermaid Inc. The liners, made of 
sanitary, easy-to-clean polyethylene, re- 





sist corrosive effects of colas, syrups, 
sugar drinks, water, soap and acids and 
will not rust, according to John D. Gans, 
manager of the company’s commercial 
division. The containers are _ several 
times lighter than comparable galvanized 
liners and are completely free from dirt- 
catching corners and seams. A_ secondary 
use for the new liners is as wastebaskets 
They are available in five sizes in granite 
grey, or in white for a_ slightly higher 
price. 


Letter Paper Line 424 

A new line of 
letter paper and 
telephone acces 
sories called 
“Princess” has been 
introduced by 
White & Wyckoff of 
Holyoke, Mass. 
New papers, mod- 
ern “Princess” 
colors and timely 
designs highlight the additions. “Princess 
By Line (#62-659) is a box of 1% 
$”x5’" white vellum memo slips. A gold 
lead pencil is in the box which has an ace- 
tate cover. “Princess Private Line” 
(62-660) is an alphabetical 5”x8” spiral 
bound indexed reminder book. It con- 
tains sections for addresses, birthdays, 





telephone numbers, anniversary dates, 
Christmas card list. “Princess Pen Line” 
(#62-661) contains 30 white vellum 
sheets and 20 envelopes in an_ after-use 
drawer box. Each sheet has a French 
deckle on top and bottom. “Princess 
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mm dirt- 
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line of 
er and 
acces 
called 
has been 
ced by 
yckoff of 
Mass. 
rs, mod- 
neess” 
| timely 
“Princess 
of 1% 
A gold 
S an ace- 
Line” 

8” spiral 
It con- 
virthdays, 
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en Line” 
vellum 
after-use 
1 French 
“Princess 
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season eee 





To get ready for 
the back-to-school 


Get your order in 


today for the 


country’s fastest selling dictionary 


To send customers into your store, 
Webster’s New Collegiate Diction- 
ary will be featured for back- 
to-school in Reader’s Digest, Life, 
Time, Newsweek, New Yorker, 
Saturday Review, Atlantic, 
Harper’s, and other leading 
magazines. 


AUGUST 196! 


Enrollments are soaring and 
Merriam-Webster’s New Collegiate 
is required or recommended at 
schools and colleges everywhere. 
Sales are steadily increasing! 
Don’t miss sales by running out 
of stock! 

To meet the increased demand, 


check your Merriam-Webster in- 
ventory today to be sure you have 
more stock available than you had 
last year. And display the New 
Collegiate in its bright red jacket to 
remind your customers to buy while 
they’re in your store. ©G. & C. 
Merriam Co., Springfield 2, Mass. 


CONCENTRATE ON 


MERRIAM-WEBSTER 


AND DISCOVER THE INCREASE IN PROFITS 
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Display Space : 


y IN ONLY AN HOUR! | 


vin Share Sell | 


: GONDOLAS ; 


ll —_—... ll 


a WT] 
=! = I 
1 t= =F 1 
- = ' 


d 
hae 
¥/ 
\ ff 

/ 
+y r 
Yaris 
\7 
\ 


ul l 
Shure-Sell gondolas can be easily }f 
ll assembled in an hour to give you 
ll display for self-serve merchan- HW 
| dise. Complete flexibility allows r 
j| middle shelves to be adjusted at i 
yj One inch intervals. 50 sq. ft. of 

i selling display; each shelf carries i 
200 Ibs.; H. 49”, W. 36”, L. 72”. 














ll BUILD YOUR OWN gondola with the |] 
l| Reeve Basic Unit. Easy to assem- 

| ble. Supply your own shelving. i 
jj No special tools required. 





il Shure-Sell accessories such as i 
i end units, glass bins, hardware, 
brackets and holders of all | Il 
types make your display work | Il 
ll | better... sell more! tl 











FREE! Write for Catalog M-61 . 


ll Here’s the answer to your mer- ]j 
II chandising problems...gondolas, 

glass hardware, pricing systems, I 
ll standards, and brackets... and ll 
| tipson how-to-do- _ ll 
i it with Shure-Sell _[ —= 


display products. | ; 
Reeve 


STose SOUIERION® 






So eee 


i COMPANY 
I Post Office Box 276 
Pico Rivera, California I 
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NEW PRODUCTS .... 


Line” (62-662) is a 


tion box that consists of 


Twin combina- 


50 white vellum 


sheets, 25 envelopes and one “Princess 

Private Line Address Book.” The con- 

tents regularly sell for $2.50, but as a 

special introductory offer the complete 

package will retail for $1.98. A_ special 

prepacked assortment at reduced prices 
is available. 

Blister Card Rubber Bands 425 

4 new _ bilister- 

card package of 

rubber bands for 

impulse - selling 

areas has been an- 

nounced by  Ply- 

mouth Rubber Co. 

The new _ package 

contains 14% ounces 

of pure rubber 

bands, either nat- 

ural or assorted 

colors, and retails 

for 29 cents. The blister pack is on a bril- 

liant blue, plastic-laminated card, punched 

for rack display, and features a “back 

door” through which the bands are re- 

moved, leaving the clear plastic blister in- 

tact. Plymouth markets a large variety 

of packaged bands, including poly bags, 

bundles, boxes and multiple display cards. 


The company also does a great deal of 
private label packaging, including package 
and label design service. Inquiries should 


be addressed to Martin M. 
Band Div.. 
Mass. 


Adler, 
Plymouth Rubber Co., 


Rubber 


Canton, 


Memo Sheets 426 


Stupid Inter-Of- 
fice Memos, _ de- se ale 
signed “for  busi- ais 
ness and monkey 
business,” is the 
latest burst of 
whimsey created by 
Stupid, Inc.,  In- 





SS 
manu- = ¢ 


contem- 


dianapolis 
facturer of 


porary stationery 

Each box of 60 Ls 
memos features 12 ; 
different photo- i 


captions of Kim the 


Chimp portraying The Boss. The memos 
are on light-green paper and carry the 
familiar “To” and “From” spaces. The 
memos are suitable for gifts and personal 
use. Retail price is $1.25. Free counter 


racks are available 


427 
model 
the 
func- 


New Style Punches 
Two new 
punches with 
accent on 
and 
styling 
intro- 
duced by Acco 
Products, . Ogdens- 
burg, N. Y., as the 
deluxe #440 
the #110. 
nine-position gauge 
center holes 


tional design 
modern 


have been 





and 
Other 
features which 


locks in 


are a 
place to 


auto- 





matically for a wide range of paper sizes, 
a window viewer in center of punch for 
visibility of calibrations, removabl 
chip tray, cushion base. The #44 
retailing at about $5.90, punches up § 
36 sheets of #16 bond paper at one 
time and has a handle that locks dow, 
storage. The #110 has @& 
sheet capacity and retails at about $3.99 


clear 
and 





for compact 





Type Correction Tape 4% 


A blockout cop 
rection tape fg 
typing errors hgs 
been introduced by 
the Joseph Dixog 
Crucible Co. called 
“Taperaser,” it jg 
a paper-like sub 
stance, rolled and 
packaged much like 
cellophane tape, 

with a white 
When a_ typist 





coated 


underside 
mixture. 
tape restrikes her original error, 


with its 
clay and _ tale 
using the 


the chalk-like adheres to the 
paper, masking the mistake and providing 


mixture 


surface 


a new for superimposing the cor 
rection. “Taperaser” is housed in a color 
ful and decorative yellow plastic dig 
penser retailing for 89 cents and com 


taining a supply of tape described as suf 
ficient for 3,000 to 4,000 corrections. 


Dual Purpose Cart 
The 
ing 
the 
strom 


accompany- 
photo shows 
Charn- 
pur- 


new 
dual 
cart set 


pose up 


for mail distribu- 


tion as well as for 
as a mobile fil- 
Priced 
f.o.b., 
manufactured by the W. 
Co., 422 South 7th St. 
apolis 15, Minn. With its 
wheels, oilite bearings 
axle specially made for easy steering 
irregular floor surfaces, 
built for long service. 
are of electrically 
reinforced for 
baked 
chrome 


use 
ing cabinet. 


at $59.50 





A. Charn- 
Minne- 
big rubber- 
remov- 


it’s 
strom 
tired and 
able 
and pushing in 
it is described as 
compartments 
metal 


Filing 
rustproof 
finished in 
uprights are 


welded 


rigidity and blue-grey 


enamel. Frame and 


plated. 


430 
series of 
wall 


‘Paint-by-Number’ Scrolls 

A new 
decorator 
scrolls, designed for 
use by amateur and 
professional interior 
decorators as well 
as hobby artists, is 
being introduced by 





the Craftint Mfg. 

Co. Each set com 
tains two 10 by 24-inch — scrolls with 
decorator patterns, black-and-gold cross 
bars and hanger cords, 12 screw top jals 
of color, two brushes and _ instructions. 
Retail price is $4 per set. Available sub- 
jects include traditional oriental scenes, 
seasonal designs and children’s motifs. 
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; ing \abels 
: ot Are your addressing la wu? 
Pr CARBON-SET doi 0 g 4 selling job for y ° 


ADDRESSING 
LABELS 


4% 
cout con 
ape — for 
‘rors has 
duced by 
h Dixos 


You can be sure of it, if you stock and display this compact counter 
assortment of Dennison Addressing Labels and Carbon Sets. Every 
Dennison label in every roll and sheet is made of finest grade white 
paper for perfect addressing results. They're flatter (not a curl in a 
carton!) . . . scientifically gummed to assure fast, permanent affixing 
































‘o. called . . . precision perforated to permit smooth, easy tearing. You'll like 
” ita the way Dennison Labels are packaged, too — clean, colorful, easy 
ike sub to handle. Order this compact Addressing Label assortment now. . . 
led and a complete department in less than 1 sq. ft. of counter space. Call 
much like your wholesaler today. 

t 

. wil No. 4740 Addressing Label Display Deal 

a typist Compact wire rack 
nal eau display contains: COSTS YOU . . . $18.00 

to the 6 Pkgs. No. 4724 Carbon 
provid Set Addressing Labels  SELLSFOR . . . $30.00 
the com 12 Pkgs. No. 4705 Sheets 
a call Addressing Labels YOU MAKE... . $12.00 
istic dig 6 Pkgs. No. 1470 rolls 
and con Addressing Labels 40% PROFIT 
das suf 

5 . tat dilate » 890s” wide x C4" a MASSACHUSETTS 
429 IMeNsions: ie - oe > . mee Offices in principal cities 



























---for more details circle 27 on last page 


PRE-SET FOR 
PERFECT PUNCHING 


‘SENCO RULER DISPLAYS SAY... 


“TAKE ME 
BACK TO 
























































motifs. 


a Chan- " 
N i 4 . 
' nial THE OFFICE No adjustments, no gauges, 
3. eel 6 nothing to mark — 
steering DB ASS 4 just insert paper 
s Ag and squeeze! Clix 
surfaces, AB punches are permanently 
y service. pre-set for proper center 
Jectrically p APER distances . . . save time 
reed for and waste motion. 
ev baked Always accurate, 
"chrome Pl N C al FS jamproof, trouble-free. 
a 
CLIX 
, DOUBLE DUTY PUNCH 
Secretaries . . . housewives. . . MODEL 32 
430 business executives . . . profes- List $5.75 
series of sional people . . . pass through 
or wall your aisles in great numbers 
igned for every day. Everyone of them 
ateur and could use an extra ruler. Tempt 
| interior them with Senco Ruler Displays. 
as well sie mann > ; 
ex b. , Senco rulers sell! The Senco plan og ee oe 
artists, 18 is a profitable one. Write: | - 
duced by _ 1-Hole Punches — Model 100X — List $.65 
int Mig. {x SENECA NOVELTY CO., INC. 2-Hole Punches — Model 2 — List $2.75 for 5”—12” sheets 
set - Pi 52 Miller s.; Seneca Falls, N. Y. 3-Hole Punches — Model 3 — List $3.75 
7 a 7-Hole Punches — Model 7 — List $7.50 
rie ¥ 
top jals See your Wholesaler or write to 
che NEW ENGLAND PAPER PUNCH CO. 
able su 
a RULERS and YARDSTICKS | NATICK, MASSACHUSETTS 
| 
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NEW PRODUCTS .... 


Reinforcements 431 
- iii. Pressure sensitive 

looseleaf _ reinforce- 

Lidhddhee iments called Leaf- 
savers are offered 


in a self-dispensing 
pack of 100 to re- 


tail for 20 cents. 

. ro Two dozen packs 
come in an attractive two-color display 
carton, available in the East from Bain- 
bridge houses and also from Maijestic- 
Penn State. Dealer and jobber inquiries 


W est 


Leafsaver Co., 19 


York 36, N.Y. 


are invited by 


44th St., New 


432 


Tape Applicator 
It offers “the 
newest and sim- 
plest applicator yet 
introduced to apply 
pressure 
tape,” the 


sensitive 
Velvet 





Touch Corp. re- 
ports. Its distinctive singlehanded action 
is said to permit the tape to be rolled 


out to the desired length; then by simply 
tilting and twisting slightly the tape cuts 
itself off. It thus 
wrinkling or curling and the plastic ap- 
plicator is refillable for use 


eliminates “waste, 


again and 


units may be had in either gray or green 
enamel finish. Rack for each unit has 
four shelves and stands 36 inches high, 
wide. The nine card- 
board that come with each 
unit are 914 inches by 11 by 11 inches; 
they are said to be dust free and self- 
have heavy reinforced 


12 deep and 36 
containers 


locking and to 
mildew resistant construction. 
that the Stor-Rite unit 
“is compactly designed to fit into a con- 


seams and 
It’s emphasized 
package for quick im- 


venient carry-out 


pulse sales.” 


Leather-Like Cards 
Weddings, anni- 
versaries, prayers 
for illness or com- 
munion are greeted 
with permanence 
and elegance in a 
new series of leath- 
er-look “book” cards 
from Gibson Greet- 
ing Cards, Inc. A 
soft and pliable textured cover gives the 
feeling and appearance of real leather. The 
cards are embossed in gold or silver and 
enclose a frenchfold greeting printed in 
The cards re- 


434 





soft grey on white bond. 
tail at 25 cents 


Binder Display 435 


School Supply Display 








436 


Lindy Sales Co, 
is offering a ney 
back-to-schoo! dis- 
play that holds g 
variety of Lindy 
pens and ot her 
school supply items 
as well. It is a di. 
mensional gondola 


end display. 4 
smaller back - to - 
school unit for 
shelf, 
register use is also 
available. Lind y 


come ip 


counter = or 


ball pens 


12 colors, three point styles, and four 

ink types. 

Wooden Waste Baskets 437 
Availability of a 

new line of wood 

waste paper bas- 

kets is announced 

by Stempel Mfg. 


Co. Fourteen  dif- 
sizes and 
offered. 


ferent 
styles are 
These new contemp- 


orary waste baskets 





may be had in ak 


regular walnut or hand-rubbed oil walnut 


finish 


Made in rectangular, square and 


tapered designs, they are said to be solid- 


Boxes 
Plym¢ 
line | 





















again.” The Velvet Touch applicator The newest Ful- ly constructed of pa gp — PL} 
holds any % inch wide, 1-inch core tape— Vu line of presen- with full mitered steel splinec we glued 
masking, vinyl, cellophane, etc. — and tation binders from oo The bottoms are completely glued QUA 
comes in six colors. It retails for 98 cents. Cooks’ Inc., Black- in. Tapered round legs — variety of 
wood. N. J.. is now harmonizing or contrasting finishes add aoa 
available in an at- to the attractiveness of these containers. 


433 





Storage Unit tractive display of 












A Stor-Rite unit 28 assorted binders New Desk Feature 438 
is not only a clean, with a retail value As an added new 
compact and = con- of $88.50. Known feature,  Fashion- 
venient way to as the Executone line of vinyl binders, it Aire desks are now 


solve storage prob- includes half-inch three-ring and Mult-O- available with eith- 











| lems, but a very Ring models, Report Cover, Memocase, | er the _ standard, 

economical one as Desk Organizer, and Punchless_ Binder. tapered island bases or the new styled 

. i well, says the Special features are the feather-edge con- legs, Western Mfg. Co. (Wesco) of Aurora, 
manufacturer, the Fort Steuben Metal struction, a special thermo-weld for Ill., has announced. Either style is said 
easily adjustable and_ self-leveling. 


Products Co. Made of bonderized steel, the 


smooth and strong edges. to be 




















\ STERLING 


Licks envelope, stamp and label moistening problems 
... yours for quick profits and fast turnover! 





= ESK TOP Mots" oN 
| with non- 


No. 513 SQUEEZ-BOTTLE MOISTENER 


Fast selling all ’ 

- , round moisten ip, non- 
ag display package for “ean AE 4 esien, ac OISTENER 
proof bottle; Polyethylene, leak- individually P er Win 25¥-to-use 
water evenly ideo ee. top releases etail fl Continy. 

nly, ideal for trading stamps t ua ae Safe, rest 


Sign. iyi 
retail 29* iced. Popa 
STERLING PLASTICS CO. retail DS€ 


1140 Commerce Avenue, Union, New Jersey 


SPEEDy Myce 





Fine Quality Guaranteed Sin 
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ales Co, . 

a new | 

“S1QUALITY RUBBER BANDS 
holds a . 
Lindy 

other 
ly items 

Sa di. 

! onic F PACKAGED DONT Fonctr | 
nit i TO SELL... ed 
i a 

Lindy 
Z ‘d ‘a 
437 





1 in oak, Boxes, bundles, bags, cards and displays... 


ed 
il walnut Plymouth makes America’s most complete 


uare and line of Rubber Bands. Send for catalog. : sold only 


be solid- through 


rat 1 PLYMOUTH RUBBER COMPANY, INC. 


ely glued QUALITY SINCE 1896 CANTON, MASSACHUSETTS 

ariety of ---for more details circle 63 on last page 
shes adi | —— ———________—__— 

ontainers. 


| INTRODUCING... 
CZ2 PRES-N-STIK 


FILE FOLDER LABELS 


with eith- 
standard, 
~w styled 

@ Pressure sensitive and typewriter spaced. No water @ SUPPLIED —— 
necessary — just type, peel and apply. 
AVAILABLE IN WHITE AND 8 COLOR BANDS AND ROLLS 


of Aurora, 

le is said 
RED © GOLDENROD @© SALMON *@© YELLOW Sheets of 8 Labels 
CHERRY © GREEN © TAN @© LITE BLUE (31 Sheets to Package) 


recognized wholesalers 








WITH THE TOUCH 
OF A FINGER... IT STICKS 
WITHOUT MOISTENING 







f-leveling. 








No. PR4 Sheets of 8 labels No. PR3 Rolls of 250 labels No. PR4 ———> 
(31 sheets to package) 


No. PR420 Sheets in display carton of No. PR310 Rolls in display carton as- 
20 packages assorted 4 white and sorted 2 white and 1 each color Rolls of 
2 each color band band 
250 labels No. PR3 


SPEED UP YOUR FILING THIS EASY WAY! 






























A lle, 


Typewriter spaced. Insert into Spread folders flat with tabs 
machine and type exposed press onto tabs 


THE WEIS MANUFACTURING GOMPANY - Monroe, MICHIGAN 
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TATIONE 


"Stocking" up on 
TUTTLE Xmas Wraps 
results in surprising 

holiday profits! 





FOUR 
ROLL GIFT 
WRAP BOXES 












GIFT PACK 
ENSEMBLES 
WITH RIBBON 
AND CARDS 


GIFT WRAP ROLLS 
IN CORNER WINDOW 
CUTTER 













PLAIN OR 
DECORATED 
SINGLE ROLL 
GIFT WRAPS 


“JUMBO 
GIFTWRAP 
FOLDS & 


CHRISTMAS 
TABLE ENSEMBLES 





ii 


Gay ‘‘Holly-Tree’’ pattern ae 
is sure to be a big seller af 
— features wet-strength 
Table Covers, 
Luncheon and 
Cocktail Napkins, 
Plates and 
Handle Cups. 


™ s™, 
x 


TUTTLE PRESS COMPANY 
APPLETON * WISCONSIN 


Paper Specialties you want from One Seurce 











NEW YORK 
225 W. 34th 
PEnn. 6-1487-8 
eile Vere) 
20 N. Wa 
1 Sabicel| 
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Wesco 


reports the “moderately 





NEW PRODUCTS ... . 


priced” 


Fashion-Aire desk offers many other 
quality features Solidly reinforced ped 
estals with six vertical uprights; smooth 


molded pe lestal 


matched linoleum « 
with satin finish in 
steel. Standard 
suspension file 
adjustable 
automat 


controlled; 


drawers: 
general 
drawer 


dictation shelves 


Metal Office Chairs 





7 


' 
of six styles: 
tional swivel with and 


chair with and 
luxe secretarial 
features two and 
resilient) cushions 
of the 
further 
the distinctive 
of the 


tional 


seal, 


series 
equipment 
upholstery 
able 


in any color 


Paper Shredder 

The Shredmaster 
Corp. of 
N.Y. 
an all 
Mat 12 
er. The 


ly designed 


Freeport, 
has announced 
new Secro- 
Shredmast- 
handsome- 
floor 
model, standing 36” 
high and styled as 
a piece of fine of- 
fice furniture, of- 
fers all the 
of the 


improvements 


features 


hardened _ steel 
necessity for 
material to be 
switch for 
cover is raised 
operation; 
with a_ lock 
master 
pacity up to 225 
kinds per hour. 


Colored Punchless Binders 


Advanco 


the punchless binding of papers are 


available in new 


sizes in the 


was first introduced, 
gray and black 


corners 
wr textolite 
heavy 
equipment 
drawer; 
drawer 
locking 


and — spring 


execulive 


without 
posture 


back rest 
to its comfort 
Scandinavian 
Walnut 
Seventy-five 
colors an 
and frames and bases can be 
desired 


Bantam-10 Shredmaster, 
These 
cutters, 
removing 
destroyed; an 
automatic 
while 
casters for 
feature 
motionless when desired; 


pounds ol 


Punchless 


colors. 


Advanco 


pressboard. The 


bottoms: 
edged 


furniture 


and 
tops, 
gauge 
includes a full- 
nvlon-glided box 
partitions; a 
system, center 
pop-oul 


439 


\ “Vike” series 
of metal office 
chairs with con- 
tour back, seal, 


and arm rests, and 


smart  Scandina- 
Vian lines, has 
been introduced by 


the Riteform Chair 
Co., Quincy, Ill. 
The series consists 
posture, conven- 


without arms, side 


arms, and a de- 
chair. The “Vike” 
one half inch— thick, 
The contoured shape 


and arm rests adds 


as well as enhances 
appearance 
arm rests are op- 
different 
fabrics are avail- 
finished 


440 





plus many 
include — specially 
eliminating the 
clips from 
interlock 


when the 


paper 


cut-off 
the machine is in 
instant mobility but 
to hold the Shred- 
and a ca- 
paper of all 


441 
Paper Holders for 
now 
Letters 
Punchless, 


and legal 
when it 


were made in red, 


three 


new colors are 
ange. The 
packing, 25 


one color to the box, 


assorted, to the box 
address 
76-05 5ist Ave., 
New York, N.Y 


prices 


Mimeo Stencils 





— 


ay ailable, 


( ils are 


turquoise, 
dealer has 
to a box, 


Ady anco 
Elmhurst 73 


both 


dor. 
! color 
legal or letter sige 
or all the 
For full deta 


yellow a 


a choice 


olors, 
s and 
Products. Ine 


. Long Island. 


442 
A complete new 


line of economically 


priced mime graph 
stencils and acces. 


sories 


to fit’ domes 
tic and foreign dup- 
licating machines js 


from 
the Type/rite Corp 


Two grades of sten- 


now availabl 


manufactured with 


a sheet of typing earbon built into every 


stencil, assuring 
eliminating the 
carbons, the 
are unconditionally 
year. Shipments of 
shipped freight 


Dealer protection is 


maximum 
need for 
company 
guaranteed for a full 
oO quires or 
prepaid by the 


visibility and 
fussing with worn 
states. All stencils 
more are 
company, 


assured through a 


policy of not selling direct to the consum- 


er. For free 
cils or Econo-Copy 
information, write: 


State Highway 10, 


Two New Maps 
Ottenheimer Pub- 
lishers, Ine., has 
announced a new 
series of maps. The 


first two, ready for 
shipment, are a 
map of the United 
States and a 


in ten or 


map 
world 


more 


samples of 
stencils, and 
Type/rite 
Hanover, N.J 


Each is 


colors, 


Type Rite. sten- 
further 


Corp., 2 





”, printed 
retailing at 


25” by 38 


and 


25 cents. Maps are packed in bulk or 
they can be purchased with both maps 
folded in a poly bag with header, retail- 
ing at 49 cents for the package. Work is 
in progress to have two more maps, a 
weather map and space map, ready for 


back Lo-s¢ hool 


Portable Lamp 





AF 


ah 


selling. 


444 
\ portable flex- 


lamp of 
design for 


ible-arm 
unique 
multiple office use is 
announced by Mof- 
fatt Products, Ine 
The patented new 
product, called 
“Multi-Lamp,” re 


tails at a premium 


price, $8.95 to 
$12.95, and has as its most original fea- 
ture a snap-on “button” mounting 
bracket The “button” may be at 
tached permanently to desired supports. 


W here 
stalled, the 
and — easily 


desired. The U-L 


sey eral 


“buttons” 
Multi-Lamp may 
snapped 


approved 


been in- 
be quickly 
moved as 


Multi-Lamp 


have 


off and 


combines all the advantages of a portable 


lamp with the 
one The 


stability 
“buttons” 


of a permanent 
are inexpensive (2% 


MODERN STATIONER 


















































































and op. 

color 
ter size, 
> colors, 
a\s and 

Inc 
Island, 


442 


new 
rmnically 
graph 


acces. 


tome;- 
gu dup- 
hines jg 
from 
Corp 
ol sten- 
ed with 
O every 
ty and 
h worn 
stencils 
a full 
ore are 
mpany 
ugh a 
onsum- 
e sten- 
further 
rp., 2 





printed 
ling at 
vulk or 


h maps 
, Tetail- 
Work is 
naps, a 
idy for 


444 
le flex- 
mp of 
ign for 
‘e use Is 
yy Mol- 
ts, Ine 
ed new 
called 
p,” Te 
remium 
hy to 
nal fea- 
ounting 
be at- 
upports. 
een in- 
quickly 
ved as 
ti-Lamp 
portable 
‘manent 
ive (20 


TIONER 











W ¥ A, “G 
A delightful group that talks today’s language. New and unusual design 


decorates smooth bright leatherette to capture the heart and purse of 
the young. 


Coordinated styling invites multiple buying for the desk or individual 
consecutive purchasing to build a set or for additional suggested sales. 
Colors available are Brown, Ivory, and Plum. 





A — Snaps and Scraps 145%” C — Pencil Well with six pencils 


12” or Snapshots 10%” 


13 2” D — Letter Basket 
B—tTop Panel Desk Pad 16” 
x 2a E — One Year or Five Year Diary 


Also (not illustrated) Autograph Album 
and Writing Case with tablet and 
envelopes. 


Write for illustrated catalog. 


SAMUEL WARD 


MANUFACTURING COMPANY 
29-37 MELCHER STREET, BOSTON 10, MASS 




















Ta 





and YOU can get it! 


acting as a dealer for Inter- 
national Business Forms. When 
you do business with Inter- 
national, you are assured of: 


QUALITY PRINTING and perfect colla- 
tion thanks to the most modern high speed 
ROTARY EQUIPMENT 


COMPETITIVE PRICES, assuring you of 
your share of this profitable business. 


GENEROUS DEALER DISCOUNTS make 
the selling of International’s one-time carbon 
forms a worthwhile addition to your sales. 


PROMPT SHIPMENT—AS PROMISED 
We have long prided ourselves on meeting 
delivery schedules. You can depend on our 
delivery promises 


EASY-TO-USE LIST— FAST QUOTES. 
Our price list is designed to make it easy to 
figure your own prices or, if you prefer, our 
Quotation Department will handle your price 
requests within 24 hours 


NO DIRECT SELLING. We sell only 
through our dealers, never direct. You are 
Protected! 


REMEMBER - - - 
We want to do business with 
you, and «we sell through 


DEALERS ONLY 
Try us! We are sure we can 


satisfy yOu and your cus- 
tomers = 


9 
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Write today for complete informa- 
tion on this profitable line. 
WRITE NEW DEALER DEPT. 5 


INTERNATIONAL BUSINESS FORMS 
p RPOR —— 4 


1600 E. 26th St. « 


---for more details circle 44 on last page 
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“MULTI-VISION" 
PLASTIC 
LEAF 





Looks like a bound book, 
but slip in back can b2 
removed and extra fil- 
jlers added as required. 


New E-X-P-A-N-D-A-B-L-E Closed back books. 
Select book with leaf having pocket size to 
fit your prints perfectly. 

Any combination of these leaves may be used. 


Texoloid Leather Pockets Print Book Filler 
Book No. Book No. to Page Size Contains No. 








MORE and MORE BUSINESS 
FIRMS are using time saving 
snap-aparts and continuous 


forms. Even small companies 1113M 1613M 1 NY x 8'/ 12 pages 13M 
have found that they save 1113D 1613D 6 3% x3" 12 pages 13D 
valuable clerical time and so, 1113H 1613H 4 31 x 5% 12 pages 13H 
why don't YOU - - - 1113P —s«1613P—s Ss 3% K4Y%, 12 pages 13P 
Bindings 
> Deluxe Texoloid — Colors: Brown, Red, Gren, Blue. 

ll de Ray ln Hand rubbed Top grain Cowhide—Colors: Brown, Red, Green. 
MENT IN EQUIPMENT — NO Extra fillers are packed 20 Pages and 





two extension Posts to Box. 
To add additional leaves, remove, Slip in Back. 
Slip Print in Clear Vision Plastic Pocket for 
permanent protection. 
Title Space for each print. 
Multi-Vision is unconditionally guaranteed. 


W. C. HORN BRO. & CO. 


200 Fifth Avenue New York 10, N-w York 


INVENTORY OR PRODUC- 
TION PROBLEMS 

















Little Rock, Ark. 
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NEW PRODUCTS available with a removable extension tube permanent, never fading because of light, 





for cleaning hard-to-reach places and to heat or age. The machine has a low 

provide a “pinpoint” spray for cleaning silhouette of only 4% inches, but cap 

cents) and available in types and _ styles miniaturized components. The polypropy- handle a maximum copy width of 9 

for mounting on any kind of surface leno tube is sufficiently flexible to permit inches by any length. A 115 volt, 60 

For complete description, — illustrations spraying around corners and into small cycle, constant speed motor drives the 

and prices, write Moffatt Products, Inc., areas. The extension tube is offered at no rollers and paper conveyor systems. Ny. 

3124. N. Washington, Minneapolis 11, increase in cost. A case of twelve 16 oz. lon gears and bearings are used. Light 

Minn. cans sells for $15.60. Trial orders of one source is one 14 watt special flour scent 

can are $1.30. “Swish Elektrokleen” is tube. The machine’s corrosion resistant 

. . ° manufactured by Montgomery Chemical steel base is covered by a removable plas- 

Plastic Sign Kit 445 Co.. Jenkintown. Pa tic cover Rubber feet protect desks and 

ercom mTResectoy rato a nag oct other surfaces \ dust cover In- 

orres three-color counter cluded with each machine 

> a display for Movitex Greeting Card Lines 447 
ais weney OUTY PRABL three - dimensional Two new lines of greeting cards were 
do-it-yourself _ plas- introduced at the New York Stationery 


Typewriter Ribbon Pack 449 





tic sign kits has Show. Treasure Greetings of Elmira, N.Y.., 
been announced by showed Napoleon prints, a broad selection An exclusive new 
Pryor Marking of studio cards. Visitors at the Treasure packaging design 
Products, 434 So. displays also heard of a new merchandis- for all of its type- 
Wabash Ave., Chicago. The new easel ing plan and saw the “Magic Circle mer- writer ribbons is 
type card comes completle with an actual chandiser and new racks, one of which announced by the 
sample of a Movitex plastic sign at- even keeps itself clean. Carter's Ink Co 
tached. The kits include heavy duty Called Twin Six- 
perforated plastic panels, plastic letters Pack, it consists of two half-dozen con- 


Copy Machine 
The A. B. Dick 


Co. announces a 

Aerosol Cleaning Compound 446 new office photo- 
“Swish Aerosol 
Elektrokleen,” an 


aerosol cleaning 


and numerals, and panel foot supports. tainers joined side-by-side by a common 
“hinge.” perforated for easy separation, 
Thus the same container is either a dozen 
or half-dozen box to promote multi-unit 
copy machine, Mod- sales. Each individual ribbon box shows 
el 1038, that will 
sell for $99.50 and 


spooling, machine, fabric, color, inking 





and length. The primary or basic machine 





compound for a will be available in a wide variety of is listed and, in addition, under “Also 
wide variety of uses colors, including beige, white, red, yellow Fits” is listed complete interchangeability 
in cleaning electri- and green. It’s reported to be able to as known al the time of packaging. This 
cal equipment, elec- produce black on white copies of any- rapid and complete identification is said 
tronic components, thing drawn, printed, duplicated, typed or to prevent lost sales for busy ribbon deal- 
typewriters and office machinery, is now written. These copies are said to be ers 








te | THE PRICE 


perfect! 1S RIGHT! 
EXTRA 
TABLE 
for | i) REINFORCEMENTS 
Studio 
or 

office, 
folds FOR LOOSELEAF PAGES 
flat 


to 6” AUU only PAIL 











Stor-A- Way by 
AN CO 


© Provides plenty of knee room. Board 
pivots at front and is easily adjusted 
to working angle most comfortable for 
each individual. 
®@ Doubles as easel as well as drawing 
board. Adjustable to any angle includ- 
ing vertical. 
© Inconspicuously stored. Folds flat to 
6 inches. 
® Select clear western pine top and 
hardwood base a’e smoothly finished in 
a fine clear lacquer. 

Board Size List Price 
No. 415-1 23x31” ‘ 
No. 415-2 24x36" 19.00 
No. 415-3 31x42” 23.00 
All ANCO products sold thru dealers 
only. Write for the one nearest you. 


Dept. MS-8/61 
ANCO WOOD SPECIALTIES, INC. | 8 80th Street N + Write: LEAFSAVER CO. I9 W. 44th St., N.Y. 36, N.Y. 
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PRESSURE SENSITIVE ¢ SELF-DISPENSER PACK 
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dozen 
lti-unit 
shows 
inking 
1achine 
* Also 
“ability 
This 

is said 


n deal- 
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better business forms because of... 





Star Forms are sold only through authorized dealers. 
In no instance will Star sell direct to the consumer. 








Star Forms are pevences with quality papers. Work- 
manship by craftsmen with years of forms experience. 











10 to 14 day shipment on standard forms, 7 days 
more on custom forms, This is a Star Forms Policy. 


MSTA R+FORMS 


t © | U- Be 


























EXCLUSIVE MFGS. OF REGISTER FORMS 
WRITE TODAY FOR OUR: 50 PAGE CATALOG 
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(olonial APOTHECARY JARS . juummumnmmmmammmommmmn parE 
Masterpieces in Glass’N’Wax | , 


for the unusual in “Giving” 








TYY’17.1.LL 





On left — No. 1203. 8" high x 33/4," diameter. Gold Peter Hunt 
design. Scented in three colors of candles. Pink is Carnation 
scented, Blue is Hyacinth scented, Green is Balsam scented. 
Gift packaged. $2.25 Retail. : s 
On right — No. 1202. 6%” high x 3” diameter with oldstyle Write for special deal for this new 
label. Pink—Carnation scent; Pome—Balsam scent; Blue— Hy- | # selling display for $1.00 Wall Maps 


acinthe scent: Lavender—Lilac scent; Beige—Sandalwood scent. 





TITITILILILLLLULULLL Lol 


TITiT 




















Color matching artificial flower included with each jar. Packed | § Globe and Map Publishers since 1867 
1 dox to carton. Retail $1.39 each. The GEORGE F. CRAM co. Inc. 
(Colonial (Candle (0. of Cape (Cod, Inc. 4 730 —. WASHINGTON ST. - INDIANAPOLIS, IND. | 
HYANNIS, MASSACHUSETTS RS AARA RARAGARARA BARA GAGA 1 SaATA RA RARARARARARA RA RARABARARARARAGI TRB RAAnOAAASL aan 
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Call... 


FOR A.W.FABER 


SRASER S7IK 


The original pencil shaped grey eraser 
— always the best point for erasing. 





AMAZING? Yet some stationery 
salesmen report they consistently 
bat 1,000 with ERAsSERSTIK, the 
original pencil-shaped white-polished 
beauty that has changed America’s 
erasing habits. Because with 
ERASERSTIK, you erase without a 
trace. 20¢ with brush. 


ERASERSTIM'’s sister product, 
STENOSTIK, the ball pen especially 
designed for shorthand, has also 

won the hands and hearts of girls 
everywhere. Its long, tapered grip 
comforts tired fingers. Full cartridge- 
length barrel. Available in blue, 
black, red and green. Each 

color packed 3 to a box. 

39¢ each pen. 


MR. DEALER: Looking for 
an EXTRA profit? Investigate 
the growing drawing materials 
market. Sell CasTELL drawing 
pencils, drawing leads and Lock- 
tite Holders. National advertising 
creates steady consumer demand, 
with generous profits. Write. 


A.W.FABER-CASTELL Pencil Co., Inc., 


41-47 Dickerson Street, Newark 3, N. J. 


---for more details circle 32 on last page 
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A Sale 


hung out of order to return it 
to its correct position in the 
key cabinet. Key cabinets for the Color Cap system are con- 
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NEW PRODUCTS... 


Colored Key Controls 

The ColorCap Key Control 
System permits each of the ten 
ColorCap colors to be assigned 
buildings, 


to specific floors or 


departments. It is a simple 


matter to instantly spot a key 


structed of heavy-gauge steel and can be hung on the wall or 


built in. The removable key hooks are clipped into position 
in the cabinet to meet the spacing requirements indicated by 
the size and number of keys. Each ColorCap cabinet is equipped 
with complete accessories for recording and indexing all key 
activities. Further information on Color-Cap may be 
by writing the Saxton Barrett Company, P. O. 


dena 51, Calif. 


obtained 
Box 1508, Alta- 


Mobile Vertical File 451 


Responding to the demand 
sturdy mobile file for 
drawings and prints, Plan Hold 
Corp. announces a new model 
called the “Mobile Plan Rack.” 
It has a tubular steel frame and 
is equipped with ball 
casters. It can be 


for a 





bearing 
adjusted to 
accommodate sheets up to 36" 
x 48”. It is 
with 12) Plan 


binders and 


intended for use 
Hold Type es. 
provides for filing 
up to 1200 sheets. The “Mobile 
Plan Rack” weighs less than 18 


pounds, and 3 


occupies only $ 
square feet of floor space. The 
price of the rack is $19.95 
$4.40 each 


Binders are from 


F.O.B. South Gate, Calif.. or Aurora, Illinois. For further 
| information, write to Plan Hold Corp., 5204 Chakemco St, 
| South Gate, Calif. 
| ° 
| Automatic Burster 452 


Davis Automatic 
Burster, marketed by Tech Panel 
Co., will make possible the low- 

| cost decentralization of all con- 


This new 


tinuous forms bursting, it’s re- 
ported. The unit is said to be 
| virtually fool-proof. It takes : i 
| forms from 3 to 11 inches long in widths up to 15 inches. Its 
| retail price is $225, f.0.b. Baltimore, Md., and_ this 
| the manufacturer’s excise tax. 





includes 


| | vvy 
for lasting service... try 
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DS, SHEETS 
LLS, BOARDS 


AMERICA’S MOST COMPLETE LINE OF 





QUALITY PAPERS FOR THE DRAFTSMAN 


DEALERS: Send for samples and price list! 


y 


BOX 1016 « PASSAIC, N. J. 
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Miracle marking pencil 
Works mechanically 

No tape to unwind 

Neat. strong case 

Handy pocket clip 
Refills in 6 bright colors 

















ALER OR WRITE T TO PENCIL CORPORATION, ALAMEDA, CALIFORNIA 
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MULTIPLY THIS PAGE BY 


5 MILLION... 


that’s the number of readers from coast to coast who 
will get the Regency message in Bride’s Magazine, 
Modern Bride, Bride & Home, Glamour and Seventeen! 


eeeeeeeee 


Regency covers every important bridal season the 
year ‘round, with this greatest-ever schedule of Flower 
Wedding Line advertising. And the aim is still the 
same: to send customers for fine Raised Letter Wed- 
ding Stationery direct to your store, 

Remember, you get a full 50% discount with 
Regency. You can be SURE of 48-hour processing 
of every order, regardless of size. So let the dramatic 
new Regency campaign work for YOU. Send for your 
Flower Wedding Line Catalogue, plus a beautiful 
4-color window display today. They’re both FREE! 


IGENCY IERS 
REGENCY THERMOGRAPHERS 
28 WEST 23x0 STREET 225 WEST OHIO STREET 13212 SATICOY STREET 
NEW YORK, N. Y, CHICAGO, ILL, NO. HOLLYWOOD, CALIF, 
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€-THRU clear plastic rulers and 
drawing devices give you a com- 





plete line to feature for back-to- 
school. Their high quality and mul- 
tiple utility have won world wide 
renown, They're priced for profits— 
designed for eye appeal— 
a real “Golden Rule” line. 













ena . . 
RULERS @ TRIANGLES @ NAVIGATIONAL INSTRUMENTS ©@ STENCILS @ PROTRACTORS @ OTHER DEVICES 


ETNA 2242 yaany 


HARTFORD, Cc ONN 
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w PIKE 


‘thetter mozisteners”’ 
have | 


“Color Appeal’ 


INCREASE 
SALES Model 3-C 


Cast iron base 
$4.50 
Striking Duotone 
Combinations Fit 
Every Office Decor! 
ALL INTERCHANGEABLE COVERS 
IN BRONZE, SATIN SILVER, OR 


JET BLACK BASES IN BEIGE, 
PEARL GREY OR BLACK 









The original and still the 
best Pike ‘‘Better Moistener’’ 
for envelopes, stamps, labels, 

gummed tape, etc. are made 
with enameled steel covers and 
porcelain or cast iron bases. 
Won't tip, won't scratch, won't 


rust. Phone or write for 


Model 3-A 7 i 
Porcelain base i complete information. 
$3-95 REPLACEMENT PARTS: 


Brushes and covers. 


el (7 


E. W. PIKE & CO., INC. ©: 


S77 Pennsylvania Ave. + Elizabeth, New Jersey * EL 2-0630 
---for more details circle 62 on last page 





| NEW PRODUCTS 


453 

Kingsley Manufacturing, 4595 

St. Clair Ave., Cleveland, Ohio, 
has developed a decorative wal] 
shelf, which can be designed ty 


Wall Shelf 


be used around or over your TY, 
desk, hi-fi, chest or piano 
as desks 


etc., 


Com- 


partments, such cabi- 


nets, drawers, can be or. 





dered as part of a custom-built 
*Adapta-Unit.” Using the 
utilizing the same design 
The arrangement of shelves 


wall 


*Adapta-Unit” 
features, it becomes a room divider 


from a 


away 


requirements and 
The standard 14” and depth is 
12” “Adapta-Units” order to height, 
They are constructed of solid maple or solid 


made to meet 
shelf 


available on 


or compartments ts space 


dimensions. opening is 


are any 


depth or length. 


walnut—finished to your choice. Complete details are available 


in Brochure #161, free on request 


Raised Relief Africa Map 


\ new map of Africa, first ever 


formed in ‘raised relief, has been 


published by Aero Service Corp 
It’s made of a new plastic so tough 


Mount 


manjaro stands up nearly an 


you can walk on it Kili- 
inch 
in relief on the 45 by 
Of the 47 African 


21 are nations, 


49 inch map 
nations shown, 
established in 
Newest nation 
which became in- 
April 


map, printed in 


new 


the past five years. 





is Sierra Leone, 


dependent late in Nearly 1.500 geographical names are 


shown on the new 10 colors. 


“PLURIMA” 


10 KEY HAND ADDING MACHINE 
with AUTOMATIC CREDIT BALANCE 


| 


Capacity 8/9 
(9,999,999.99) 


Retail Price Only 


00 


PLUS $7.48 
F.E.T. 


Carrying 
Case Available 


FAST SALES «HIGH PROFIT 


For further information write. 


ALMA OFFICE MACHINE CORP. 
349 BROADWAY, NEW YORK 13, N. Y. 
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New -dhesive 





455 

A new method of holding things 
up and on has been announced by 
Eberhard Faber. It’s a tackless tack, 
a tapeless tape, a pasteless paste 
trademarked “Holdit.” The 
adhesive is a plastic dough which 
develops gripping power as it is 
handled. A user simply tears off 
a small piece, kneads it like taffy, 
rolls it ball to 
light objects to wood, cement, tile, 


new 


and into a fasten 


plastic or any clean, dry surface. 


The material is non-toxic, non- 
irritant to the skin and will not 
stain or mar surfaces. It lasts in- 


\ i © definitely and may be easily re-used 
by peeling off and rolling up into a ball. 
made available in one-, 


“Holdit” is now being 
two-, and five-ounce sizes-to commercial 
The are 
An aggressive consumer ad- 


stationers, variety stores and gift shops. three sizes 
pre-priced at 29, 49, and 98 cents. 
vertising campaign to launch “Holdit” includes the free window 


display kit shown here. 


Pen Display Case 

The Paper Mate Company has 
introduced a new Gift Case display 
for Mark IV and Lady Capri pens. 
The glass-topped, walnut case dis- 
plays the pens as appropriate gifts 
for all The Mark IV, 
available in gold or chrome finish, 
$3.50. The Lady Capri 
$2.95. 


occasions, 


retails at 
retails at Storage space for 
gift boxes and extra pens is pro- 
vided in the back of the Gift Case 
Designed 





Display 


“Showcase” 


the 
year, the Gift Case can be 


unit. as a companion to 
Paper Mate introduced earlier this 
obtained upon proof of purchase of six Lady Capri and twelve 


Mark IV pens. 


457 


lead Holder 
' New lead holders for 2B through 





9H grades now are being distributed 
by Venus Pen & Pencil Corpora- 
tion to retail for $1 each. Features 
hexagonal _ barrel; 
with 
blue, yellow 


include a 
back 


lored 


green 


action lead releases co- 
push-button in 
or white; mouth clutches to 


prevent leads from twisting or turn- 


wide 


ing; and knurled grips for non-slip 
handling. The colored push-button 
feature of the holder 
by color, the degrees of lead in use. 


can be used 


to code, 


vv 
for lasting service... try 
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Sell More 
Christmas Cards 


with QUICK SERVICE 
IMPRINTING 



































































| & 
| You can RENT a 


KINGSLEY for 21¢ a day 






With a Kingsley Machine you can imprint cards 
| and gift items right in your own store! 
| 
| This “On-the-Spot” service promotes extra sales 
.-.and brings in new customers who can’t get 


quick service imprinting elsewhere. 


Write for a free copy of “Ideas for Mono- 
grammed Sales Promotions; and complete in- 


formation on our Rental Plan (only 21¢ a day). 


KINGSLEY 


850 Cahuenga: Hollywood 38, California 


---for more details circle 47 on last page 
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Pat. Pending 


THE HANGING FOLDER WITH ADJUSTABLE 
METAL TAB 


GuideO-folders increase the speed and accuracy of filing and 
finding. All weight of the folders and contents is suspended on 
the steel side frames, eliminating all the pulling and tugging 
usually encountered by file clerks in filing and finding. Made 
in 5 sizes — Letter, Legal, Invoice, X-ray and LO-FOLDERS 
for 5-drawer files. The adjustable metal tabs make them 
readily adaptable to every filing system. Send for free sample 
and the GUSSCO complete catalog of filing supplies. 


GUIDE SYSTEM & SUPPLY COMPANY 


335 Canal St., New York 13, N. Y. 
Gusso Sales Inc. 337 Winston St., Los Angeles 13, Calif. 
---for more details circle 37 on last page 











“HEINES PUBLISHING CO.,INC” 


Bringing to you a “KING SIZE”’ line of 
Card Playing Accessories 


Tallies Playing Cards 
Placecards Card Table Covers 
Scorepads Bridge Ensembles 
Rulebooks Bridge Party Paks 


Goren Items Notes and Stationery 





We offer you the most complete line of GOREN 
Bridge Rulebooks and Scorepads all personally 


revised with the new rules by Charles H. Goren. 





Write for our new Catalog 


HEINES pustisHinc co., INC. 


123 NORTH THIRD ST. 





MINNEAPOLIS 1, MINNESOTA 
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Real Estate Listing Book 458 
' ae A Visi-Ref Book Set esp: ‘ially 
designed for use by real estate 
people in listing their properties, js 
now available from the Recordplate 
Co., Pasadena, Calif. The Real Es. 
tate Listing Book offers a system 
that doesn’t become obsolete when 
a piece of property is sold or re 
moved from the market. Three dif. 
ferent types of forms are available 
for listing property according to customer’s specifications, price, 
location and a fourth form to list business opportunities 


Nail-less Picture Hanger 459 


The Moore Push Pin Co. has an- be C) e) R E . 


nounced a new Moore No. 10C 
Nail-less Picture Hanger for hanging MAH LESS PICTURE HANGER 
articles up to 10 pounds on walls & iY 

where the use of nails is un- 
desirable or not permitted. The 
interlocking feature of the new 10C 
hanger eliminates the need for sep- 
arate mounts and_ hangers. One 
10C can be attached to the back 
of the article to be hung and is 
then hooked over another 10C at- 


=~ on 
a 
ono 
i ae 


rage : saith The ollie 
ock for safe, sec ure langing. ue ~~ = reerteching fai 
hangers are blister packed with six iii picture bases 


tached to the wall. The two inter 


to a card. They are packed 12 cards to a carton by the Phila- 
delphia supplier. 


Data Processing Accessories 460 

A complete line of data process- 
ing accessory equipment designed 
to meet filing and storage needs 
created by business automation sys- 
tems has been announced by The 
General Fireproofing Co. of Youngs- 
town, Ohio. Modern and functional 
in appearance and use, the GF 
equipment provides specifically de- 
signed housing, storage, and trans- 
portation for cards, control panels, 
and tape reels with maximum effi- 
ciency and protection. An exclusive 
feature is the use of anodized alumi- 





num shelves on both the card tray 
trucks and counter height control 
units. Any of the five sizes of control panels can be housed 
either horizontally or vertically in multiple combinations. The 
cabinets are open from both sides for maximum capacity and easy 


access. 


Self-Adhesive Labels 

Four new stock sizes of fan- 
Tabulabels 
are the latest addition to the 
Avery Label Co.’s line of data 


fold self-adhesive 


processing labels for machine 
accounting and similar opera- 
tions. Developed to meet a 
definite need among users for 
the product in flat pack form, 
the new standard sizes are 15/16 . 

by 3% inches, 23/16 by 4 inches, 15/16 by 5 inches, and Twin 
Tabs 15/16 by 3'% inches. There is no need to rewind the new 
fan-fold 
Avery Label points out 


Tabulabels, thus eliminating a complete operation, 
All four new products are packaged 
in newly designed cartons. Twin Tab packages contain 10,000 
labels, while the other three stock sizes hold 5,000 Tabulabels 
in continuous packs, folded and perforated every 12 inches. The 
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Twin-l ulabels are constructed two across the tape width, No. 1601. 
nermitt printing of two labels at one time and thus speeding ! It’s Poly- 
458 ip the operation by 100 percent. Avery Label Co. also has graphic! 
cially levelope | what it calls a superior dispensing machine for its 1 A new globe 
state pressure sensitive Tabulabels. Operated by a foot switch, that’s as mod- 
ties, is ts spee! controlled by a dial regulator, the machine Model \ ern as the space 
riplate E7-6, aid to also greatly reduce label application time. | age. Big 16” globe 
| Es. y ball in agonal 
ystem } brass plated stand. , 
whes Pocket Chess Sets | No. 12295 - 12 
or me Pacific Game Co. an- A sparkling new globe, ap- 
ce dif nounces a new series of pock- ,; Propriate in any setting in 
ailable el chess sets, The Traveler, ; the home or office. 
price, Sculptured Travel Chess’ in . : 
two editions. The chessmen , 
are housed in a plastic case ! 
7” x 4%” x 1”. Each piece : 
stands almost 1” high and is I 


easily distinguishable. The 
regular edition retails at 
$1.98. with chessmen in red 
and white. A deluxe edition 





features gold and silver plated chess pieces with metalized mylar- 
lined box to retail at $3.98. 


Book Holder 
The Book Stand, a new  in- 
vention designed to provide com- 
pletely relaxed reading from any 
position, has just appeared on 


the markel Use of the Book 





WEBER COSTELLO 


Stand flat in bed or in a re- 





lining chair will serve both * 
) : ; : : 
Phila- those who merely enjoy reading 


GLOBES—always timely and practical as family or 
business gifts. Dealers find them profitable, easy to 
sell, a natural for Christmas promotion. CHALKBOARDS 


bed and those confined be- 
ause of illness. One need only 


ncline the book backward to 





Doe im the og Pega ~ use as a — book rest; —Always practical, always popular at Christmas and 
WESS- r raised to its fu eight, it can serve as a lectern or music 

igned stand. The manufacturer is Arthur Gould Products, 10765 Hous- throughout the year. ALPHACOLOR ART MATER- 
needs on St.. North Hollywood, Calif. IALS—ideal gifts for art and craft enthusiasts, hobby- 
sys- 


ists, amateur and professional artists. 





The : 
al Bookkeeping Summary Sheets ae : H 
Se A new method of packaging sum- ' 
ional Reni alg mag TUR tee : WAN I 
GF mary sheets for Ideal Systems sim- \ ¢ ep OCte| 0 | 
aul plifies handling and selling the ! 
! 
rans- : 
nels, / : 1 
offi. now available, factory assembled \ 
selva and enveloped, for each Ideal Sys- BOARDS sine 
umi- tem. Each envelope tells which i 
trae Ideal System it is designed for, as 1 
. aor . . ! 
atrol ; well as the form numbers of the CHALKBOARDS — Modern | 
<a ndividual sheets it contains. All envelopes retail at 40 cents. green or black chalkboards and , 
The \ new brochure, “All About Ideal Refill Sheets,” describing this bulletin boards in metal or wood | No. 16145 ORBIT 8ONe. 
ai new packaging development as well as Ideal’s main forms, is frames in a variety of sizes— |! Another new and big 16-inch 
S) evelichh, upon request. welcome gifts in any home world globe in smart, modern, 
} : _ Combination chalk and eraser , orbital mounting. As colorful as 
sets j it is useful. Gold finished metal- 
vvyv : 


}----- | ae = . 
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Send for Catalog! 


1 | for lasting service... try | 

aa ALPHACOLOR © PASTELS—Bril- 
li lors, ly packaged. Al 

GQEZTTTSD PRESSBOARD FOLDERS = fo" <0: snarypocoand An ! 

Dry Tempera and new Alphacolor 1 

} a Liquid Tempera. 

AL TABS 

| 1 

! 

i 


win 
1eWw 


v. | th WARSHAW 


- MFG. CO., INC. 


BWEBER COSTELLO CO. 


CHICAGO HEIGHTS, ILLINOIS 


Manufacturers of: 
Chalkboard, Chalk, Erasers, Art Material, Maps, Globes. 





els AAA 1 MAIN ST., BROOKLYN 1, N. Y. 1238 McKinley St. 57 Ingram Drive 
The a CHICAGO HEIGHTS TORONTO 
- for more details circle 82 on last page | ---for more details circle 83 on last page 


ER AUGUST 196) 








67 





NEW PRODUCTS ‘ : a the Garvey carton cutter The price 2,N. J. It's said to feature a disposable 





marker and carton cutter are usual com- cartridge containing developing fluid. This 
panion tools in shelf-stocking and_price- is easily placed in the machine, Rovieo 
Magnifier Display 465 marking operations. The holster is made says, and then by a simple push of a 
New _ three-color of split cowhide lever, the developing trough can be filled 
self - selection or emptied The machine weighs only 
counter display 13 pounds and has a pastel beige finish, 
from Pat Products Writing Instrument Display 467 It is said to offer all of the advantages 
holds one dozen of = @Y \ blend of the of a dry machine, while providing photo 
the firm’s magnify- - traditional and the exact, needle sharp, maximum contrast 
ing bars. Shelf is : new is offered in a copies “of anything the eye can see.” 
provided for  flan- counter and window It’s priced at $99.50. 


nelette carrying 
bag included’ with 








play for fine writ- 


point of sales dis- 


each magnifier. Dis- i instruments Portable Calculator 469 
plays are nested narnentie being { new product item in the June issue 
two to a_ shipping marketed by A. T of MODERN STATIONER gave deal- 
carton. The Pat Cross Co. 1058 ers an incorrect source for a_ six-pound, 
Magnifier retails at Se ee ey 10-key, portable calculator. The unit 
$1.00. Pat Products is a division of dence 5, R.I. Called the Cross “Elec” should have been fully identified as_ the 
Ketcham & McDougall, Inc., Roseland, Display and made of walnut and bur- Bohn Contex Calculator. It is distrib. 
N. J. nished bronze, it displays four Cross writ- uted in the United tSates by the Bohn 
ing instruments on a velvet covered pad Duplicator Co., 444 Park Ave. So., New 
Price Marker Holster 466 and provides a soft light to accent the York 16, N.Y., through some 500 dealers, 
elegance of the merchandise. Space re- 
A new and im- f° | quired is 16%” by 8%4” by 5”. > 
proved holster for Stationery Salesman <i i 
price markers is of- Continued from page 25 
fered by Garvey Photocopier 468 13. To keep informed of new de- 
Corp., 9804 Page 4 new Rovico ae velopments in the industry. 
Blvd., St. Louis 32, Fotomate = 10-inch a —# 14. To keep all catalogs and 
Mo., maker of price model — a_ high Cun “aay pS prices up-to-date. 
marking equipment speed photocopier he 15. To work with manufacturers’ 
and supplies. The which is decribed “PF ‘epresentatives as directed by 
holster has a con- as “completely automatic” — is announced representatives as directed by 
venient hanger for « by Rovico, Inc.. 320 Market St. Newark the sales AnAgCT. 


16. To endeavor to train himself 








me 
GEOMETRIC series /the chair that fir. 


PROFIT PICTURE! 





STYLEX SEATING COMPANY Delanco, New Jersey 
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WEW WILHOLD 


GRANULES 


Small mineral granules, pigmented and coated 


DECORATING © MOSAICS ¢ LETTERING 


Spread a pattern of glue — Shake in INEXPENSIVE 







Granules and there is a Mosaic Picture. FUN - Pe 
8 

No. 50KI SCOUTS & = 

296 each Kit ¥ SCHOOLS.;"" g 

Give end | SHUT-INS <” 2 

Granules | ; vwsat Q 

















STEELGRIP CLIPS 


Attractively displayed in their § 
new, colorful, modern folding box- 
es, these clips will really sell for | 
you. The Regular, or large size, 
are packed twelve to a box; the 
Junior, or small size, thirty-six to 
a box. Each size is a compact dis- 
play, in blue and white, that will 
add beauty to your counter. 


Write now for prices. 


Immediate delivery. 


Quality ° Est. 1896 Service 
L. D. Van Valkenburg Company Holyoke, Mass. 











---for more details circle 80 on last page 


MODERN STATIONER 


°Z) 
& 
IVA 
1\ 
ae 
Fanfold ‘ 
flow pack 
thing in fi 





Fiberlite 
to clear 
longer 





AUG 


























® ‘ 
' ' 
‘ 4 
‘posable ' ’ 
r™y « P ' 
d. This f i : 
Rovie ' ' ' 
co ; 
h of a Z 9 ; 
e filled tg : 1 A : 
§ 8 1 iW,  § 
is only ve 1 cy! ea / 7 
inish, | ¢ : . so? 8 — ' 
unin | WAS : 1 AR 
‘ili tages (Key = ’ Vee VE ' 
photo yt i 2 : Streamliner™ Desk Tray (i \ RD <A \ : Every Day® Files speed 
‘ontrast Fanfold Gummed Labels—in continuous ' holds papers at a slant ( 1) iy ’ sorting, filing; offers a 
1 see,” flow package. Ideal for labeling any- ; for faster, easier, more /\' | /j' | =| systematized follow-up 
thing in the office. ° convenient pickup. \ | ' for mail, etc. 
| 
' ! 
469 





















issue \ 
> deal. 

-pound, \/ 
e unit 4 


ote | Ride a 2 ae 








distrib. Py 
Bol dealer should k 
+» svew 
Jealers, 
! 
. : about GLOBE-WERNICKE'S highly profitable complete line of office accessories, filing 
i systems and supplies. As a G/W dealer, you can satisfy all your customer's office needs. 
Ww de- ° f ae Wis 
istry - You'll never miss a sale because you ‘didn't have it.” Get full details today on how 
*; ' ; ; : 
and ! you can increase your profit selling G/W 
' . 
: : “Secretary Approved" office accessories, fil- 
urers 
. GLOBE-WERNICKE 
“d by : ing systems and supplies. Write Dept. DM-8. 
Fiberlite wastebasket is spacious, easy “ 
mself to clean. It's fiber glass reinforced for ' Remember success THE GLOBE-WERNICKE CO. 
7 longer life. Wide choice of colors. ; depends on the strength of your line NORWOOD, CINCINNATI 12, OHIO 
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) A GOOD 
- | NUMBERING 
MACHINE 
AT *16.50 List ‘% 


a A PRICE YOUR 





CUSTOMER WILL PAY! 





No. NM-2H, Size 2. Six 
wheel; consec., dupl., trip., 
quad. Chrome plated. 
List (incl. excise tax) $16.50 


less our regular discount. * Anchors Typewriter Firmly 























j Millions of microscopic suction 
cups in the surface eliminate 
2 slippage, the greatest source of 
prs Switite annoyance to typists. 
> e Reduces Noise Acts as an 
‘ eee acoustical base . . . absorbs noise. 
SOLD ONLY THROUGH DEALERS — ° lessens Fatigue 
| | © Increases Speed and Accuracy 
Rae > 
vice L ©] U I S | 3 LI ND ¢ @) . uname on sizes eggshell, “®Unda Wunda is a trademark 
» , Bray colo 
ISS. | FOUNDED 1893 TELEPHONE GR 7-4200 ares ee sient 
3524 NORTH CLARK STREET, CHICAGO 13 ENOR CORPORATION Aes gh ay 
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New Low Cost 


FLEXO-SPAN 





With 


Self-Service 


Island 


“Diamond” Perforated 
Metal Shelving 


You'll enjoy 


Plus Sales — Plus Profits 
with new low cost 
FLEXO-SPAN 
New Catalog 
Lower Prices 


On self-service 


wall stds.—brackets—and 


multiple base units—sltd. 
all other fix- 


tures and fixture hardware. 
Write today for your 


FREE 


Wholesale Discount Catalog 


ADD 


829 York St. 


SALES CO. 


Manitowoc, Wisconsin 











iN 
CHR 
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SEE 


isTMAS 


> CARDS 


70 


1123 Washington Ave. 


St. 


Louis I, Mo. 


PLEASE SEND ALBUMS TO: 


Store 
Address 


City & State 
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to always sell the benefits of 
the product to the user with 
less emphasis on product fea- 
tures. 

To make an honest attempt 
to keep abreast of office sup- 


17. 
| 


ply market changes and 
trends in the area assigned 
to him. 

USE OF CAPABILITIES 


The use of capability is char- 
acterized by a perceptive and im- 
aginative evaluation of the needs 
and potentials of all users of office 
supplies; an aggressive and suc- 
cessful sales approach; and the use 
of good judgment in determining 


appropriate sales emphasis and 
strategy. 
SUMMARY OF RESPONSIBILITY 


AND AUTHORITA 

The incumbent is responsible for 
the determination of sales oppor- 
tunities, the location of prospects 
and customers and the aggressive 
pursuit of sales within the limits 
of the area assigned to him. Auth- 
ority in this line function is open 
and freedom to act is limited only 
by approved policies, budgets and 
procedures under the direction of 
the sales manager of the 
pany. 


com- 


Regional Roundup .. . 


Continued from page 25 

Mr. ‘Ayotte is the recently elected 
president of the Stationery and 
Office Equipment Guild of Can- 


ada. The District will meet at 
Grossinger’s again next year on 
June 11 and 12. 

Virginia Beach, Va. — Mrs. 


Mary C. Sutherland of Everett 
Waddey Co., Richmond, Va., first 


woman governor in NSOEA his- 
tory, presided over the District 


3 meeting at the Cavalier Hotel. 
Elected to succeed her as governor 
was Henry Trout of Palmer-Trout 
Inc., Trenton, N.J. New lieuten- 
ant governor is James F. Bryan, 
Westland Stationery Co., Silver 
Spring, Md.; and second lieutenant 


governor is Richard Widmyer, 
Koch Office Supply Co., Balti- 
more. Total attendance was 225, 


including a group of dealers from 


the Baltimore - Washington area 
who traveled by chartered bus, 


provided by General Index Mfg. 
Co. Ray Williams, manufacturers 
representative, was elected presi- 
dent of the Penn-Mar-Va Travel- 
ers Club, a position his father, A. 
W. Williams, filled 22 years ago. It 
marked the second time this spring 
that a Travelers Club elected as 
president the son of a former pres- 


ident (Texas Travelers clected R 
W. Silliman). District 1969 
meeting will be June 25 and 26 a 
Pocono Manor, Stroudsburg, Pa. 


BIGGEST SELLIN 


.? 
vs 


7~ — 7 
ay ae o8m wow oo wire 


OMPACT 


New ED-U-CARDS 400-F dis- 
play combines flash cards with 
card games in one sell-on-sight 


unit! 
ED-U-CARDS® 
the quality line 
Only 29c 
Ed-U-Cards Mfg. Corp. 
13-05 44th Ave., Long Island City 1, N.Y, 


Showroom: Room 353 « 200 Fifth Ave., N.Y. 
MANUFACTURED AND DISTRIBUTED UNDER LICENSE 
IN CANADA BY INTERNATIONAL GAMES OF CANADA, 
LTD., NEW TORONTO, ONTARIO 
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FULL Mark-Up 
FACT Profits 


with 






Write, draw, 
decorate on fabric, leather, 


metal, paper in sparkling, raised GLITTER. 
Simple to use— 


produces fascinating effects in seconds. 
Individually blister packed; 12 colors. 
Also: assortment of activity kits. FREE racks. 


NEW! LINCK’S TEXTILE PAINTING TUBES 
24 colors @ Only 39c each! 
Assorted textiles designed for painting. 


Write for full details 
0. E. LINCK Co., Inc., Clifton, N. J. 
---for more details circle 50 on last page 
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Office Furniture Catalog 300 


The new 55-page, color-illustrated cata- 
log of the Stanley Mfg. Co., 2310 North 
Main St.. Fort Worth, Tex., is now avail- 
able free upon request. The firm specializes 
in various kinds of office chairs and related 
business furniture. Two pages of the 


than 65 actual 
samples of kinds and 
upholstery coverings it offers. 


publication contain more 


various colors of 


Management Booklet 301 

\ 49-page booklet “Profitable Manage- 
ment for Main Street” has been published 
by Dun & Bradstreet, Inc. It deals with 
business problems and _ is 
llustrated with many photos, which height- 


a variety of 


Single copies may be obtained 
free from the firm’s Public Relations Divi- 
sion. P. O. Box 803, Church St. Station, 
New York 8, N. z. 


en interest 


Evaluate Your Printer 302 


An informative new booklet, “Check 
up on Your Printer,” has been prepared 
by Edward Stern & Co., a New York and 
Philadelphia printing concern. It is said 
to explore all the areas that vitally con- 
em every person who orders, pays for, 
r sells through the printed word. A 90- 
point quiz for this purpose is provided. 
The booklet is available free upon request 


m company letterhead. 


Power File Brochure 303 
Diebold, Inc., says that its new 8-page 
color brochure offers graphic proof of the 
operating efficiency and space saving po- 
Power Shelf File. 


Tab File 


tentialities of its new 


\lso illustrated are its new Tilt 


Guides and the Diebold A#BC, alpha- 
numeric block caption packaged guiding 
system. Diebold, Inc. says that its new 
Power File provides 50 percent greater 


savings in costly floor space than do ordi- 
nary files; it also greatly improves record 


handling efficiency. Complete — specifica- 


tions on 12 standard models of the Diebold 





Power Files are provided. Free copies are 


available from Dwight Beatty, Diebold, 

Inc.. Canton 2, Ohio. 

Self-adhesive Lettering 304 
Self-sticking numbers and _ letters to 


offices, 
standardized 


improve efficiency in plants and 


etc., through a system of 
identification — are described in a new 8- 
page bulletin published by the W. H 
Brady Co. The new color-illustrated bul 
letin describes more than 560 stock num- 
These products replace 
painting, 


bers and letters. 


costly hand stenciling and let- 


tering and actually outlast’ these more 
tedious identification methods, W. H. Brady 
says. The bulletin may be obtained free 
by writing the firm’s Department 165 at 


727 W. Glendale Ave., Milwaukee 9, Wis 


Metal Office Accessories 305 
The 6-page catalog put out by Buddy 


Products, Ine., introduces its new Dia- 


mond line of metal accessories for desks 
These include posting tubs, filing cabinets, 
separators, letter 
card files, ete. Buddy Products, 
at 1846-50 W. Carroll Ave., 
Ill., indicates the 


correspondence trays, 
located 
Chicago 12, 


catalog is free. 


Attache Case Brochure 306 

A new brochure featuring low cost, flex- 
ible, vinyl covered attache cases note books, 
pad holders, 
is now being sent out by S. L. 


brief cases and other items 


Jacobson 


Mfg. Co., 1414 South Wabash Ave., 
Chicago 5, Ill. The four page booklet 
has numerous color _ illustrations. It’s 
free. 

Paper Cutters, Shredder 307 


The “most complete line ever designed” 
of paper cutters, trimmers and shredders 
is offered in its latest catalog folder, says 
the Michael Lith Sales Corp., 145 West 
45th St.. New York 36, N. Y. The folder 


is yours for the asking. 


308 


catalog is now available an- 
nounces the Redi-Record Products Co.. 
51 West 2ist St., New York 10, N. Y 
The catalog features many desk pads and 
pad sets along wtih desk memos, 
baskets, calendars, letter 
photo books, clipboards, 
documents wallet, etc. The 


Desk Accessory Catalog 
Its latest 


waste- 
openers, trays, 
scrap valuable 
firm also an- 
nounces that it offering free its new desk 


pad floor rack display to dealers. 











NO FUSS— NO MESS 


When you use 


supply of Scott 
2-ply wipers with 
sample or first order 


Free test n....2 






invited. 


Dealer's ~ (| 


ITNTON TEE Ne 


<<, x, Desk Top Cleaner 


Easy to apply. Pour it on — Wipe it off. 
Contains magic miracle compound that penetrates 
Stubborn grit and grime. Brings back original finish. 
1 Pint—$1.25 Doz. Pints—$12 
(WEST COAST SLIGHTLY HIGHER) 


Order today. Money back guarantee. 


LINOLEUM DESK T TOPS LOOK BRAND NEW IN 2 MINUTES! 


WIEMER’S, Inc. oer. us 


| Now.. 
| heads and 25 Envelopes (No. 9) one 





70 Vernon Street © Bridgeport, Conn. 
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HANDLE WITH PROFIT 






" Holiday 


LETTERHEAD 
PACKETS 


Colorful, seasonable, saleable Holiday 
Stationery designs have been fast 
movers in bulk for many years . 
now ... for self-service sales! 

. The Unit Package: 25 letter- 








design each. Packed in heat sealed 
Vinyl-acetate. Labeled on the outside 
with a punch-packed selling informa- 
tive label. Not pre-priced but with a 
pricing area in the label design. 

The Assortment: 10 different Letter- 
head designs, 4 packs of each design 
per carton of 40 packets. 

Priced to earn greater profits for you! 
For orders, prices, discounts and other 
information, write or wire 





Goes 
CALENDAR PAD 
SALES DISPLAY 


Now those popular small size 
calendar pads so dear to Teachers, 
Scout Leaders, etc. — packed in con- 
venient counter top display box only 
1014 x 10%, x 34. 
Each Display Carton Contains 1200 
Assorted Calendar Pads. 
5 Popular Sizes ranging from 21% x 
1 to 544x 1%. 

12 Calendar Months per pad plus 
Attractive Covers Thread Stitched 
—Easy to handle and apply. 

Occupies only about one square foot of 
counter space. 
Costs you $13.95—will yield you $37.50 


LITHOGRAPHING CO. 
42 W. 61st ST. + CHICAGO 21, ILL. 
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CLASSIFIED ADVERTISEMENTS 


Deadline for classified advertisements is the fifteenth of the 2nd month 
preceding the month in which the magazine is issued. RATES: 30c a word. 
Minimum Order: $6.00. Names and address are to be included in the count, 
Initials or sets of figures are to be counted as one word. 











HELP WANTED FOR SALE 


Sept. 18-Oct. 18—National Interior De- Salesmen now calling on gift stores, drug stores Refills. Brass, silver tip, red, green, blue 
sign Month. et We are a 31-year-old publisher of studio Sample free. Ten—75c, 100—$4.45, 1,000—$37i 
: . and humorous greeting cards. 25% commissions. any assortment, all prepaid. Individual co 
Prepaid shipinents a. oy + ks. etc . "EQUIP: envelopes, 100-——50c. Maclean's, Box 564, Ho 
= 93.96 era ’ a : ‘ MODERN STATIONE AND ¢ Cc ‘ Louisiana 
Sept. 23 26 National Stationery and MENT DEALER, 1 East First Street, Duluth 2, 
Office Equipment Assn. convention y anettltens 1-63 
exhibit, The Conrad Hilton Hotel, 


Chicago. MFRS. REPS. calling on art supply, stationery, LINES WANTED 
paint stores to sell Tempera, Oil & Water Col- 
= i ta = » lors. Brushes and complete line of artists’ mate- 
Oct. 1-7—National Letter Writing Week. sale Seuth: Athnatt; -pert and Chicazo Mid- Line wanted for Texas, Oklahoma, Arkansas 
west area. RICH ART COLOR CO., 31 W Louisiana. Calling on all Stationery 
. partment Stores. Good references. 


_ . : . 8-6 
Oct. 5-8—Eastern Regional Office Ma- : ;, MODERN STATIONER AND OFFICE E 
hi Deal Sixth A ic MENT DEALER, | East First St Duly 
re . x . J P . ren- as irs reet, | 
chine Dealers Sixth Annua onven SALES TATIVES WANTED FOR © alla € ulu 
tion, Concord Hotel, Kiamesha Lake, ; : : ( E PTED MIRACLI 
N.Y. PE d R, TYPEX. SOME EX 
P vE TERRITORIES STILL 
P TAIL £. LE) ON, 42 LEXINGTON Stationery & School Supplies are our busin 
Oct. 14-17—Fifth annual Eastern Com- /E., NE ; : *N Y 8-61 our ONLY business. Established Sion 
mercial Stationery Show, New York ee Sey BRODER ST aa 
T..4, © : a ge vers and Chains. Box 327, } =RN STATION 
Trade Show Building. FOR SALE ER AND OFFICE EQUIPMENT DEALER 
East First Street, Duluth 2, Minnesota. 

















Nov. 3-5—Western Area Convention- FULE-LINE STATIONERY, OBYICE SUPPLY 
wee tae Bie BD . “ULL-L , STA SRY, FFICE SUPPL 
Exhibit of National Office Furniture MACHINE AND COMMERCIAL PRINTING 
Assn., Ambassador Hotel, Los Angeles. business in fast growing area Virginia, volume 

over $75,000. Real opportunity. $5,000 down DEALER WANTED 

1962 Box 320. MODERN STATIONER AND OFFICE 
. J J z : ri “<4 , + + 
EQUIPMENT DEALER, | Esst Fit Sse, THOUSANDS OF DOLLARS IN @ 
si beet ? PROFITS ARE YOURS merely by util 

Feb. 16-18—Western Show, National = ‘. aay * ag nang It won't cost you a cent 

. . ial : Office Supply, Stationery & Book Store, Northern you don’t have to carry any stock. Write , 
Statione ry and Office Equipment California. Large space, good lease. Approx. in- Automated Gift Plan, Inc., 80 Park Ave 
Assn., Brooks Hall, San Francisco. ventory $25,000. Box 817, Chico. California. 8-61 New York 16, Y. 











BaM BaM 


Approved Federal, State and City 
wage-tax reports for 1-write oper- 


ation for NCR, Burroughs Sensi- G Fauna. BAMI STAMP. RACKS 


matic. Also IBM Continuous, mar- 


ginally punched; and State cards. Kz BUY 1 0 
c es we segres 
STOCK FORMS GET 2 FREE 


i Dal ful vee 
shed 
> Invoices, bills of lading, purchase orders, f : 
reply messages, etc. You take the order, wore eye eng 
we fill it in your name. ; a ats You Get 12 Stamp Racks 
Forms imprinted or plain. ig (6, BRI2, 6, BRI8) 


\ Retail Value $58.50 
PROMPT SHIPMENT e MILLIONS OF FORMS Mire , ies ieee ead aoa 
ALWAYS IN STOCK ; ye OB Chicago 
Excellent profits—write for PROFIT-PLAN See : 
now! Serving the trade coast to coast! <f Make $9.75 EXTRA PROFIT on 2 Racks 
‘S| Offer Good Only Till August 31, 1961 Order Deal M861 Today : 
99 Hudson Street 


\S } 
APEX Business Systems New York 13, N.Y. WA 5-4050 i 


BANKERS & MERCHANTS, INC. 


4410 N. Ravenswood Ave., Dept M86! Chicago 40, Ill 
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- a 
if You're An Average Dealer You Can pride... 


Sell ASENTRY® é of ownership with 


Greater efficiency... 
Every 30 DAYS ; Bigger profits... 


$680 Yearly Sales From $57 Inventory! ; More flexibility... 


Yes, Sentry dealers average 12-times-a-year | H 1 
turnover . . . gross $680 from $57 invest- 1S yours with 


4, ~ 
A fioor model does it, because $ N c 
Ae cee talents SAGINAW STEEL Aw, wm 
than balf as much as average competitive 


safes, yet return you full profit. Model $-C STORE FIXTURES 


Big-safe features include Ver- Model S-3 


features include Ver- 5 : : , 
miculite insulation, builtin 3- sug, uist Sentry S-3 sate plus con- for information write to 


See ere UL Re abel Wie $BQIS —iond wood. Sunnened SAGINAW INDUSTRIES CO. 


for details. 
JOHN D. BRUSH & CO, INC., 580 West Ave., Rochester 11, N.Y. L 2119 S. Jefferson © Saginaw 25, Michige it 
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tell me more... 


about these 


This page is provided for your convenience. To obtain additional information on new products, trade literature and advertised products in this 
jssue, simply circle the corresponding number on the perforated card below, fill in your name, business address and mail the card. 


ADVERTISED PRODUCTS 


30 Enor Corp. — Typewriter pad — page 52 Masterpiece Studios — Christmas cards 


Ace Fastener Corp. — Stapling equip- 
ment — page 7. 

Add Sales Co. — Store fixture — page 
70. 

All-Rite Pen, Inc. — Ball point pen — 
page 50. 

Anco Wood Specialties, Inc. — Folding 
table — page 60. 

Apex Business Systems — Business forms 
— page 72. 

Avery Label Co. — Adhesive discs — 
page 30. 

Bankers & Merchants, Inc. — Stamp racks 
page 72. 

Bee Paper Co., Inc. — Drafting papers 
page 63. 

Benson Bros., Inc. — Tax forms — page 
47. 

Binney & Smith, Inc. 
3rd cover. 

Brush, John D., & Co., Inc. — Safes — 
page 72. 

Burroughs Corp. — Carbons and rib- 
bons display cabinet — page 3. 
C-Thru Ruler Co. — Rulers, 
devices — page 64. 

Chapel Art Studios — Christmas cards 
page 70. 

Colonial Candle Co. of Cape Cod, Inc. 
— Decorative candles — page 61. 
Corry-Jamestown Corp. — Office furni- 
ture franchises — page 45. 

Cram, The Geo. F., Co., Inc. — Wall 
maps, display — page 61. 

Dennison Mfg. Co. — Addressing labels 
page 55. 

Dymo Industries, Inc. — Label making 
tool — page 9. 

Ed-U-Cards Mfg. Corp. — Games — page 
70. 
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drawing 
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43 
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47 


48 


49 
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69. 

Esterbrook Pen Co. — Pens — page 4. 
Faber-Castell, A. W., Pencil Co., Inc. — 
Eraser — page 62. 

Ferber Pen Corp. — Pen promotion — 
page 34, 

Gibson, The C. R., Co. — Teen-age mem- 
ory books — page 49. 

Globe-Wernicke Co., The — Office ac- 
cessories — page 69. 

Goes Lithographing Co. — Holiday sta- 
tionery, calendar pads — page 71. 
Guide System & Supply Co., Inc. 
Hanging folder — page 66. 
Gulton Industries, Inc. — Rechargeable 
flashlights — page 43. 

Hammond, C. S., & Co. — Wall maps 
page 42. 

Heines Publishing Co., Inc. — Card play- 
ing accessories — page 66. 

Heyer, Inc. — Portable addresser — 
page 40. 

Hoggson & Pettis Mfg. Co., The — Ticket 
punches — page 40. 

Horn, W. C., Bro. & Co. — Plastic leaf 
albums — page 59. 

International Business Forms, Inc. — Bus- 
iness forms — page 59. 

Jasper Office Furniture Co. — Wood of- 
fice furniture — page 38. 

K & C Metal Products Co., Inc. — Steel 
file — page 52. 

Kingsley Machine Co. — Monogramming 
machine — page 65. 

Kleen-Stik Products, Inc. — 2-sided ad- 
hesive tape — page 46. 

Leafsaver Co. — Looseleaf reinforcements 
— page 60. 

Linck, O. E., Co., 
tool — page 70. 
Listo Pencil Corp. — Marking pencil — 


Inc. — Decorating 


Please Print or 


53 


54 


55 


56 


57 


58 


59 


60 


61 


62 


63 


64 


65 


66 


67 


68 


69 


70 


— page 

Melind, Louis, Co. — Numbering ma- 
chine — page 69. 

Merriam, G. & C., Co. — Dictionary — 
page 53. 

National Cash Register Co., The — Book- 
keeping machine — page 41. 

New England Paper Punch Co. — Paper 
punches — page 55. 

Northern States Envelope Co. — Banking 
envelopes — page 36. 

Nu-Art Engraving Co. — Christmas card 
albums — page 48. 

Paper-Mate Co., The — Contest for re- 
tailers — page 29. 

Park Sherman, Inc. — Gift items — 2nd 
cover. 

Parker Pen Co., The — Ball point pens 
page 14. 

Pike, E. W., & Co., Inc. — Moistener — 
page 64, 

Plymouth Rubber Co., Inc. — Rubber 
bands — page 57. 

Reeve Co. — Self-service shelving — 
page 54, 

Regency Thermographers — Wedding sta- 
tionery — page 63. 

Regna Cash Registers, Inc. — Cash reg- 
isters, adding machines, safes—page 10. 
Remington Rand Div. of Sperry Rand 
Corp. — Adding machine — page 39. 
Remington Rand Div. of Sperry Rand 
Corp. — Portable typewriters—page 35. 
Roberts, Weldon, Rubber Co. — Erasers 
page 44, 

Saginaw Industries Co. — Store fixtures 
page 72. 

Seneca Novelty Co., Inc. — Ruler dis- 
plays — page 55. 

Sheaffer, W. A., Pen Co. — Cartridge 
pen assortment — page 37. 


Position. 





Type Information ) Dealer 
. 4 


| want to receive (continue receiving) MODERN STATIONER ( 


) Wholesaler ( )Mfr’s. Representative 





) Yes 
Business Name 


Tell-Me-More Dept. Seed Gibiens 


Simply circle the num- MODERN STATIONER 
ber of the product or 
service you would like 
to know more, about, 
and drop this card in 
a convenient mailbox. 
No postage is needed. 





Advertised Products: 21 
28 29 #30 31 3 43 
SO Si 52 53 65 
72 73 74 75 


22 
44 
66 
87 88 


24 25 26 27 
46 47 49 49 
68 69 70 71 


400 
418 
436 
454 


New Products: 
415 416 417 
433 434 435 
451 452 453 
469 


409 
427 
445 
463 


410 
428 
446 
464 


Yours for the Asking: 300 301 


ee ee 








Ry 


tell me more... 
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ADVERTISED PRODUCTS 


73 


74 


75 


76 


77 


78 


79 


Star Forms, Inc. — Business forms — 
page 61. 

Sterling Plastics Co. — Moisteners — 
page 56. 

Stylex Seating Co. — Office chairs — 
page 68. 

Swingline, Inc. — Stapling equipment — 
page 31. 

Tuttle Press Co. — Christmas 
table accessories — page 58. 


wraps, 


Type/Rite Corp., The — Carbonsets — 
page 52. 

Underwood Corp. — Portable typewriters 
4th cover. 

Van Valkenburg, L. D., Co. — Paper 
clasps — page 68. 

Ward, Samuel, Mfg. Co. — Teen-age 
albums, accessories — page 59. 
Warshaw Mfg. Co., Inc., The — File 
folders — pages 62, 65 & 67. 
Weber Costello Co. — Globes, 
boards — page 67. 

Weis Mfg. Co., The — Filefolder labels 
— page 57. 


chalk- 


Westclox Div. of General Time Corp. — 
Alarm clocks — pages 32 & 33. 
Wiemer’s Inc. — Desk top cleaner — 
page 71. 

Wilhold Glues, Inc. — Color granules — 
page 68. 

World Publishing Co., The — Dictionary, 
bonus offer — page 51. 

Alma Office Machine Corp. — Adding 
machines — page 64. 


New Products 


400 
401 
402 


Loose-Leaf School Binder 
Plastic Rulers 
Color Ink Cartridges 


Postage 
Will be Paid 


by 


Addressee 


Musical Christmas Cards 
Album Merchandiser 
Vest Pocket Slide Rule 
Lighted Memo Pad 
Bookkeeping System 
Colored Chalk 

Books of Comfort 
Washable Marker 

New Drawing Tool 
Office Paper Shredder 
Desk Stapler 

Secretary's Handbook 
Schoolbook Covers 
Supermarket Safe 
H-frame Desk Series 
Moulded Chairs 

Gift Wrappings 

Pin Feed Labels 

Photo Folders 
Cellophane Tape Dispenser 
Plastic Waste Receptacles 
Letter Paper Line 

Blister Card Rubber Bands 
Memo Sheets 

New Style Punches 
Type Correction Tape 
Dual Purpose Cart 
Paint-by-Number Scrolls 


* Reinforcements 


Tape Applicator 
Storage Unit 
Leather-Like Cards 
Binder Display 

School Supply Display 
Wooden Waste Baskets 
New Desk Feature 
Metal Office Chairs 
Paper Shredder 
Colored Punchless Binders 
Mimeo Stencils 

Two New Maps 


No 


Postage Stamp’ 


Necessary 


If Mailed in the 
United States 











BUSINESS REPLY CARD 


FIRST CLASS PERMIT NO. 665. SEC. 34.9. P.L.&R., 





DULUTH, MINN. 











TELL-ME-MORE DEPT. 





MODERN STATIONER 


| EAST FIRST STREET 
DULUTH 2, MINNESOTA 


Portable Lamp 

Plastic Sign Kit 

Aerosol Cleaning Compound 
Greeting Card Lines 

Copy Machine 

Typewriter Ribbon Pack 
Colored Key Controls 
Mobile Verticle File 
Automatic Burster 

Wall Shelf 

Raised Relief Africa Map 
New Adhesive 

Pen Display 

Lead Holder 

Real Estate Listing Book 
Nail-less Picture Hanger 
Data Processing Accessories 
Self-Adhesive Labels 
Pocket Chess Sets 

Book Holder 

Bookkeeping Summary Sheets 
Magnifier Display 

Price Marker Holster 
Writing Instrument Display 
Photocopier 

Portable Calculator 


Yours For The Asking 


300 Office Furniture Catalog 
301 Management Booklet 

302 
303 
304 
305 


Evaluate Your Printer 
Power File Brochure 
Self-adhesive Lettering 
Metal Office Accessories 
Attache Case Brochure 
Paper Cutters, Shredders 
Desk Accessory Catalog 


307 
308 


To obtain additiona 
information on ney 
products, literature : 
advertised produc! 
described in this iss 
use this card, which 
provided for your co 
venience. 
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CRAYOL 4. 


CRAYONS 


FAMOUS LINE... COLORS. 


COLORS 


BINNEY & SMITH 


n > 
Pe CRayoin mate 


MADE IN U.S.A. 





FAMOUS NAM ES ® Now Crayola sells over 160,000,000 parents and children with tt 


most famous names in television . . the most persuasive publication for parents. 
Take advantage of the great new selling opportunity ahead. Stock, display and sell Crayola 
Crayons. Let the prestige of the Crayola name spark sales in both your stationery and toy depart 


ments. Don’t miss this opportunity to sell more when demand is greatest! 


CREATE NEW DEMAND FROM SCHOOL TO CHRISTMAS 


PTAIN KANGAROO® 


SHIRLEY TEMPLE 
143 CBS-TV Stations 


PARENTS’ MAGAZINE 
137 NBC-TV Stations 


Over 1,850,000 Circulation 


— 


v 
® q | D 
THE CRAYOLA MAKERS BINNEY & SMITH 380 Madison Avenue, New York 17, New York 


- for mor2 details circle 19 on last page 








{underwood - olivetti 





Back- 
to-school 
fime 

IS 
forward- 
to-profits 
fime 

for 
Underwood 
portable 
(lealers 


Because the lightweight- 
yet-complete Lettera 22 
and the portable compact- 
standard Studio 44 com- 
bine outstanding quality 
with exclusive features, 
every Underwood portable 
sale means a satisfied cus- 
tomer. It also means full 
profit opportunities on 
every transaction. 


If you're now selling Under- 
wood-Olivetti portables, 
you've heard about Under- 
wood’s back-to-school 
program and national ad- 
vertising. Better get your 
order in immediately for a 
full stock of both machines. 


If you're not, write immedi- 
ately to Portable Division, 
Underwood Corporation, 
One Park Avenue, New 
York 16, New York. There’s 
still time to get your share 
of back-to-school profits. 


---for more details circle 79 on 








